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to  read  the  Chicago  Tribune  Magazine 


irch  1864-1958 


Women  look  forward  eagerly  to 
Chicago’s  best-read  magazine.  95' , 
of  the  women  in  nearly  1,200,000 
families  read  it  regularly  every  week. 

Obviously,  women  are  sold  on  the 
Chicago  Tribune  Magazine— and  so 
are  advertisers  who  use  it  to  sell 
women.  They  place  more  advertising 


in  this  medium  than  m  most  national 
publications.  In  fact,  only  four 
national  magazines— Life,  Business 
Week,  the  Post  and  New  Yorker— 
carry  more  total  linage. 

The  Chicago  Tribune  Magazine 
can  quicken  sales  res[K)nse  for  your 
brand  in  Chicago. 


R.  R.  DONNELLEY  &  SONS  COMPANY,  CHICAGO,  ILL-CALUMET  PLANT 


Donnelley  is  famous  as  printers  of  tele¬ 
phone  books,  directories,  magazines, 
encyclopedias,  mail  order  catalogs, 
books,  text  books,  Bibles . . .  every  type  of 
printed  material  from  a  simple  folder  to 
a  financial  report ...  in  color,  black  and 
white  and,  often,  in  several  languages. 


To  produce  such  a  multitude  of  printed 
work  calls  for  many  related  skills  plus 
mechanical  equipment,  rated  as  “tops” 
in  efficiency,  speed  and  performance. 
W OOD  is  proud  of  the  fact  that  Donnel¬ 
ley  uses  their  Reels,  Tensions  and  Auto¬ 
pasters  to  feed  roll  stock  to  high-speed 
rotary  presses. 


View  in  Donnelley  plant  showing  one 
of  the  WOOD  Reels,  Tensions  and 
Autopasters  used  to  handle  roll  stock 
and  make  automatic  splices  while 
presses  are  operating. 


We  invite  you  to  send  for  literature 
describing  WOOD  Reels,  Tensions 
and  Autopasters. 


PLAINFIELD.  NEW  JERSEY 
Executive  &  Sales  Office:  501  Fifth  Avenue, 


n../. '  I'OPS  in  READER-SERVICE  features... 


because  they're  TOPS  in  READER-INTEREST! 

y 

AMY  VANDERBILT'S  ETIQUETTE 

Now  internationally  recognized  as  America's  foremost  authority  on  good  taste  and  good 
manners  in  today's  gracious  living,  Miss  Vanderbilt  writes  brightly,  briefly  and  helpfully, 
answering  readers'  queries  on  every  aspect  of  modern  social  usage,  with  keen  awareness 
of  how  time-honored  customs  adapt  themselves  to  the  changes  progress  brings.  (Five-times- 
a-week  and  Sunday  column.) 


"DEAR  MOLLY  MAYFIELD:" 

The  fascinating,  fast-growing  column  of  personal  advice  that  deals  with  readers'  problems 
in  a  practical,  straightforward,  always  sincere  effort  to  provide  real  help  rather  than  wry 
humor,  wisdom  rather  than  wise-cracks,  sympathy  rather  than  sarcasm.  The  friendly  "Mail 
Call"  feature  has  gladdened  the  hearts  of  thousands  of  lonely  invalids.  (Five-times-a-week 
column.) 


By  ELIZABETH  WOODWARD 

Originator  of  the  term  "Sub-Deb"  and  creator  of  the  first  advice-to-teen-agers  column, 
former  magazine  editor  Elizabeth  Woodward's  frank,  friendly  replies  to  her  troubled  young 
correspondents  speak  to  them  in  their  own  language,  refreshingly  direct  and  free  of  con¬ 
descending  parentalism  or  preaching.  Parents  of  teen-agers  read  her  as  avidly  as  do  their 
offspring.  (Six-a-week  column.) 


THE  FAMILY  SCRAPBOOK— By  Dr.  Ernest  G.  Osborne 

Designed  to  be  clipped  and  pasted  for  future  reference  by  parents,  these  compact, 
always  readable,  illustrated  articles  treat  one  specific  aspect  of  child-rearing,  child-train¬ 
ing  and  happy  family  living  each  day.  An  outstanding  authority  on  family  life,  Dr.  Osborne 
is  Professor  of  Education  at  Teachers  College,  Columbia  University,  and  Executive  Officer 
of  that  University's  Community  Service  Center.  (6-7-a-week  column.) 


PHONE,  WIRE  OR  WRITE  FOR  SAMPLES,  RATES,  AND  AVAILABILITY. 
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of  buying  with 


DEPTH  OF  PENETRATION 

The  significant  thing  is  not  how  much 
market  is  covered  by  a  certain  medium, 
but  how  much  is  penetrated.  THE 
CHRISTIAN  SCIENCE  MONITOR  has  un¬ 
usual  depth  of  penetration.  It  goes  daily 
into  homes  of  better  than  average  "spend¬ 
able  income”  —  income  available  for  con¬ 
structive  spending  —  where  the  MONITOR 
is  eagerly  awaited  and  read. 

Many  leading  retailers  have  told  us  that 
the  customers  who  most  often  ask  for 
nationally-advertised  merchandise  by 
brand  names  are  MONITOR  readers.  Be 
sure  this  newspaper  is  on  your  primary 
media  list.  May  we  submit  a  planned  ad¬ 
vertising  program  in  the  MONITOR  for 
your  products?  -  THE  CHRISTIAN  SCIENCE 
MONITOR,  One,  Norway  Street,  Boston  15, 
Massachusetts. 


Jan.  3-4— Alabama  Press  Association,  annual  mid-winter  meeting,  Dauphin 
Island  near  Mobile. 

Jan.  8 — Arizona  Associated  Press  Association,  annual  meeting,  Pioneer 
Hotel,  Tucson,  Ariz. 

Jan.  8-9 — Allied  Daily  Newspapers  of  Washington,  annual  meeting,  Wash¬ 
ington  Athletic  Club,  Seattle,  Wash. 

Jan.  8-10 — Arkansas  Press  Association — Midwinter  Convention,  Arlington 
Hotel,  Hot  Springs,  Ark. 

Jan.  8-10 — Arizona  Newspapers  Association,  annual  convention.  Pioneer 
Hotel,  Tucson,  Arit 

Jan.  8-l(^National  Editorial  Association  meeting,  Arlington  Hotel.  Hot 
Springs,  Ark. 

Jan.  1 1-13— Northeastern  Classified  Advertising  Managers'  Association, 
meeting.  Park  Sheraton  Hotel,  New  York  City. 

Jan.  12-15— National  Retail  Merchants  Association,  48th  annual  con¬ 
vention,  Hotel  Statler,  New  York. 

Jan.  12-23 — American  Press  Institute,  Circulation  Managers  seminar,  Co¬ 
lumbia  University,  New  York. 

Jan.  17-18 — Texas  Associated  Press  Managing  Editors  Association  annual 
meeting,  Robert  Driscoll  Hotel,  Corpus  Christi,  Texas. 

Jan.  18-20— Great  Lakes  Newspaper  Mechanical  Conference,  annual  meet¬ 
ing,  Statler  Hilton  Hotel,  Detroit,  Mich. 

Jan.  18-21 — Newspaper  Advertising  Executives  Association,  annual  meet¬ 
ing,  Edgewater  Beach  Hotel,  Chicago. 

Jan.  20-22 — New  England  Association  of  Circulation  Managers  Winter 
convention.  Hotel  Kenmore,  Boston. 

Jan.  21-22 — AN  PA  Mechanical  Department  Photocomposition  Seminar, 
Statler-Hilton  Hotel,  Detroit. 

Jan.  22 — North  Carolina  Associated  Press  Club,  annual  meeting,  Carolina 
Inn,  Chapel  Hill,  N.  C. 

Jan.  22 — United  Press  International  Newspapers  Association  of  Connecti¬ 
cut,  annual  meeting,  Waverly  Inn,  Cheshire,  Conn. 

Jan.  23-24 — New  Mexico  Press  Assodatlon,  annual  convention  Alamogordo, 
Now  Mexico. 

Jan.  23-24 — ^Wyoming  Press  Association,  60th  annual  meeting.  Plains  Hotel, 
Cheyenne,  Wyo. 

Jan.  23-24— Virginia  Press  Association,  annual  mid-winter  convention,  Mon- 
ticello  Hotel,  Charlottesville,  Virginia. 

Jan.  25-28 — Southern  Classified  Advertising  Managers  Association,  13th 
annual  Business  Conference,  Frands  Marion  Hotel,  Charleston,  South 
Carolina. 

Jan.  29-31 — Kentucky  Press  Association,  Mid-Winter  meeting.  Brown  Hotel, 
Louisville,  Ky. 

Jan.  30-31 — Newspaper  Purchasing  Agents  Group,  second  annual  con¬ 
ference,  Sheraton  Hotel,  Chicago. 

Fob.  1-3 — New  York  State  Newspaper  Publishers  Assodatlon  and  N.  Y. 
State  Society  of  Newspaper  Editors,  {oint  Winter  meeting.  Plaza  Hotel, 
New  York  City. 

Feb.  2 — New  York  State  Associated  Dailies  meeting.  Plaza  Hotel,  New 
York  City. 

Feb.  2-13 — American  Press  Institute  seminar.  Advertising  Directors  of  news¬ 
papers  under  75,000  circulation,  Columbia  University,  New  York  City. 

Feb.  ^7 — Ohio  Newspaper  Association,  annual  convention,  Deshler  Hilton 
Hotel,  Columbus,  Ohio. 

Feb.  5-8— California  Newspaper  Publishers  Association,  annual  convention, 
Sheraton-Palace  Hotel,  San  Francisco. 

Feb.  12-14 — Maryland  Press  Association,  fiftieth  anniversary  annual  con¬ 
vention  jointly  with  Chesapeake  AP  meeting.  Lord  Baltimore  Hotel, 
Baltimore,  Md. 

Feb.  13-14 — Northwest  Daily  Press  Association,  annual  meeting,  Plck- 
Nlcollet  Hotel,  Minneepolis,  Minn. 

Feb.  14-15— Mississippi  Valley  Classified  Advertising  Managers  Association, 
annual  meeting.  Hotel  LaSalle,  Chicago,  III. 

Feb.  15-16— Midwest  Newspaper  Advertising  Executives  Association  meet¬ 
ing,  Hotel  President,  Kansas  City,  Missouri. 

Feb.  15-17 — Inland  Daily  Press  Association,  Winter  meeting,  Drake  Hotel, 
Chicago. 

Fob.  18-21— Georgia  Press  Institute,  31st  annual  session,  Henry  W.  Grady 
School  of  Journalism,  University  of  Georgia,  joint  sponsorship  of 
Georgia  Press  Association  and  Grady  School. 

Feb.  19-21 — Pennsylvania  Newspaper  Publishers  Assodatlon — Interstate 
Advertising  Managers  Association,  display  advertising  conference,  Penn 
Harris  Hotel,  Harrisburg,  Pa. 


Christian 

Science 

Monitor 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON.  W.C.  2:  Connaught  House, 
163/4  Strand 
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Do  Circulation 
Contests  Pay? 


OVER  $670,000  SPENT  IN  11  YEARS. 

NUMBER  OF  READERS  GAINED: 

M>Ne 

Two  Boston  newspapers  spent  $670,000  in  over  sixty 
contests  during  the  past  11  years  (since  the  first  post-war 
price  increases).  During  the  same  period  The  Boston  Globe 
spent  $15,375  (in  1950).  Despite  this  competitor  activity 
and  continuous  expenditure.  The  Boston  Globe  showed 
the  greatest  gain. 


DRAW  YOUR  OWN  CONCLUSIONS 


Contests  Run 


Gain  or  Loss 


1948  -  1958 

Globe  Herald-Traveler 

1  32 

$15,375  $287,393 

Circulation 

Total  Net  Paid* 

Globe  Herald-Traveler 

+26,921  -29,774 


Record-American 


31 

$386,195 


Record-American 

-61,191 


•Publishers’  Statements  to  A.B.C.  —  March  31,  1958/1948. 


The  Globe  alone  in  the 
Boston  Market  is  showing 
solid  growth  and  growing 
acceptance.  What’s  more, 
when  you  buy  The  Globe 
you’re  buying  the  biggest 
single  chunk  of  the  New 
England  home  market.* 

*1957  Roper  Survey 


You  CanH 

Sell  Boston  Without  ♦  ♦  ♦ 


- The - 

Boston  Globe 

MORNING  •  EVENING  •  SUNDAY 
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Scolaro,  Meeker  &  Scott,  Inc. 
Chicego,  Detroit 
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Crcimcr  Woodwaid,  Inc. 

New  York,  Son  Franciico,  Lot  Angcica 


Th*  Leonard  Co. 
Miami  Beach,  Florida 
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ENGINEERING  FOR 
THE  GRAPHIC  ARTS 


INVESTIGATIONS  AND  REPORTS 


PLANS  AND  SPECIFICATIONS 


PLANT  REARRANGEMENT 


PLANT  EXTENSION 


NEW  PLANT 


CONSTRUCTION  MANAGEMENT 


CHAS.  T.  MAIN,  INC. 

BOSTON.  MASSACHUSETTS  •  CHARLOTTE,  NORTH  CAROLINA 
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WHEM'?  MY) 
Sk  Editor) 

fthfhlisherl 


Office  copies  of  E&P  disappearing?  Worse  yef— getting 
clipped?  Subscribe  NOW  and  have  E&P  senf  to  your  home 
each  week.  Relax  with  your  own  "fresh  copy"  without  fear 
of  someone  peeking  over  your  shoulder  or  snitching  your 
favorite  reading! 

Name  . 

Address  . 

City . Zone  ....  State . 

Company  . 

MoiZ  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36.  N.  Y. 

$6^9  a  year,  U.  S.  and  Canada — all  other  countries,  $10.09 


Good  Leads 

New  YEAR’S  RESOLUTION:  Let’s  all  strive  to  writt 
memorable  leads  in  1959.  Good  leads  add  zest  to  newspapa 
readership.  A  few  are  recalled  years  later,  proved  by  the  man) 
letters  which  have  been  reprinted  here  since  Nov.  22,  whes 
t^arl  Wilson,  New  York  Post  syndicated  columnist,  first  brough 
up  the  provocative  subject. 

In  an  article  about  the  colorful  and  courageous  editor  ol 
the  Atlanta  Constitution,  Ralph  McGill,  in  the  Dec.  27  Saturdoj 
Evening  Post,  Celestine  Sibley  points  out  that  he  is  well  versed 
in  the  Bible.  The  story  says:  “Many  of  McGill’s  columns  quoh 
the  Scriptures  and  from  time  to  time  somebody  detects  in  hit 
own  style  the  measured  music  of  the  Old  Testament.  His  idea  oi 
a  flawless  lead  on  a  news  story  is  the  one  beginning:  ‘Then 
was  a  man  in  tbe  land  of  Uz,  whose  name  was  Job.’  ’’ 

One  correspondent,  Steve  Richards,  Communications  Coi» 
selors,  Inc.,  New'  York,  correctly  comments:  “Opening  up  a 
anthology  on  leads  is  like  bringing  up  the  subject  of  sex  i 
a  smoker.  Apparently  no  end  to  it.”  Unfortunately,  there  ha 
to  be  an  end  to  it,  for  lack  of  space  and  pressure  of  otha 
subjects. 

The  following  “leads”  about  leads  are  the  last  that  can  h 
used: 


John  V.  Kay,  Time,  Ine.: 

“Your  roundups  of  lead  sentences  have  been  read  here  with  deligi 
and  appreciation.  .An  editorial  in  the  Dec.  1  issue  of  Life  pays  tribal 
to  a  classic  blind  lead:  ‘Unwise  were  the  flies  that  plaguetl  Keshopraai 
Varma  when  he  was  shaving  10  years  ago.’  It  was  written  by  Watson  S 
Sims  over  an  Associated  Press  dispatch  from  Lucknow,  India,  telli^ 
about  the  award  of  a  patent  for  a  new  fly  trap.  The  editorial  says:  ‘5ft 
Sims  has  added  a  bijou  to  the  great  lead  sentences  in  the  museum  4 
journalism.  Curators  will  doubtless  classify  it  with  the  blind,  indirect  i 
up-the-dark-stairs  type  of  lead  so  popular  on  the  New  York  Sun  in  FraJ 
Ward  O’Malley’s  time.  But  in  our  opinion  it  transcends  this  categon 
and  l>elongs  with  those  which  convey  just  enough  information  to  mah 
further  reading  either  impossible  or  absolutely  necessary.’  ’’ 


E.  W.  Williunisun,  Chicago  Tribune: 

“Hack  in  the  30s,  a  house  of  prostitution  in  Denver  known  as  th 
Silver  Dollar  hotel,  ejected  a  boisterous  patron.  Incensed,  he  gather# 
up  some  newspapers  and  set  fire  to  them  at  the  foot  of  the  stairwaf 
A  Negro  maid  ran  out  and  sat  on  him  until  police  arrived.  John  PoDj 
Rocky  Mountain  News,  wrote  this  lead,  which  was  published:  ‘Ttw* 
hadn’t  been  so  much  excitement  at  the  Silver  Dollar  hotel  since  th 
night  a  man  came  in  and  asketl  for  a  room.’  .An  Oklahoma  City 
reporter  wrote  this  lead:  ‘A  sweater  is  a  garment  which  is  too  tigi 
in  the  first  place.  And  also  in  the  second  place.’” 


Len  Beeghley,  .Sports  Editor,  Frankfort  (Ind.)  Morning  Tima 
“Here’s  a  lead  I  particularly  liked,  written  by  Shirley  Povich, 
ington  (D,  C.)  Post  &  Times  Herald,  about  Don  Larsen’s  perfect  Wort 
Series  gtime  of  two  years  ago:  ‘The  million-to-one  shot  came  in.  Ha 
froze  over.  .A  month  of  Sundays  hit  the  calendar.  Don  Larsen  tod# 
pitched  a  no-hit,  no-run,  no-man-reach-first  game  in  a  World  Series.’” 


Bert  Gumperl,  Netc  York  Post: 

“A  sports  writer  was  given  an  emergency  assignment  to  cover  a  cone# 
by  the  high  school  band.  His  lead  was:  ‘The  school  band  played  Bcetho*# 
last  night.  Beethoven  lost.’  ” 


Frank  M.  Murphy,  New  York: 

“I’ve  been  getting  a  great  kick  out  of  the  stories  of  famous  le*» 
but  keep  wondering  when  someone  is  going  to  get  around  to  D*^ 
Runyon’s  paen  of  praise  to  the  famous  jockey,  Earl  Sande  (pronoune# 
Sandy)  after  he  had  just  hung  up  a  great  victory:  ‘Never  a  handy  oM 
like  Sande  bootin’  them  babies  in!’” 

(Continued  on  page  34) 
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Largest  Sunday  and  Largest  Morning  Circulation  in  New  Jersey! 
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CIRCULATION 

UP...a,188* 

GROCERY 

ADVERTISING 

UP ...  197,082 

DISPLAY 

ADVERTISING 

UP ...  330,170 

—  and  it's  just  a  part  of  our  dramatic 
growth  story!  We  would  like  to  tell 
you  more.  Represented  Nationally  by 
MOLONEY,  REGAN  &  SCHMITT,  INC. 


*CIRCUlATION — ABC  Publiih.r'i  Slal.m.nt  6  monthi 
•nding  S«pt.  30,  19S8  .  .  .  ADVERTISING  LINAGE 
—  Media  Records  — 11  months  1958 


editorial 


Continuing  ITU 

hen  Elmer  Brown  was  elected  president  of  the  International 
”  Typographical  Union  in  August  to  succeed  Woodruff  Randolph 
he  made  a  speech  which  led  some  people  to  believe  that  he  would  not 
follow  the  belligerent  attitude  of  his  predecessor.  Under  Randolph’s 
policies  the  union  spent  millions  of  dollars  fighting  the  Taft-Hartley 
Law  and  newspaper  publishers  and  only  succeeded  in  losing  employ¬ 
ment  for  ITU  members  on  94  papers. 

Events  of  the  last  two  months  indicate  there  has  been  no  basic 
change  yet  in  ITU  policy.  There  have  been  three  strikes  in  that  jieriod 
against  1 1  newspapers.  The  last  one  closed  down  nine  Booth  news¬ 
papers  in  Michigan  for  almost  four  weeks.  Two  of  them  are  still  not 
publishing. 

Prospects  for  harmonious  relations  with  ITl^  through  the  publishing 
industry  during  1959  are  not  Inight.  An  NLRB  trial  examiner  has 
ruled  that  ITU’s  so-called  “union  shop”  formula  is  actually  a  closed 
shop  and  therefore  illegal.  In  spite  of  the  fact  that  the  last  ITU 
convention  reworded  the  union’s  general  laws  ostensibly  to  conform 
to  previous  NLRB  rulings,  the  history  of  the  last  two  months  leads 
us  to  believe  that  ITU-fomented  strife  will  be  the  rule  rather  than  the 
exception  during  the  coming  year. 


Illegal  Tax  Still  Costly 

A  i.THOUGH  the  Baltimore  tax  on  advertising  was  rescinded  mid-way 
through  the  year  and  was  later  declared  unconstitutional  it  will 
prove  to  be  a  extremely  costly  victory  for  Baltimore  media — particu¬ 
larly  the  newspajjers. 

An  idea  of  the  discriminatory  nature  of  the  tax  can  be  seen  in  the 
refunds  to  newspaj>ers — $1,0.45,000  out  of  the  total  $1,26.4,000  collected 
by  the  city — most  of  which  the  newspaijers  will  have  to  refund  to  their 
advertisers. 

The  tax  initially  caused  a  reduction  in  advertising  volume  as  had 
been  predicted.  The  bookkeeping  and  jx>stage  involved  in  refunding 
checks  to  approximately  100,000  different  accounts  will  be  enormous. 
The  legal  fees  incurred  in  fighting  the  tax  were  sizeable. 

The  total  cost  of  the  Baltimore  tax  episode  may  never  be  known. 
Although  the  Baltimore  newspapers  exjiect  no  financial  assistance 
from  other  newspajiers  to  help  them  pay  the  bill,  they  certainly  earned 
the  gratitude  of  other  newspapers  for  defeating  one  of  the  worst 
threats  to  advertising  through  taxation  that  has  ever  been  devised. 


Unnecessary  and  Wasteful 

^  I  ^ H F  Strike  of  deliverers  which  closed  down  nine  New  York  City 
newspapers  for  19  days  was  unnecessary  and  wasteful.  Most  New 
Yorkers  knew  that  when  the  strike  started.  Almost  everyone  knows  it 
now  except  jjerhaps  the  547  die-hard  strikers  who  voted  against 
accepting  the  new  proposals  last  weekend.  They  undoid)tedly  are  the 
hard  core  of  the  877  union  members  who  voted  against  the  contract 
more  than  three  weeks  ago.  What  this  group  ho|X'd  to  gain  by  pro¬ 
longing  the  strike  is  a  mystery. 

The  strike  was  settled  for  the  exact  dollar  package  that  the  pub¬ 
lishers  first  agreed  ujjon  and  which  a  small  union  group  rejected. 
The  changes  in  minor  details  could  have  been  affected  without  the 
costly  shutdown  of  nine  newspapers. 

The  19-day  suspension  will  be  remembered  as  the  most  tinnecessary 
and  the  most  costly  in  newspaper  history. 
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Police  Beat : 

John  Blank  is  at  the  hospital  suffer¬ 
ing  from  head  injuries  and  shock  caused 
by  coming  in  contact  with  a  live  wife. — 
Wildwood-by-the-Sea  (N.  J.)  Independ¬ 
ent  Record. 

• 

Mrs.  Blank  was  treated  at  the  hos¬ 
pital  for  injuries  to  her  angles. — Phila¬ 
delphia  (Pa.)  Evening  Bulletin. 

• 

The  victim  was  found  sprawled  in  the 
fourth  floor  panty  off  the  died  kitchen 
in  the  Psychiatry  Building — New  York 
Mirror. 

• 

The  clerk  was  struck  while  taking  a 
nap  with  what  police  believe  was  a  black¬ 
jack. — Palm  Beach  (Fla.)  Post. 

• 

Michigan  Attorney-General  Paul  L. 
Adams  w'as  to  visit  the  state  police  crime 
laboratory  at  Lansing  today  to  chuck 
out  clues. — Lansing  (Mich.)  Michigan 
State  Journal. 


RED  HANDOUTS 

From  the  viewpoint  of  a  newspaper 
reader,  I  am  concerned  that  perhaps  free¬ 
dom  of  the  press  in  this  country  has  been 
cynically  us^  by  Soviet  propagandists  to 
spew  forth  their  subtle — ^and  sometimes 
not  so  subtle! — venom  of  twisted  ideas. 

In  reading  over  the  Los  Angeles  news¬ 
papers,  as  well  as  representative  metro¬ 
politan  papers  which  friends  send  me  from 
time  to  time  from  most  every  large  city 
j  from  New  York  to  Seattle,  I  am  disturbed 
at  the  consistently  generous  space  given 
]  Rus.sian  dispatches.  Many  of  these  Soviet- 
;  originated  “news”  items  are  front-paged 
and  given  banner  headlines — seemingly  in 
ratio  to  their  cunningly  conceived  shock- 
value,  rather  than  authenticated  facts. 

,  I  can  appreciate  the  American  news- 
I  paper  editor’s  position.  I  realize  that  he  is 
I  faced  with  the  difficult  task  of  walking  a 
I  precarious  tight-rope  between  deliberate, 
self-imposed  censorship  of  news  from  Rus¬ 
sian  sources — 'and  presenting  news  from 
every  source.  In  the  process,  he  hopes  that 
the  public  will  duly  consider  the  source, 
in  evaluating  all  dispatches. 

The  true  value  in  an  average  Red  hand¬ 
out  lies  in  interpretation  of  intent.  Not  gov¬ 
ernment  interpretation — but  the  editor’s. 
Print  every  word  of  every  Soviet  dispatch 
j  — but  print  it  on  an  inside  page,  except 
where  it  bears  the  stamp  of  authentic 
1  news,  worthy  of  bigger  play.  1-abel  the 
I  dispatch  for  what  it  is.  If  that  is  “editorial- 
I  izing”  on  news  pages — so  be  it! 
j  L^  the  Press  get  as  tough  with  press- 
I  agents  of  the  totalitarian  government  of 
I  Russia  as  it  would  with  any  unthinkable 
publicity  agency  in  this  country  with  the 
I  audacity  to  offer  slavery  to  the  open 
market ! 

j  Henry  King 

Beverly  Hills,  Calif. 
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Jenkins,  N.Y.  Journal  American  ! 
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DELIA  ERY  PLAN 

May  I  suggest  that  mailing  of  news¬ 
papers  might  be  expedited  by  having  the 
outlying  areas  zoned  and  people  franchized 
within  that  zone  given  the  work  of  putting 
papers  into  the  mails. 

Early  editions  of  the  papers  would  be 
delivered  to  their  address,  once  a  month 
(all  mail  subs  on  a  monthly  basis)  the 
papers  would  supply  sufficient  and  ad¬ 
dressed  wrappers.  These  people,  as  inde¬ 
pendent  franchise  holders,  would  be  re¬ 
sponsible  for  putting  papers  into  addressed 
wrappers  and  getting  them  to  postoffice  on 
schedule  for  quickest  delivery,  within  their 
franchised  zones. 

I  suggest  that  this  is  the  best  answer 
for  the  metropolitan  press  on  mail  copies. 
This  would  save  the  postoffice  the  work 
of  hauling  them  into  the  outlying  areas. 

For  remuneration  they  might  be  paid, 
like  carriers  or  newsstand  sellers,  a  per¬ 
centage  of  the  subscription  price. 

For  delivery  economy,  all  afternoon  and 
all  morning  papers  might  agree  on  a  car¬ 
rier  into  these  zones  and  pro  rate  the  cost. 

William  Rutledge  HI 
N.  Hollywood,  {^alif. 

I.  1939 


NAVY  PR  OBJECTIVITY 

I  wonder  how  many  men  in  the  public 
relations  field  will  stand  up  and  defend 
themselves  against  the  attack  made  by  Mr. 
Leslie  Moore  in  Editor  &  Publisher  Nov. 
29?  Or  the  attack  made  against  them  at 
the  Sigma  Delta  Chi  convention,  which 
voted  to  bar  public  relations  men  in  the 
future. 

I,  for  one,  lake  issue  with  Mr.  Moore. 
First,  he  touts  the  newsman  as  “accurate, 
impartial,  complete”  reporter,  or  in  a 
word,  “objective.”  He  denies  the  objec¬ 
tivity  of  a  public  relations  man.  He  follows 
this  up  by  admitting  that  newsmen  have 
difficulty  in  obtaining  complete  objectivity. 

Gentlemen,  it  is  this  never-ending  search 
for  objectivity  which  has  made  American 
newsmen  great.  I  bow  to  the  newsman  and 
his  quest  for  objectivity.  However,  it  is 
an  even  greater  struggle  for  the  public  re¬ 
lations  man  to  be  objective  .  .  .  but  objec¬ 
tive  he  MUST  be.  If  he  loses  his  objec¬ 
tivity,  he  fails  to  see  the  inadequacies  of 
his  employer  or  client.  When  he  does  so. 
these  inadequacies  remain  unchecked,  and 
eventually  another  employer  or  clien*  ap¬ 
pears  to  lick  the  inadequacy  and  knock 
the  first  product  or  institution  right  off  the 
map.  It  is  true  that  many  public  relations 
men  are  not  objective.  Some  newsmen  are 
not  either.  But  must  we  punish  the  public 
relations  man  because  it  is  so  much  more 
difficult  to  be  objective,  but  still  NEC¬ 
ESSARY? 

I  work  in  public  relations  for  the  U.  S. 
Navy.  Our  instructions  on  objectivity  come 
from  the  very  top.  They  are  contained  in 
The  Navy  Public  Relations  Manual,  which 
you  can  purchase  from  the  Government 
Printing  Office.  It  says: 

“0502.  General  Policy.  1.  Commanding 
Officers  shall  assure  that  information  con¬ 
cerning  their  command  which  is  not  classi¬ 
fied  for  reasons  of  military  security  is  re¬ 
leased  or  otherwise  made  available  to  the 
public.  .  . 

and 

“0601.  General  Policy.  3.  ...  no  com¬ 
manding  officer  will  resort  to  unauthorized 
classification  of  information  or  too  rigid 
an  interpretation  of  the  phrase  “as  com¬ 
patible  with  military  security”  in  an  at¬ 
tempt  merely  to  avoid  controversy  or  to 
prevent  release  of  information  unfavorable 
to  the  Navy.” 

I  believe  that  the  objectivity  indicated 
above  makes  pretty  good  shatter-proof 
glass  house  siding  ...  in  case  newsmen 
like  Mr.  Moore  want  to  throw  any  more 
rocks. 

Oh,  yes,  we  fail  in  our  quest  for  objec¬ 
tivity,  but  the  most  important  thing  is  that 
we  keep  trying. 

When  I  cease  to  objectively  believe  in 
the  Navy’s  aims  and  policies,  I  will  quit 
working  in  Navy  public  relations  .  .  .  it’s 
as  simple  as  that. 

Philip  C.  Russell 

Chief  Journalist,  U.  S.  Navy 
Public  Information  Office. 

San  Diego.  Calif. 
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How  to  trim 
your  news  library 
down  to  size 


If  your  library  is  crowded  with  mountains  of 
newspapers  and  bulging  news  clipping  files, 
why  not  ease  the  situation  before  it  gets  worse? 

You  can  do  it— merely  by  starting  a  file  of 
The  New  York  Times  on  Microfilm.  It  will  pay 
for  it.self  in  the  space  it  saves,  and  it  will 
speed  up  your  fact  finding  operations. 

You’ll  be  getting  the  complete  newspaper,  in  a 
compact  form  that  saves  you  96^  of  the 
storage  space  required  by  old  fashioned  news 
filing  methods.  Yet  you’ll  be  storing  oil  the 
news,  all  the  maps  and  charts,  all  the  full  texts 
of  important  documents  and  speeches  that 
are  published  in  The  New  York  Times . . .  the 
only  fully  indexed  U.  S.  newspaper. 

And  your  files  will  always  be  up  to  date ! 

A  new  reel  of  The  New  York  Times  on  Microfilm 
is  produced  every  ten  days  and  rushed  to 
subscribers  within  four  days  of  the  period 
it  covers. 


Until  you’ve  adopted  this  modern,  convenient 
way  of  keeping  the  news  on  file,  you’ll 
never  guess  what  a  boon  it  can  be  to  a 
hard-working  staff.  And  it’s  inexpensive  ...  a 
whole  year’s  subscription  to  The  New  York 
Times  on  Microfilm  costs  only  $190. 

(Outside  the  U.S.  $195.) 

Let  us  start  your  subscription  this  month. 

The  investment  will  pay  off  handsomely. 


Nttij  Ijork  on  microfilm 

2;i9  ir<?sf  i3rd  Street,  Neiv  York  36,  N.  Y. 
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Revised  Package  on  Pay 


Ends  New  York  Shutdown 


Key  to  Settling  ‘Costliest’  Strike 
Is  Holiday,  Sick  Leave  Allowance 


New  York  City’s  $50,000,000 
newspaper  blackout  ended  late 
Sunday,  Dec.  28. 

After  19  days  during  which 
the  deliverers  union  declined  to 
“furnish  legs  for  bundles”  of 
nine  newspapers,  members  voted 
to  accept  a  revised  package 
negotiated  with  the  help  of 
Washington  chiefs  of  the  Fed¬ 
eral  Mediation  Seiwice. 

The  vote  was  2,091  to  637,  a 
majority  of  1,554  out  of  2,628 
ballots  cast. 


Goes  Back  lo  Dec.  8 
What  was  voted  in  a  two-year 


contract,  reti’oactive  to  Dec.  8 
(one  day  later  than  the  expira¬ 
tion  date  of  the  old  contract), 
was  a  $5-a-week  money  increase 
spread  over  the  two  years, 
rather  than  the  $7  package  the 
publishers  offered  as  similar  to 
the  deal  negotiated  with  the 
newspaper  Guild  effective  Nov.  1. 

The  first  year  increase  for 
the  deliverers  is  $4  a  week — 
$2.55  in  w’ages  and  45  cents  in 
the  estimated  cost  to  the  pub¬ 
lishers  of  an  extra  holiday, 
namely  Columbus  Day.  (The 
union  had  eight  holidays  in  the 
old  contract,  had  asked  for  12). 

The  second  year  increase  of 
$3  is  $1.75  in  wages  and  $1.25 
in  the  estimated  cost  of  three- 
day  annual  sick  leaves,  which, 
if  unused  will  be  payable  in 
cash.  (The  former  contract  had 
no  allowance  for  sick  leaves,  but 
there  were  liberal  sick  benefits 
from  a  newspaper  trust  fund.) 

Other  provisions  of  the  new 
agreement  are : 

Three  days  of  paid  leave  in 
case  of  death  in  a  worker’s  im¬ 
mediate  family. 

Reduction  in  the  size  of 
bundles  from  53  to  50  pounds. 

A  new  clause  providing  for 
I  publishers  to  insist  that  whole- 
■  salers  with  whom  they  and  the 
®ion  deal  post  a  bond  guaran¬ 
tying  union  members  their  con¬ 
tractual  rights  should  a  con- 

J 


discontinued.  (This  was  an  out¬ 
growth  of  the  disnute  that 
halted  newspaper  deliveries  on 
Long  Island  for  several  days 
before  the  strike  was  called 
Dec.  9.) 

Extension  of  the  union’s  ter¬ 
ritorial  jurisdiction  into  New 
Jersey,  closer  to  the  Pennsyl¬ 
vania  line. 

The  union  has  the  option  of 
allocating  any  part  of  either 
year’s  wage  increase  to  welfare 
and  pension  funds. 

The  deliverers  went  on  strike 
Dec.  9  after  an  eight-hour  walk¬ 
out  had  apparently  been  settled. 
The  papers  attempted  to  publish 
for  sale  at  their  plants,  but 
suspended  Dec.  11  after  some 
printers  had  refused  to  cross 
deliverers’  picket  lines  at  the 
S’ew  York  News,  Dec.  10. 

Closed  by  the  strike  were:  the 
Neivs,  the  Herald  Tribune,  the 
Journal- American,  the  Mirror, 
the  Post,  the  Times,  the  World 
Telegram,  Long  Island  Daily 
Press  and  Long  Island  Star- 
Journal.  They  represented  a 
total  daily  circulation  of  5,500,- 
000  and  8,500,000  Sundays. 

Barney  G.  Cameron,  chairman 
of  the  Publishers’  Association  of 


New  York,  and  vicepresident  of 
the  Herald  Tribune,  estimated 
the  strike  cost  the  newspapers 
$25,000,000  in  revenue.  An  equal 
sum  was  lost  to  stores  in 
Christmas  business  (estimated 
at  $16,000,000),  to  the  11,000 
newsdealers,  most  of  whom  had 
to  shut  down;  and  to  about  17,- 
000  newspaper  employes  “fur¬ 
loughed”  without  pay  during  the 
blackout  (estimated  at  $5,000,- 
000.) 

The  major  offsets  against  the 
publishers’  loss  of  income  would 
be  the  salaries  not  paid  and 
about  $2,000,000  worth  of  news¬ 
print  not  used. 

“The  cost  outside  the  news¬ 
paper  business  has  been  in  in¬ 
calculable  millions  of  dollars,” 
Mr.  Cameron  said.  “The  effect 
of  the  strike  has  been  felt  in 
industry,  trade,  cultui-al  life, 
and  almost  every  element  of  our 
society.” 

Mr.  Cameron  pointed  out  that 
what  the  union  accepted  was  the 
same  offer  repeatedly  made  to 
the  union  and  twice  rejected  by 
the  members. 

Samuel  Feldman,  president  of 
the  unaffiliated  union,  said  the 
union  had  won  the  best  wages 
and  working  conditions  its 
members  had  ever  had. 

“Our  men  will  do  their  work 
diligently  and  efficiently  as  al¬ 
ways,”  Mr.  Feldman  added.  He 


AT  THE  OLD  STAND— One  of  the  10,000  New  York  City  newsdealers 
who  closed  their  stands  when  they  couldn't  get  newspapers  to  tell  it 
back  in  business  again  as  customers  grab  for  first  papers  after  strike. 

(UPI  Photo) 
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thanked  the  press,  the  radio  and 
the  general  public  for  their  pa¬ 
tience  “despite  the  obvious  in- 
convencies  and  losses  which  they 
have  suffered  along  with  us 
through  no  fault  of  theirs.” 

Aiiks  Respei't  of  Strength 

Mr.  Feldman  closed  his  state¬ 
ment  with  an  illusion  to  the 
union’s  pride  in  its  show  of 
strength:  “We  always  hope  and 
want  to  avoid  these  conse¬ 
quences  of  our  differences  with 
the  publishers.  We  certainly  will 
in  the  future,  if  the  publishers 
will  show  the  respect  for  our 
views  and  for  our  strengd^h  to 
which  we  are  entitled.” 

The  same  union,  the  News¬ 
paper  and  Mail  Deliverers 
Union  of  New  York  City  and 
group,  stayed  out  for  17  days 
in  July,  1945,  but  during  that 
period  the  newspapers  continued 
to  publish  and  sell  copies  over 
their  counters. 

The  most  costly  strike  prior 
to  this  year’s  was  believed  to 
have  been  the  one,  for  11  days, 
Nov.  28-Dec.  8,  1953,  when 
newspapers  were  forced  to  shut 
down  after  photoengravers 
walked  out  and  other  crafts  re¬ 
spected  their  picket  lines.  A 
greater  volume  of  pre-Christ¬ 
mas  advertising  was  unpub¬ 
lished  during  that  period  than 
in  the  recent  shutdown  but  the 
strike  ended  with  sufficient  time 
for  stores  to  make  some  recov¬ 
ery. 

In  his  comment  on  the  end  of 
the  strike  this  week,  Asher 
Schwartz,  counsel  for  the  union, 
declared : 

“Now  that  the  strike  is  over, 
what  stands  out  clearly  is  the 
union  membership’s  expression 
of  confidence  in  its  leaders.  Just 
as  the  publishers’  attempt  to 
get  the  membership  to  vote 
twice  on  the  same  proposal 
failed,  their  attempt  to  under¬ 
mine  the  union’s  trust  in  its 
leadership  was  repudiated  and 
failed.  Union  leadership  is  al¬ 
ways  a  difficult  burden.  In  this 
independent,  ultra  -  democratic 
union,  it  is  a  really  imposing 
challenge. 

“In  my  opinion,  the  present 
union  leadership  has  met  this 
challenge  with  credit  and  dis¬ 
tinction. 

“Our  men  will  soon  be  back 
to  work,  and  we  expect  that 
the  members  of  all  the  other 
publishing  unions  will  now  be 
{Continued  on  page  47) 
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STRONG  RECOVERY 


U.S.  Agency  Bullish 
On  ’59  Newspapers 


creased  efficiency  rise,  the  lonpc-  T7  J  !  1-  ^  TT*  ^  rvVk  4-  o 
term  trend  toward  fewer  and  JZjCIILOI  1/  l&Ilto 
larger  units  will  continue.  ^ 

“Costs  will  probably  continue  A  FPOq!" 

to  increase  on  all  fronts,  and  JJdll  Ull  .ia.1  1  Cot 
competition  from  other  media 


Jn  59  Newspapers  Names;  Wins 

^  and  advertising  revenues  should 

Washington  adult  population  continues  to  overcome  these  factors  and  pro-  Spanish  Fork,  Utah 

The  new  year  will  bring  in-  increase,  newspaper  circulation  duce  a  favorable  year  for  the  When  the  Spanish  Fork  Pres$ 
creases  in  advertising  linage  for  figures  will  continue  to  rise  newspaper  publishing  industry,  hegan  publication  of  names  of 


newspapers,  greater  profits  for  through  1959. 


publishers,  an  increase  in  use  of  “Costs  and  wages  should  con- 


An  increase  of  10  percent  in  defendants  appearing  in  the 
advertising  revenue  for  1959  is  city’s  justice  court,  the  city 


color  advertising  and  circula-  tinue  to  rise.  Increased  trans-  not  inconceivable.  Circulation  council  in  this  central  Utah 

tions  aggregating  60  million  portation  and  wage  costs  in  the  figures  will  probably  top  60  town  of  6,000  persons  approved 

copies.  newsprint  industry  may  bring  million  sometime  during  the  unanimously  a  motion  that  “the 

The  printing  and  publishing  about  higher  newsprint  prices  year.  It  is  expected  that  19.59  Spanish  Fork  Press  be  notified 

division  of  the  U.  S.  Department  during  1959.  As  capital  require-  will  be  a  very  favorable  year  for  to  print  the  names  of  offend- 


of  Commerce  foresees  a  possible  ments  and  the  need  for  in-  the  industry.” 
10  percent  rise  in  newspaper  in-  _ — — - 


come  over  that  achieved  in  1958. 
The  upward  climb  of  adver¬ 
tising  and  circulation  is  ex¬ 
pected  to  boost  newsprint  use  to 
offset  a  3  percent  i-eduction  in 
1958  and  then  move  higher. 

The  industry  suiweyed  by  the 
federal  office  embraces  only 
newspapers.  Secretary  of  Com¬ 
merce  Lewis  L.  Strauss  said: 


leed  for  in-  the  industry.  pj.g  fi-om  the  justice  of  the  peace 

- — - —  leport.” 

•  rrr  T3  1  *  j.  j.  Wamer,  editor  of  the 

Lxcise  lax  Ruling 

A  1  /+1>  came  out  the  winner, 

11  its  V^O  Op  -/VQ  ^  tQ  ggg  the  city 

council  should  take  it  upon 
Washington  the  new  “Treasury  Decision  themselves  to  instruct  the  Press 


newspapeis.  Secretary  of  Com-  Despite  strong  protests  voiced  6340”  was  adopted.  to  withhold  names  of  law  break- 

merce  Lewis  L.  Strauss  said:  major  advertising  associa-  Manufacturers  submit  that  g,.g»  the  editor  said. 

“The  importance  of  this  in-  tions,  cooperative  advertising  excise  taxes,  togther  with  other  Mayor  Ray  Gull  said  the  mo- 

dustiy  in  disseminating  news,  deals  covering  excise-taxed  mer-  elements  of  cost,  must  be  known  tJon  was  approved  after  “some 

promoting  business  through  ad-  chandise  have  been  placed  in  in  advance  if  a  manufacturer  is  offenders  objected,  people  like 

vertising,  providing  employ-  jeopardy  by  a  Treasury  Depart-  to  produce  and  sell  at  a  profit,  those  who  ran  through  a  red 

ment,  purchasing  materials  and  ment  ruling  scheduled  to  become  Protests  against  the  Treasury  ijgjjt  or  a  stop  sign  accident- 
equipment,  providing  public  effective  Feb.  1.  Affected  in-  ruling  have  been  voiced  by  the  aUy** 

sei-vices,  and  maintaining  our  dustries  have  asked  the  House  Association  of  National  Adver-  '  ...  n_:_t:„„  the 

historic  right  to  freedom  of  ex-  Ways  and  Means  Committee  to  tisers,  the  Advertising  Federa-  wa«;n’t  necessarv  and 

pression  cannot  be  overesti-  schedule  Jan.  6  hearing  dates  tion  of  America,  the  American  "^mes  n 

to  hea,  objections.  Newspaper  PnbU^  L'^rl  anTthin*,";  e  Ma^T^d. 

Color  for  Store  .4ds  Alternatively,  the  Federal  * urno-  ANPA  “They  hadn’t  printed  the  names 

Retail  advertising,  wbirb  an.  The  ANA  ™ioed  its  reaction  t«fore._Bnt  if  they  want  to  print 


Color  for  Store  .4ds 


Retail  advertising,  which  ac-  posed  that  the  effective  date  be  ,  y.v  vo.v«.  .t,.  ^  ^  ^  won’t  stop 

counted  for  more  than  one-half  postponed  to  permit  inquiry  into  them” 

of  the  1958  linage,  was  found  to  the  propriety  of  the  rule  which  l^^A  regrets  that  the  Intei-nal  them. 

parallel  the  Federal  Reserve  they  say  reverses  a  policy  Rev^ue  Bureau  has  seen  fit  to  ,,,g  p„bHc  C««hI 

Board’s  monthly  rise  or  fall  of  datine-  bLk  25  vears  and  fro  finalize  these  regulations  mas- 

department  store  business.  Seen  quenUy  reiterated  since  its  crea  advertisers  have  Editor  Warner  admitted  the 

as  the  most  important  change  in  tion  ^  ruling  might  tend  to  paper  had  not  printed  the  names 

newspaper  advertising  service  reduce  the  volume  of  their  co-op  before,  but  he  defended  his  ac- 

is  the  increased  use  of  color  Disallows  Cosis  advertising  efforts.”  tion  in  his  editorial, 

which,  the  Department  said,  tv,  r  a  a  Janies  C.  Proud,  AFA  presi-  “We  at  the  Press  have  long 

“Results  in  more  effective  adver-  ro ling  attects  co-op  ad  dent,  told  Editor  &  Publisher  felt  that  publishing  of  names 

tising  and  increa.sed  advertising  ccmducted  by  manu-  this  week  that  he  is  sending  of  persons  who  are  fined  or  for- 

revenues.”  facturers  of  consumer  gwds  John  Ryan,  the  Federation’s  feit  bail  in  the  city  court  would 

In  summary  the  report  tax®s  disallow-  New  York  State  representative,  be  in  the  public  interest  and 

states-  mg  certain  costs  of  the  manu-  to  the  Jan.  6  meeting  to  be  held  that  such  publication  would  ul- 

..cru’  A  ■  Ai.  facturer  s  co-op  ad  program  as  in  Washington,  D.  C.  Mr.  Ryan  timatelv  se^e  the  public  good," 

he  uptuni  m  the  economy  price  adjustments.”  (E&P,  is  a  member  of  the  New  York  Warner  said  “But  for  var- 

should  produce  a  strong  re-  Aug.  16,  ’58,  page  15).  law  firm  of  Murphy  Block  Sul-  ^us  reasons  ‘  one  of  which  wai 

covery  m  newspaper  adver-  In  January  1956,  Dr.  Dan  1  i van  &  Sawyer.  Te  reluctanVof  pubH 

tising.  Department  stores  are  Throop  Smith,  Treasury  De-  AFA,  in  its  Legi.slative  Re-  to  release  the  information,  we 
heading  for  a  partment’s  assistant  secretary  port  of  last  Aug.  12,  noted  that  have  had  not  in  the  immediate 

season  and  should  hit  new  highs  for  tax  policy,  told  the  ways  and  co-op  advertising  annually  ac-  ^rst  li^Sed  the  Lmes 

^  means  committee  it  is  not  the  counts  for  an  estimated  two-  ,  airainst  the  law 

1959.  Because  newspaper  retail  policy  of  the  government  to  im-  billion  dollars  —  approximate! v 

advertising  is  closely  tied  to  pose  excise  tax  on  dealers’  local  one-fifth  of  the  nation’s  total  reports  on  police  court 

sales  volume,  it  is  expected  that  advertising  expenditures  reim-  advertising  expenditures.  ^  simple,  and  if  we 

the  relationship  will  continue  bursed  by  the  manufacturer.  On  The  ANPA  protested  the  pro-  ^  sterile  rehears^ 

and  linage  will  inciease  signifi-  that  assurance,  firms  which  posed  tax  on  co-op  as  far  back  fines  and  forfeitures  pai 
cantly.  .share  local  advertising  with  as  last  spring  in  its  Advertising  <^offers  for  various 

“Most  predictions  for  automo-  their  distributors  refrained  Bulletin  No.  28.  May  28.  The  and  sundry  offenses.  We  believe 

bile  production  indicate  approxi-  from  presenting  argument  in  protest  was  again  voiced  last  without  the  names  such  reports 

mately  a  30  percent  increase  for  favor  of  reiterating  the  1924  week  in  ANPA  Advertising  ®*’®  virtually  meaningless  except 


them  I  guess  we  won’t  stop 


Ser\e  ihe  Public  Co<mI 


Editor  Warner  admitted  the  I 


said  this  ruling  might  tend  to  paper  had  not  printed  the  names 
reduce  the  volume  of  their  co-op  before,  but  he  defended  his  ac-- 


tion  in  his  editorial. 

“We  at  the  Press  have  long 


“The  repoi*ts  on  police  court 
have  been  a  simple,  and  if  we 
may  say  so,  a  sterile  rehearsal 


1959,  and  auto  advertising  in  policy  by  specific  language  in  Bulletin  No.  65  of  Dec.  23.  statistical  purposes.  We  feel  3 


newspapers  should  enjoy  a  cor-  the  pending  Revenue  Act 


The  Bureau  of  Advertising,  the  public  has  a  right  to 

_ _  .  _  t _ 1 _ _ _ 1 _ A. 


responding  increase.  Increased  The  Internal  Revenue  Service  ANPA,  does  not  maintain  Wash-  who  is  breaking  what  law 

use  of  color  advertising  should  conducted  rule  making  proceed-  ington  contacts  in  these  matters,  and  how  much  he  was  fined  for  * 


increase  newspaper  revenues.  As  inffs  March  22,  1958.  As  a  result  ANPA  speaks  for  both. 


(Continued  on  page  45) 
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\J)eliverers’  Upraised  Arms  Put  Feet  Under  Bundles 


VOTE'S  IN,  STRIKE'S  OVER  and  members  of  The  Newspaper  Mall  and 
Deliverers  Union  hail  The  end  of  their  19-day  tieup  of  New  York  City's 
newspapers.  The  vote  to  accept  a  new  contract  with  $7  wage  package 
(including  Columbus  Day  holiday  and  three  days  sick  leave  pay)  was 


2,091  to  537.  A  previous  vote  of  877  to  722  had  prolonged  the  news¬ 
paper  shutdown.  As  the  men  cheered  the  presses  rolled  again  and  the 
deliverers  lived  up  to  their  job  of  "putting  feef  under  the  bundles" 
(reduced  in  weight  from  53  to  50  pounds)  at  $107.37  a  week. 


GETCHA  HOT  NEWS! — A  motorist  stops  at  a  Now  York  City 
wrner  to  buy  one  of  the  first  copies  of  the  New  York  Mirror  published 
*  ar  17  days  of  shutdown.  Other  morning  papers  came  out  Monday,  in 
"<  size,  and  so  did  evening  editions.  News  roundups  and  feature 
reviews  brought  readers  up  to  date. 

(UPI  Photos) 
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A  HUDDLE  'FOR  REAL*  AGAIN — Editors  at  the  New  York  Times  met 
like  this  all  during  the  shutdown,  to  prepare  two-page  dally  editions 
for  the  record,  but  not  with  any  real  enthusiasm.  Here  a  group  confers 
on  a  paper  that  was  published:  Lawrence  Hauck,  David  Lidman,  Louis 
Jordan,  Robert  Crandall,  Ernest  von  Hartz  and  Theodore  Bernstein. 


THE  ^  ORTHY  CASE 


Marie  Torre 


The  reasons  advanced  to  deny 
Mr.  Worthy’s  passport  do  not 
“warrant  the  abridgement  of 
constitutional  rights.”  Mr.  Wor¬ 
thy,  the  brief  said,  has  a  “spe¬ 
cial  property  interest  in  his  oc¬ 
cupation  as  a  foreign  corre¬ 
spondent  of  which  he  has  been 
deprived  without  due  process. 
His  right  to  travel  also  is  clearly 
Washington  foreign  policy,  the  brief  em-  one  of  the  unenumerated  rights 
The  U.  S.  Court  of  Appeals  phasized  that  Congress  has  protected  by  the  Ninth  Amend- 
was  asked  this  week  to  rule  never  passed  a  law  giving  the  ment  but  here  denied  and  dis- 
that  an  American  citizen’s  liber-  Secretary  of  State  the  power  paraged.” 

ty  of  movement  could  not  be  to  deny  travel  to  banned  coun-  The  brief  also  answers  the 
abridged  by  the  State  Depart-  tries.  argument  advanced  by  the  State 

ment’s  denial  of  a  passport  as  “The  power  to  issue  pass-  Department,  that  the  isolation 
a  tool  of  American  foreign  ports,”  ACLU  argued,  “was  of  Communist  China  is  a  u.se- 
policy.  given  to  the  Secretary  of  State  fuj  adjunct  to  foreign  policy  be- 

The  constitutional  argument  merely  to  centralize  and  ad-  cause  allowing  persons  to  travel 
w’as  advanced  by  attorneys  of  minister  the  procedure  of  pass-  there  would  lower  U.  S.  prestige 
the  American  Civil  Liberties  port  issuance.  To  that  end  this  jo  world  opinion.  “Yet  what 
Union  in  the  case  of  William  power  could  have  just  as  easily  greater  effect  is  there  on  our 
Worthy  Jr.  They  urged  the  been  given  to  every  federal  prestige  abroad”  the  brief  ex¬ 
court  in  a  legal  brief  to  reverse  marshal  or  to  the  Secretary  of  claimed,  “when  we  confine  a 
a  district  court  decision  that  .\griculture.”  citizen  of  unquestioned  alliance 

Secretary  of  State  Dulles’  re-  Declaring  that  “in  reality,  and  integrity  within  the  borders 

fusal  to  renew  the  reporter’s  travel  control  is  thought  con-  of  our  own  country !” 

passport  was  a  proper  exercise  trol,”  the  brief  reminded  that  Department’s  ac- 

of  the  Executive  branch  s  con-  the  decision  to  close  off  certain  ,  , 

duct  of  foreign  relations.  This  foreig^  countries  to  travel  by  ®  scoied  as  an 

power,  the  lower  court  said,  American  citizens  “involves  the  abridgement  of  the  First 
gave  the  State  Department  the  relationship  of  the  government  Amendment  guarantee  of  free- 
right  to  restrict  the  travel  of  to  its  own  nationals  and  a  re-  dom  of  the  press  by  refusing  to 
citizens  to  certain  geographic  striction  upon  their  liberty.  This  allow  a  responsible  newsman  to 
areas  in  the  world.  is  not  the  matter  of  foreign  af-  report  on  news  to  the  American 

R<.  o  I  n  fairs  as  it  would  be  if  it  in-  public.  “Tbe  Secretary  bas  not, 

n  wa  eni  volved  relations  ^  between  this  law,  custom  or  tradition,”  the 

Mr.  Worthy,  a  foreign  cone-  ‘‘ountry  and  foreign  powers.”  brief  said,  “the  right  to  pro- 
spondent  for  the  Baltimore  Special  Property  Interest  accredited  press  repre- 

A fro- American,  and  special  cor-  sentatives  from  visiting  either 

respondent  for  the  New  York  The  brief  asserted  that  even  friendly  or  unfriendly  countries 

Post  and  Columbia  Broadcast-  if  the  Executive  branch’s  right  in  peacetime.  .  .  .  News  cover¬ 
ing  System,  visited  Communist  to  conduct  foreign  relations  age  cannot  be  regulated  by  for- 
China  and  Hungary  in  the  win-  covered  the  grant  of  passports,  eign  policy  fluctuations  without 
ter  of  1956-57  despite  a  State  it  would  still  be  subject  to  the  laying  the  coimerstone  for  gov- 
Department  ban  on  travel  to  test  that  only  the  gravest  na-  ernment  pi-ess  control,  too  tragi- 
those  countries.  His  application  tional  danger  could  justify  an  cally  often  in  the  recent  past 
to  renew  the  passport  w’as  de-  infringement  of  the  constitu-  the  first  step  on  the  road  to 
nied  last  Summer,  after  almost  tional  right  to  travel.  tyranny.” 

a  year  and  one-half^ 

passport  is^'  1.  ^  .  .4  .Hi 


Passport  Control 
Is  Called  Illegal 


cause  of  your  position  in  society 
To  those  to  whom  much  is  given 
much  is  expected.  As  a  neWJ 
paper  writer  you  wield  great  in¬ 
fluence.  When  you  defy  the  la» 
ful  order  of  the  courts,  you  sei 
a  poor  example  to  your  country 
You  now  have  another  oppo' 
tunity  to  purge  yourself.” 

“I  respectfully  decline,” 
plied  Miss  Torre  in  a  low  btf 
firm  voice. 

“Your  attitude  is  one  of  li^ 
fiance  without  lawful  support 
remarked  the  judge.  “You  set» 
bad  example  to  the  country  wj 
its  courts.  As  a  consequence,  1 
am  inclined  to  commit  y<* 
forthwith  but  will  grant  oK 
more  postponement.” 
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‘designed  as  an  in¬ 
strument  of  foreign  policy,”  the 
brief  asserted  that  the  Depart¬ 
ment’s  control  over  travel  “is 
utilized  to  stifle  criticism  or  pro¬ 
mote  espousal  of  a  particular 
foreign  policy  w’hich  is  subject 
to  sudden  and  frequent  change 
at  the  whim  or  caprice  of  one 
official.  It  is  China  today  which 
is  off  limits  —  tomorrow  it  may 
be  Argentina,  France  or  Indo¬ 
nesia.” 

In  supporting  its  position  that 
the  grant  of  a  passport  has  no 
relationship  to  the  conduct  of 
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rProfessional’  Idea 
ILost  Out  in  Guild 


By  Luther  A.  Huston 

Things  were  tough  all  over 
in  1933  when  the  initial  steps 
!  were  taken  to  form  a  new’spa- 
per  guild.  The  writer,  then  em¬ 
ployed  by  International  News 
Service,  had  taken  a  40  percent 
cut  in  salary  and  he  was  prob¬ 
ably  doing  better  than  many 
other  newspaper  editors  and  re¬ 
porters.  At  least,  he  had  a  job. 

But  the  climate  was  conducive 
to  the  formation  of  an  organi¬ 
zation  that  w’ould  take  collective 
action  to  protect  the  jobs  and 
wages  of  working  newspaper¬ 
men  and  improve  their  working 
conditions.  There  is  not,  I  think, 
any  doubt  that  economic  factors 
were  very  much  in  the  minds  of 
those  who  participated  in  meet¬ 
ings  in  New  York  out  of  which 
grew  the  New  York  Newspaper 
Guild,  later  expanded  into  a  na¬ 
tional  organization.  A  coordi¬ 
nate  concept,  however,  which 
was  close  to  the  hearts  of  many, 
was  that  in  exchange  for  better 
economic  conditions  the  Guild, 
or  whatever  it  was  called,  would 
offer  the  bosses  higher  profes¬ 
sional  standards  and  more  com¬ 
petent  newspapermen. 

Fear  of  Reprisals 

One  attitude  of  employers  to¬ 
ward  any  organization  of  edi¬ 
torial  employes  that  might  seek 
to  bargain  collectively  was  un¬ 
known.  There  was  widespread 
fear  that  organizational  activi¬ 
ties  would  bring  on  reprisals. 

Probably  because  I  had  been 
with  International  News  Service 
for  many  years  and  had  con- 
sideiable  standing  in  the  organi¬ 
zation,  I  apparently  was  con¬ 
sidered  less  vulnerable  than 
others.  So  my  fellow  staifmen 
asked  me  to  be  their  respe- 
sentative  at  Guild  meetings. 
Thus  it  was  that  I  helped  set 
ap  the  New  York  Newspaper 
Guild  and  participated  subse¬ 
quently  in  the  early  stages  of 
the  American  Newspaper  Guild. 

On  G>nsiiiution  Committee 

I  was  a  member  of  the  com- 
aiittee  which  drafted  the  con¬ 
stitution  of  the  New  York  as¬ 
sociation.  When  the  meeting  was 
wld  in  Wa.shington  at  which 
■he  national  organization  was 
aunched,  I  was  chairman  of 
■he  committee  that  drafted  the 

zst  national  constitution. 

Minutes  of  that  meeting  are 
jot  available  and  my  memory 
toes  not  supply  all  of  the  de- 
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(The  American  Newspaper 
Guild  is  observing  its  25th  an¬ 
niversary  as  a  national  labor 
union.  —  E&P,  Dec.  27,  page  11 
—  This  account  of  the  organi¬ 
zational  aims  and  purposes  of 
the  guild  is  by  one  of  the  found¬ 
ers.  Mr.  Huston  was  a  member 
of  the  Washington  staff  of  the 
New  York  Times  for  a  score  of 
years  before  he  retired  two 
years  ago  and  became  Director 
of  Public  Information  in  the  De¬ 
partment  of  Justice.  He  is  a 
former  national  president  of 
Sigma  Delta  Chi.) 


tails  but  I  know  that  I  had  no 
feeling  that  we  were  writing  the 
constitution  of  a  labor  union. 
There  were  present  several  dele¬ 
gates  who,  I  am  now  convinced, 
were  thinking  in  terms  of  mass 
labor  movements  and  affiliation 
with  other  labor  bodies  but  they 
were  not  dominant  at  that  time. 
It  is  not  my  recollection  that 
there  was  any  talk  while  the 
constitution  was  being  debated 
that  it  wa^  meant  to  be  a  char¬ 
ter  of  a  labor  union  in  the  gen¬ 
erally  accepted  sense. 

What  I  thought  we  were  do¬ 
ing  was  establishing  a  profes¬ 
sional  organization,  limited  to 
active  journalists,  which  would 
bargain  collectively  with  em¬ 
ployers.  Organization  on  a  na¬ 
tional  basis  would  give  it 
strength  but  the  concept  as  I 
understood  it  was  a  purely  jour¬ 
nalistic  association  unrelated  to 
the  general  labor  movement.  If 
thoughts  of  strikes  and  picket 
lines  were  in  the  minds  of  any 
of  the  delegates,  they  kept  them 
to  themselves. 

Collective  Power  Idea 

Not  long  after  the  national 
organization  had  been  formed, 
however,  the  idea  of  the  use  of 
collective  power  in  collective 
bargaining  came  forward  in 
Guild  meetings.  We  heard  talk 
of  strikes  and  those  of  us  who 
did  not  favor  such  forms  of 
labor  activity  began  to  discern 
a  trend  that  later  became  a  re¬ 
ality. 

When  a  national  convention 
was  held  in  St.  Louis  in  1934, 
the  delegates  from  the  New 
York  Guild  had  no  instructions 
authorizing  them  to  take  the 
Guild  into  the  C.I.O.  However, 
the  St.  Louis  convention  took 
that  action.  There  was  strong 
opposition  in  the  New  York 
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group  and  by  parliamentary  tac¬ 
tics  the  opposition  was  able  to 
prevent  ratification  of  the  con¬ 
vention  action  at  the  initial 
meeting  at  which  the  delegates 
reported.  Heywood  Broun,  Mor¬ 
ris  Watson  and  others  were 
quite  annoyed,  I  recall.  Subse¬ 
quently  the  New  York  chapter 
approved  the  convention  action. 

I  was  a  member  of  the  execu¬ 
tive  board  of  the  New  York 
chapter  and  I  offered  my  resig¬ 
nation.  My  reason  was  that  I 
had  not  gone  into  the  Guild 
movement  with  any  idea  that 
it  would  become  a  labor  union 
as  such  and  that  I  did  not  want 
to  belong  to  a  labor  union  as 
such.  I  was  persuaded  by  other 
members  to  withdraw  my  resig¬ 
nation,  some  of  them  arguing 
that  by  staying  in  I  could  per¬ 
haps  help  to  chart  the  course 
of  the  Guild  into  at  least  mod¬ 
erate  trade  union  channels; 
others  that  a  resignation  of  any 
of  the  officials  at  that  time  would 
be  damaging  to  the  Guild  at  a 
time  when  it  was  still  establish¬ 
ing  its  place  in  the  field  of  jour¬ 
nalism. 

A  few  months  later,  however, 
I  changed  jobs  and  became  in¬ 
eligible  for  Guild  membership. 
I  moved  away  from  New  York 
and  resigned  from  the  New  York 
chapter. 

I  do  not  know  whether  the 
type  of  organization  that  was 
envisaged  by  a  majority  of  those 
who  formed  the  New  York 
Newspaper  Guild  would  have 
been  effective  in  accomplishing 
its  objectives.  It  never  really 
had  a  chance  to  try. 

The  American  Newspaper 
Guild  undoubtedly  has  accom¬ 
plished  a  gn"eat  deal  to  better 
the  lot  of  working  newspaper¬ 
men.  Many  of  the  methods  used 
have  been  distasteful  to  me  and 
to  others  whose  ideas  conformed 
to  mine.  Some  years  later  when 
I  occupied  a  position  which 
would  have  made  me  eligible 
to  rejoin  the  Guild  I  did  not. 

My  principal  reason  is  that 
I  could  not  belong  to  any  organi¬ 
zation  that  required  me  to 
strike  against  an  employer  who 
had  treated  me  fairly  or  to 
support  strikes  by  others 
against  employers.  I  am  out  of 
active  journalism  now  so  the 
question  is  academic  but  it  is 
still  my  position  that  strikes 
are  professionallly  wrong  and 
economically  wasteful  and  I 
still  could  not  belong  to  an  or¬ 
ganization  that  indulged  in 
them.  ^ 

Examiner  Hilton 

E&P  story  (Dec.  27,  page  10) 
incorrectly  identified  NLRB 
Trial  Examiner  in  Worcester- 
Haverhill  cases  as  Reeves  R. 
Hamilton.  He  is  Reeves  R. 
Hilton. 


Guild  Seeks 
Severance  in 
Sale  of  Daily 

Philadelphia 

When  a  publisher  sells  out  his 
interest  in  a  newspaper,  does 
that  act  legally  discharge  his 
employes  and  make  them  eligi¬ 
ble  for  severance  pay  under  the 
Guild  contract,  even  though 
their  jobs  may  continue  under 
the  new  management?  ; 

Philadelphia  courts  are  being 
asked  to  decide  this  question  in 
a  suit  filed  this  week  by  the 
Newspaper  Guild  c.f  Greater 
Philadelphia  against  Matthew 
H.  McCloskey,  local  builder  and 
Democratic  party  power  who 
was  publisher  of  the  Philadel¬ 
phia  Daily  News.  The  suit 
claims  $156,622  severance  pay 
for  Guild  members  employed  by 
the  Daily  News  at  the  time  that 
McCloskey  sold  it  about  a  year 
ago. 

Some  of  the  Guild  members 
seeking  severance  pay  still  work 
for  the  Philadelphia  Daily 
News. 

The  suit  is  based  on  the 
Guild’s  interpretation  of  the  con¬ 
tract  with  the  Phila.  Daily 
News,  Inc.  which  had  until 
April  30,  1958  to  run  and  on 
the  theory  that,  when  the  News 
was  sold  on  Dec.  9,  1957  to  the 
SRB-TV  Publishing  Co.,  Inc., 
all  employes  then  working  were 
considered  fired  under  the  terms 
of  the  contract  without  the  re¬ 
quired  two  weeks  notice. 

This,  according  to  the  suit, 
made  the  Philadelphia  Daily 
News,  Inc.,  liable  for  severance 
pay  and  the  two  weeks  pay  in 
lieu  of  dismissal  notice. 

• 

Con^essman  Asks 

Look  Into  Strikes 

Washington 

Repr.  Frank  Chelf,  Kentucky 
Democrat,  has  asked  Repr.  Gra¬ 
ham  Barden,  North  Carolina 
Democrat,  to  have  the  House 
Labor  Committee  look  into  the 
problems  of  newspaper  strikes 
and  shutdowns. 

The  Kentucky  congressman 
said  he  was  concerned  with  the 
harm  to  business  and  to  the  pub¬ 
lic  and  he  believed  that  suspen¬ 
sion  of  publication  in  a  labor 
dispute  is  an  indirect  violation 
of  the  First  Amendment. 

“If  a  strike  against  a  news¬ 
paper  isn’t  supre-ssing  the  press 
or  the  news  and  with  it  freedom 
of  thought,  I  wonder  what  is,” 
Repr.  Chelf  stated. 
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THE  MIAMI  NEWS  building  completed  this  year  rates  easily  as  one  of 
Florida's  new  beauty  marks.  The  two-story  frame  building  which  housed 
the  News  at  its  birth  62  years  ago  would  just  about  fit  into  the  lobby 


of  the  modern,  colorful  new  building  of  the  Cox  newspaper.  This  is  the 
picture  story  of  some  of  the  interior  features.  Much  of  the  office  equip¬ 
ment  was  provided  by  Remington  Rand. 


ms 


Especially  constructed,  the  surf  green  copy  desk  puts  the  slot  man  on 
an  elevated  platform  for  strategic  position.  Copy  is  moved  by  chutt 
and  overhead  conveyor  belts. 


Utilitarianism  and  beauty  combine  in  the  Editorial  Department.  The 
60-Inch  double-pedestal  steel  desks  are  surf  green  with  lighter  green 
tops.  Chairs  are  surf  green  with  coral  upholstery. 


Order  and  neatness  are  the  last  words  in  the  Library  where  a  variety 
of  Aristocrat  all-steel  files  meet  every  requirement  for  cards,  clippings, 
photos,  etc.  Note  the  bright  lighting. 


Feminine  tone  is  carried  out  in  the  Society  Department,  equipped  wHk 
eggshell  and  yellow  furniture  and  files.  Desks  have  yellow  formica  top* 
and  chairs  are  upholstered  in  yellow  plastic. 
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of  floor  space  for  the  efficienf  production  of  the  News-Sentinel  and 
Journal-Gazette.  Specialists  from  General  Fireproofing  Company, 
Youngstown,  Ohio,  helped  to  work  out  interior  design  and  furniture. 


Multi-million  dollar  home  of  the  Fort  Wayne  Newspapers,  Inc.  is  located 
at  600  West  Main  Street,  Fort  Wayne,  Ind.,  stretching  505  feet  along 
Main  from  Van  Buren  to  Fulton.  It  contains  well  over  100,000  square  feet 


Main  lobby  features  a  hanging  stairway  and  reflecting  pool  near  the 
building's  entrance.  The  architects  were  Naess  and  Murphy,  of  Chicago. 


The  editor's  office  (Clifford  B.  Ward  of  the  News-Sentinel)  is  furnished 
with  Modemaker  desk  and  matching  accessories  (console,  wastebasket, 
etc.)  Chairs  have  aluminum  frames. 


The  Editorial  Room  was  designed  and  furnished  after  a 
Work  flow  at  each  station.  Desks  and  chairs  came  from  Gl 
ment  supplied  through  local  sales  outlet. 
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Unique  is  the  octagonal  phone  desk  which  is  used  in  the  Circulation 
Department.  This  was  one  case  where  special  types  of  desks  had  to  be 
produced  to  satisfy  a  distinctive  work  problem. 
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GOLDEN  DOZEN  1959: 


How  Medium  Agencies 
Survive  Profit  Cuts 


attention  can  all  of  the  many 
accounts  get  from  the  top  brains 
of  the  large  agency?  Not  as 
much  as  is  frequently  promised. 

“Just  as  there  are  clients  es¬ 
pecially  suited  to  the  medium 
sized  agency,  so  there  are  many 
advertising  men  and  women  who 
prefer  the  personal  and  less 
ulcer-producing  atmosphere  we 
ai'e  able  to  provide  for  them.” 

3  Personnel  I.jiyers 
Mr.  Dowd  continued:  “After 


By  Philip  N.  Schuyler  ulcer-producing  atmosphere  we 

^  are  able  to  provide  for  them.” 

Confidence  pervades  the  ad-  —  and  it  can  be  real  trouble.  3  Personnel  layers 

vertising  agency  field  as  1959  Day-in-day  out  client  contact 

dawns.  has  been  often  assigned  to  the  ^5"  continued:  ‘  After 

Among  those  confident  is  John  account  executive.  Dissatisfied  personal  service  busi- 

C.  Dowd,  president,  Dowd,  Red-  by  merger,  he  can  and  often  ness  there  are  in  all  agencies 

field  &  Johnstone,  Inc.,  New  does  persuade  the  client  to  go  three  layers  of  personnel.  There 

York,  and  John  C.  Dowd,  Inc.,  elsewhere.  Thus  the  consolida-  small  top  layer  of  bril- 

Boston.  Billings  of  the  two  tion  can  cut  more  than  costs,  liance,  the  second  thicker  layei 

agencies  for  the  last  fiscal  year  “Strangely  enough,  one  of  the  of  competence,  and  the  third,  and 

amounted  to  $14,000,000.  It  major  contributing  factors  to  possibly  largest  of  all,  the  ade- 

looks  like  $15,000,000  for  1959,  the  merger  trend  was  the  first  Quate.  To  succeed,  the  medium-  John  C.  Dowd 

$10,000,000  for  the  New  York,  Russian  Sputnik  in  the  fall  of  sized  agency  must  concentrate 

$5,000,000  for  the  Boston  cor-  1957.  It  shook  the  confidence  layer.  You  will  find  absorbed  it  into  what  was 

poration.  right  out  of  American  business,  tl^at  among  the  successful  Redfield  &  Johnstone  to 

Mr.  Dowd  focused  philosophic  Advertising  budgets  were  al-  agencies  of  this  class  that  the  present  New  York  firm 

attention  this  week  on  the  tribu-  most  immediately  cut  back.  layer  is  bigger  in  proportion  ,  Dowd  Redfield  &  Johnstone. 


1 

I 

\ 


1 


attention  this  week  on  the  tribu-  most  immediately  cut  back.  t®P  layer  is  bigger  in  proportion  Dowd  Redfield  &  Johnstone 

lations  and  triumphs  of  the  “Fortunately,  for  agencies,  ^h®  other  layers  than  in  the  ’ 

medium-sized  agency;  came  up  particularly  the  small  and  me-  pants.  This  must  be  so  for  them  Took  Over  Sitoek 

mSnm  treatise  on  how  dium-sized  firms,  that  confidence  ®oFo7some  time^heTrilliance  Mr.  Dowd  ended  1958  by  tak- 

medmm  agency,  survive  „„„  j,as  beep  lar^ly  restored.  ,eJ°Ld  everth«^4S”^  ing  over  the  stock  ipterest  in 

Expressing  conbdence  in  the  Jtni  5mains?and  fs^My^S  have  ton  in  short  supply.  JJ'J  p°*„Sne  retei/. 

new  vear  for  acpncie*!  nnH  ail  4.-  f  a.-  iit  4.  Naturally  this  results  in  increas-  ^umuna  r.  jomisione, 

jicw  year  ior  agencies  ana  aa-  continue  for  some  time.  Most  .  ,  ^  x  j  •  j  inir  however  the  aeencv  s  tri- 

SrLr™"’''  “b-..”™'*  •*'*  ’r«nirem7ntri?r  “curirHe™  partifeTre'  S  tost  for  the 

is  mmthsftatTadVai^™!  “S'”!''  you  have  the  cause  of  ulcers,  ““'.hemg  Previously  he  had 

field  with  cutback  annronri!  .  "^eds  this  type  nervous  breakdowns  and  early  ^"ght  out  LeGrand  Redfield. 

tions,  rising  costs  declS  continued,  deaths  among  agency  top  man-  Now  Mr.  Dowd  with  Edward  F. 

wv.  j  ^  1.  »  “There  are  many  more  adver-  awomenf  Parent.vicepresidentandtreas- 

profite  pd  a  rash  of  mergers,  timers  who  ran  akrd  invest,  a  .  _  . . _ _ _  „rer  in  Boston,  and  Michael 


“There  are  many  more  adver¬ 
tisers  who  can  afford  to  invest. 


agement. 

“The  last  remaining  alterna- 


Parent,  vicepresident  and  treas¬ 
urer  in  Boston,  and  Michael 


Asked  if  he  exnected  to  con-  nnv  ^4.  aoviu  uy  mvcot,  “The  last  remaining  alterna-  n.  .uvotvo,  aou  xvxtv-i..... 

tinue  to  resist  merger  he^d-  $250,000  a  year  m  adver-  tive  for  the  medium-sized  agency  ^ymond,  ex^utive  vicepresi- 

mitted  to  turning  dfwn  several  than  $2,500,000.  The  to  survive  profit  cuts  without  dent.  New  York,  are  major  ovm- 

_ several  smaller  agencies  are  far  better  wiov-n-k.,.  ”  Mr-  nnx.rri  /.onoinriDyi  ers  of  the  two  shops.  General 


proposals  in  1958. 

Merger  Trend  Not  Ended 

“The  merger  trend  has  not 
yet  ended,”  he  said.  “No  agency 
head  in  his  right  mind  would 
turn  down  a  merger,  if  a  proper 
one  came  along. 


smaller  agencies  are  lar  netrer  ^lerger,”  Mr.  Dowd  concluded,  snops.  uenerai 

suited  to  such  accounts  than  the  44  jg  ^  acceptance  by  top  manager  in  Boston  is  Linus 

giants.  apcpTiPv  manawment  that  this  Travers,  for  many  years  head 


No  Magic  in  Mergers 


agency  management  that  this  Travers,  for  many  years  head 
business  is  no  longer  a  way  for  Yankee  Network.  Ctea- 

getting  rich  quick.  Rather,  it  is  director  in  New  York  is 


“Since  it  is  very  easy  to  over  a  profession  to  be  practiced  in  Herman  Davis. 


Mr.  Johnstone,  as  part  of  the 
deal,  was  given  the  privilege  of 


n  down  a  mpro-nr  f  p  estimate  the  economies  of  a  a  skilled  and  dedicated  manner.”  Mr.  Johnstone,  as  part  of  the 

came  along  ®  ^  ^  pioper  j^erger,  there  must  be  other  Mr.  Dowd  has  been  “practic-  deal,  was  given  the  privilege  of 

But  the  ‘ii^t  right’  ways  to  survive  profit  cuts,  ing”  the  agency  profession  since  taking  certain  accounts  else- 

lot  easilv  romp  bv  There  is  no  magic  in  mergers.  1926  when  he  began  as  partner  where.  Business  thus  lost  was 

:es  a  merger  i^  being  nerebeH  “One,  of  course,  is  to  get  new  of  the  firm  of  Dowd  &  Ostreicher  made  up  by  the  addition  of  the 


is  not  easily  come  by.  What  in- 


ing”  the  agency  profession  since  taking  certain  accounts  else- 
1926  when  he  began  as  partner  where.  Business  thus  lost  was 


duces  a  merger  i«i  being  nevz-beH  Une,  01  course,  is  to  get  new  01  tne  nrm  01  uowa  oi  ustreicner  maue  up  oy  me  auuiiion 
on  the  perilous  knife  edge  of  *ic®ounts.  Another,  and  unlikely  in  Boston.  In  1938  he  bought  out  Gillette  account  to  the  agency 
reduced  profit  Average  agencv  way,  is  to  push  for  a  17%%,  in-  Ostreicher’s  interest  and  John  client  list,  plus  the  soon-to-be 


reduced  profit.  Average  agency  pusn  lor  a 

profits  are  down  now  to  about  s^®^^  15%,  commission 

1%%.  That  means  that  some  “The  smaller  agency  should  Newspaper  Background 
are  even  low'er  than  that.  scrutinize  very  carefully  the 

“The  main  purpose  of  agency  other  than  strictly  advertising  A  native  of  Lowell,  Mass.,  he 
consolidation  is  obviously  to  cut  services  clients  are  asking  for.  was  graduated  from  Harvard 
costs  and  increase  the  profit  per-  I  honestly  don’t  know  just  how  with  the  class  of  1920.  He 


Newspaper  Background 


C.  Dowd,  Inc.,  came  into  being,  announced  billings  for  two  cos¬ 
metics,  and  the  Venetian  Tour- 


“The  main  purpose  of  agency  other  than  strictly  advertising 
consolidation  is  obviously  to  cut  services  clients  are  asking  for. 


ist  Bureau. 

Major  Accounts 
Other  major  accounts  include 


centage.  The  possibilities  for  re-  fai"  an  agency  should  go  in  started  work  thereafter  as  a  four  of  Seagram’s  brands  (Car- 
ducing  costs,  however,  often  taking  over  sales  functions,  al-  reporter  on  the  staff  of  the  stairs,  Gallagher  &  Burton 
turn  out  to  be  a  mirage.  You  though  sound  advertising  direc-  Boston  Herald-Traveler,  and  Whiskey,  Wolfschmidt  Vodka, 
can  cut  staff.  But  what  can  you  tion  must  be  in  close  cooperation  successively  was  associated  with  Myers  Jamaica  Rum) ;  Alitalia- 
cut?  Some  duplicated  lower-  with  sales  efforts.  the  Manchester  (N.  H.)  Union-  Italian  Airlines;  Cone  Mills; 

salaried  emploves  _  recention-  .  Leader,  the  Worcester  (Mass.)  Cott  Beverage  Corp.;  Vespa  Dis¬ 


cut?  Some  duplicated  lower- 
salaried  employes  —  reception¬ 
ists,  switchlward  operators,  pos¬ 
sibly  some  of  the  minor  people 
in  the  media  department. 


Leader,  the  Worcester  (Mass.)  Cott  Beverage  Corp.;  Vespa  Dis- 
Prime  Purpose  Post,  Washington  (D.  C.)  Post,  tributing  Corp.;  and  Lanvin 

“The  smaller  agency’s  prime  the  Lawrence  (Mass.)  Sun-  Perfumes, 
purpose  must  be  to  see  to  it  Telegram.  He  had  the  position,  for  the  Gillette  Safety  Razor 


“An  agency  rule  of  thumb  is  that  each  client’s  money  is  well  H  not  the  title,  of  assistant  to  Company  the  agency  will  help 

that  it  takes  a  minimum  of  10  invested  in  profitable  advertis-  the  publisher  of  the  Sun-Tele-  introduce  several  new  products, 

people  to  service  $1,000,000  in  ing.  There  should  be  little  or  no  gram  when  he  left  newspaper-  The  only  one  so  far  announced 

advertising.  Merging  the  top  ex-  room  for  less  than  perfection,  iag  to  become  an  advertising  jg  ^  safety  knife.  It  is  thought 

ecutives  causes  many  psycho-  Advertising  money  can  be,  and  agency  executive.  eventually  there  will  he  six 


Advertising  money  can  be,  and  agency  executive. 


logical  disturbances.  It  is  when  generally  is,  invested  wdth  the  Eight  years  ago  he  purchased  products  at  the  agency.  The 
you  consider  cutting  out  account  greatest  skill  by  the  medium  the  Blaker  Agency  from  Henry  safety  knife  is  now  being  test 
executives  that  the  trouble  starts  sized  agencies.  Just  how  much  Sell,  editor  of  Toivn  &  Country,  marketed. 
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Advertiser  •  Newspaper 


Section  Edited 

By  Robert  M.  McIntyre 


A&P  Gingerly  Lifts 
Curtain  on  Ad  Story 


Stephen  W.  Shea,  vicepresi-  : 
dent  and  general  sales  director,  i 
gingerly  lifted  the  curtain  this  ; 
week  on  the  advertising  and 
public  relations  story  behind  the 
Great  Atlantic  &  Pacific  Tea 
Company’s  sales  of  $4.7  billion 
a  year.  j 

The  chain  invests  about  $23  j 
million  a  year  in  advertising  ac-  . 
cording  to  1956  estimates.  Ad-  ] 
mittedly  incomplete,  the  Bureau  ; 
of  Advertising,  ANPA,  checked  ] 
1957’s  A&P  investment  in  news-  ; 
papers  at  about  $15  million. 
The  Television  Bureau  of  Ad¬ 
vertising  placed  incomplete  A&P 
spot  TV  for  1957  at  $1,066,120.  , 
It  is  thought  $2  million  goes  into 
radio. 

100th  Anniversary 

For  competitive  reasons,  Mr. 
Shea  would  not  discuss  adver¬ 
tising  figures.  But  he  indicated 
there  would  be  some  increase  in 
1959,  since  plans  call  for  A&P’s 
100th  anniversary  celebration. 

“Of  course,  we  believe  in 
newspaper  advertising,”  Mr. 
Shea  said.  “We  believe  in  all 
advertising. 

“But  why  should  I  comment 
on  the  different  media  we  use? 

I  would  be  beseiged  by  the  media 
representatives,  and  I  couldn’t 
begin  to  see  them  all.” 

In  35  years  with  A&P,  Mr. 
Shea  has  handled  about  every 
type  of  job  there  is  in  the  organ¬ 
ization.  He  has  been  general 
sales  director  at  New  York 
headquarters  since  December 
1949. 

The  present  divisional  adver¬ 
tising  managers  are:  New  Eng¬ 
land  (Boston)  A.  F.  Johnson; 
Eastern  (New  York)  R.  L. 
Eocbner;  Atlantic  (Philadel¬ 
phia)  R.  E.  Boyle;  Southern 
(Jacksonville,  Fla.)  C.  H.  Pull- 
Central  (Pittsburgh,  Pa.) 
E.  0.  Barber;  Mid-We.st  (Chi- 
^Ko)  J.  G.  White;  and  Central 
west  (Detroit)  J.  P.  Thomas. 

Mr.  Shea,  rarely  interviewed, 
fonsented  to  see  Editor  &  Pra- 
only  at  the  suggestion 
of  President  Ralph  Burger.  Mr. 
urger  had  promised  a  “notable 
0  ange”  in  A&P’s  dealings  with 
he  press,  now  that  its  stock  is 
^ing  traded  on  the  New  York 

Exchange.  He  had  warned 
*t  “for  competitive  reasons” 
executives  might  not  always  talk 


as  freely  as  some  reporters 
might  wish.  Mr.  Shea  empha¬ 
sized  this  point. 

Ads  I>«K'ally  Placed 

Mr.  Shea  explained  that  all 
A&P  advertising  is  locally 
placed  by  advertising  managers 
in  each  of  the  seven  divisions 
and  37  units  of  the  chain.  He 
himself  once  held  the  divisional 
advertising  position.  He  num¬ 
bers  many  newspaper  men 
among  his  friends.  In  his  ex¬ 
perience,  he  said,  the  relations 
between  newspapers  and  the  di¬ 
visions  and  units  have  been  ex¬ 
cellent. 

“Each  A&P  advertisement  is 
as  local  as  each  individual 
.store,”  Mr.  Shea  said.  “Under 
the  seven  divisions  and  37  units 
are  our  4,022  stores. 

“The  amount  of  advertising 
placed  depends  upon  local  cir¬ 
cumstances.  The  stores  are  not 
budgeted  for  advertising  ac¬ 
cording  to  sales,  although  sales 
do  influence  the  appropriation. 
Other  local  conditions  are  also 
involved. 

“Material  for  po.ssible  inclu¬ 
sion  in  ads  is  distributed  in  mat 
foiTO  and  may  be  used  or  not 


as  desired  by  those  in  charge. 
This  material  is  prepai’ed  by 
Paris  &  Peart,  New  York  ad¬ 
vertising  agency  (now  merged 
with  Gardner  Advertising  Co.), 
which  also  handles  the  maga¬ 
zine,  radio  and  TV  advertising. 

Musi  Feature  ‘.A&P’ 

“The  only  requirement  we  in¬ 
sist  upon  is  that  our  advertising 
must  be  honest  and  sincere  and 
that  each  newspaper  advertise¬ 
ment  features  the  well-known 
A&P  circle. 

“From  time  to  time  in  the 
past,”  Mr.  Shea  went  on,  “there 
have  been  efforts  to  change  the 
appearance  and  the  format  of 
our  regular  merchandising  copy, 
but  we  always  have  come  back 
to  the  present  foim  and  very 
likely  it  will  stay  that  way. 

“There  is  a  good  reason  for 
this.  We  are  dealing  with  the 
necessities  of  life.  We  do  not 
have  to  sell  women  on  buying 
food,  because  this  is  something 
they  are  going  to  do  anyway. 
What  they  want  to  know  is  what 
food  is  available  and  how  much 
it  is  going  to  cost. 

“In  other  words,  we  look 
upon  our  newspaper  ads  as  a 
.service  that  will  help  hou.se- 
wives  generally  do  a  better  job 
of  handling  the  family  budget 
by  showing  them  how  they  can 
get  the  most  food  for  the  least 
amount  of  money. 

“In  doing  this,  we  feel  we  are 
rendering  a  real  public  service. 
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NEW  YORK  NEWS  DISPLAY— W.  R.  Simmons,  head  of  W.  R.  Simmons 
&  Associates,  points  out  feature  in  display  of  New  York  News  at  8th 
annual  business  meeting  of  the  Advertising  Research  Foundation  in 
New  York.  Display  included  ads  on  "Profile  of  the  Millions,"  a  study 
made  in  consultation  with  ARF  by  the  Simmons  organization  for  the 
News. 


The  money  women  save  buying 
their  food  at  A&P  gives  them 
more  to  spend  on  other  things  in 
their  homes,”  Mr.  Shea  said. 

>o  Ad  Allowances 

He  was  asked  about  adver¬ 
tising  alloyrances  and  other 
deals  offered  to  chain  stores. 
Some  makers  of  brand  name 
products  also  run  competitions 
among  chain  store  managers 
and  other  store  employees.  Mr. 
Shea  said  this  is  not  permitted 
at  A&P. 

“As  to  advertising  allowances, 
this  usually  means  that  those 
offering  them  want  something 
else  in  addition  to  advertising,” 
Mr.  Shea  said.  “Usually  they 
want  special  displays. 

“A  very  small  proportion  of 
our  total  advertising  fund  comes 
from  this  source.  We  do  not 
believe  in  this  practice.  We  do 
not  solicit  such  allowances.  We 
merely  accept  them,  when  of¬ 
fered,  in  order  to  remain  com¬ 
petitive.  If  manufacturers  ask 
us  about  ad  allowances  we  sug¬ 
gest  that  they  spend  this  money 
in  supporting  national  adver¬ 
tising  by  placing  their  own  ads 
in  local  media. 

“W’e  try  to  run  a  democratic 
business  by  treating  everyone 
alike,  whether  they  are  suppliers 
or  customers.  Those  who  trade 
in  and  with  our  stores  have  free¬ 
dom  of  action.  It  is  democracy 
at  its  best,”  Mr.  Shea  said. 

Editorial  Ad  Copy 

Editorial  copy  often  appears 
at  the  top  of  A&P’s  newspaper 
advertisements.  Mr.  Shea  said 
some  of  it  comes  from  Paris  & 
Peart,  but  it  is  also  orginated 
locally. 

Mr.  Shea  said  one  middle- 
western  division  had  tested  ROP 
newspaper  color  but  that  it  had 
not  been  used  long  enough  to 
indicate  its  effectiveness. 

There  has  been  some  experi¬ 
mentation  also  in  placing  ads 
on  other  days  than  Thursday. 
Mr.  Shea  said  they  have  come 
back  to  Thursdays  because  it  is 
the  habit  of  the  American  house¬ 
wives  to  buy  then  for  heavy 
week-end  meals. 

Questioning  turned  to  public 
relations.  A&P  has  had  a  public 
history  on  the  work  performed 
for  it  in  the  past  by  its  public 
relations  counsel,  Carl  Byoir  & 
Associates.  Mr.  Shea  would  not 
i  discuss  the  present  fee  paid  to, 
I  nor  the  type  of  work  being  per- 
I  formed  by  the  public  relations 
'  firm  “any  more  than  I  would 

{Continued  on  page  18) 
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Linage  Drop,  Activation 
Of  ‘Total  Selling’  Tops 


A&P 

{Continued  from  page  17) 


By  Robert  B.  McIntyre 

The  6%  decline  in  total  news¬ 
paper  linage  and  activation  of 
the  newspaper  industry’s  “Total 
Selling’’  plan,  were  perhaps  the 
two  most  significant  develop¬ 
ments  in  the  newspaper  adver¬ 
tising  world  during  1958. 

However,  there  were  other 
developments  worth  noting  as 
the  year  drew  to  a  close;  things 
like  the  growth  of  ROP  color 
and  the  introduction  of  “Hi-Fi” 
preprinted  color  inserts  for 
newspapers;  the  ruling  by  Mary¬ 
land’s  highest  court  that  the 
Baltimore  City  advertising  taxes 
were  unconstitutional  and  that 
the  city  must  refund  $1.5  mil¬ 
lion  collected  under  the  levies; 
the  decision  of  the  U.  S.  Patent 
Office,  effective  Jan.  1,  1959,  to 
suspend  or  disbar  practitioners 
who  advertise  their  professional 
services;  and  the  loss  by  utility 
companies  of  the  first  round  of 
their  fight  to  win  approval  of 
the  Federal  Power  Commission 
to  include  as  a  rate-making  cost 
their  outlay  in  an  advertising 
campaign  taking  issue  with  pub¬ 
lic  power  advocates. 

Auto  Accounts  Restless 

The  year  proved  to  be  a  rest¬ 
less  one  for  a  number  of  auto¬ 
motive  accounts  which  drove  in 
and  out  of  advertising  agencies 
like  a  frantic  shopper  looking 
for  a  place  to  park. 

The  Buick  account,  with  bill¬ 
ings  of  some  $20,000,000,  backed 
out  of  Kudner  Agency  and  drove 
into  McCann-Erickson  Inc.,  on 
June  1,  leading  McCann  to  re¬ 
sign  several  Chrysler  Corp.  ac¬ 
counts. 

Kenyon  &  Eckhardt,  Inc., 
picked  up  the  $4-million  Lincoln 
and  Continental  car  accounts. 
Young  &  Rubicam,  Inc.,  resigned 
the  Lincoln-Mercury  accounts 
last  Jan.  21  reportedly  in  a  bid 
for  the  then  floating  Buick 
business.  When  Buick  went  to 
McCann-Erickson,  Y&R  wound 
up  with  the  Chrysler  division 
account  of  Chrysler  Corp.  which 
McCann  resigned  after  getting 
Buick.  The  Chrysler  corporate 
business  went  to  Leo  Burnett 
Co. 

Major  Mergers 

The  wave  of  agency  mergers, 
which  began  to  break  on  adver¬ 
tising’s  turbulent  shores  several 
years  ago,  continued  to  smash 
the  agency  coast  line  in  1958. 


Five  major  mergers  are  notable: 
Abbott  Kimball  Co.  merged  with 
the  Grant  Advertising  network 
back  in  February  and  in  the 
same  week  Honig-Cooper&  Miner 
was  formed  through  consolida¬ 
tion  of  Honig-Cooper  Co.  and 
Dan  B.  Miner  Co. 

On  June  1,  Kastor,  Farrell, 
Chesley  &  Clifford  Inc.,  and 
Hilton  and  Riggio,  Inc.,  “united” 
and  effective  Jan.  1,  picked  up 
Atherton  &  Currier  to  become 
Kastor,  Hilton,  Chesley,  Clifford 
&  Atherton.  Early  in  December 
“fusion”  was  offered  as  a  “dra¬ 
matic  departure”  from  the  epi¬ 
demic  wave  of  mergers  by  Dona¬ 
hue  &  Coe  Inc.,  and  Keyes,  Mad¬ 
den  &  Jones. 


Supplements,  Dailies 
Carry  Alcoa  Contest 

Pittsburgh 

A  $200,000  contest,  featuring 
20  new  Rambler  station  wagons 
and  over  2,000  other  top  prizes, 
was  announced  this  week  by 
Aluminum  Company  of  America. 

Aimed  at  promoting  Alcoa 
Wrap  aluminum  foil  in  early 
1959,  the  contest  will  offer  win¬ 
ners  10  Rambler  Rebel  V-8  sta¬ 
tion  wagons,  each  loaded  with 
$500  worth  of  groceries.  Ten 
additional  Ramblers  will  be 
given  to  retailers  where  win¬ 
ning  contestants  do  their  shop¬ 
ping. 

The  contest  will  be  supported 
by  a  hard-hitting  advertising 
program  in  magazines,  Sunday 
supplements,  newspapers,  and 
on  television.  Feature  ads  will 
appear  in  Reader’s  Digest,  Life, 
This  Week,  Parade,  Family 
Weekly,  and  seven  other  Sunday 
supplements.  Local  newspaper 
ads  will  be  run  in  cities  across 
the  country,  and  commercials 
will  be  screened  on  the  NBC-TV 
network  “Alcoa  Theatre,”  and 
ABC-TV  network,  “Alcoa  Pre¬ 
sents”  shows. 


Moderation  Message 

Ninety  newspapers  in  70 
markets  carried  the  sixth  con¬ 
secutive  New  Year’s  Eve  moder¬ 
ation  message,  “Tonight,  when 
it’s  one  for  the  road,  be  sure  it’s 
coffee,”  sponsored  by  the  House 
of  Seagram  in  cooperation  with 
the  nation’s  bar,  tavern  and 
package  store  owners. 


discuss  the  details  of  our  rela¬ 
tionship  with  legal  counsel.” 
Victor  Schiff,  senior  vicepresi¬ 
dent  of  the  Byoir  organization, 
and  A&P  account  supervisor, 
was  present  during  the  inter¬ 
view. 

PR  Activities 

“Our  public  relations  activi¬ 
ties,”  Mr.  Shea  said,  “like  our 
advertising,  are  for  the  most 
part  conducted  at  the  local  level 
in  the  communities  in  which  we 
operate.  Consequently,  the  pub¬ 
lic  relations  program,  if  such  it 
can  be  termed,  varies  from  com¬ 
munity  to  community,  depending 
upon  needs,  interests  and  our 
own  activities. 

“Each  Division  has  a  man 
responsible  for  the  public  rela¬ 
tions  effort  and  he  works  with 
both  division  and  unit  executives 
to  be  sure  that  we  are  good 
citizens  in  the  communities  and 
states  in  which  we  operate. 

“As  far  as  our  relations  with 
the  press  are  concerned,  we  do 
not  generally  seek  publicity. 
When  we  think  we  have  news 
of  interest  to  newspapers  we 
offer  it  to  them. 

“When  the  press  wants  infor¬ 
mation  from  us,  we  try  to  be 
helpful  when  it  does  not  involve 
divulging  facts  about  our  oper¬ 
ation  that  are  confidential  or 
competitive. 

“It  is  a  policy  of  our  com¬ 
pany  to  stick  strictly  to  our  own 
business.  Sometimes  we  have 
been  asked  to  comment  on  the 
activities  of  others,  and,  because 
of  this  policy,  we  have  refused 
to  do  so. 

“Naturally,”  Mr.  Shea  con¬ 
tinued,  “now  that  there  is  some 
public  ownership  of  some  of  our 
stock,  we  will  release  more  in¬ 
formation  about  our  business 
than  we  did  when  the  stock  was 
closely  held.  We  will  issue  re¬ 
leases  from  time  to  time  that 
we  believe  will  be  of  interest  to 
the  public  generally  and  to  our 
stoclAolders  particularly, 

“As  to  our  general  public  re¬ 
lations  policy,  it  can  best  be 
summed  up  in  the  words  of  our 
founder,  George  Huntington 
Hartford : 

“  ‘Always  do  what  is  honest, 
fair,  sincere  and  in  the  best  in¬ 
terest  of  every  customer.’  ” 

• 

Joins  Media  Records 

The  Owensboro  (Ky.)  Messen¬ 
ger  and  Inquirer  will  become  a 
member  of  Media  Records  Inc., 
effective  Jan.  1. 


Denver  BBB 
Weighs  Seal 
Of  Approval 

Denvb 

The  local  Better  Business 
Bureau  here  is  contemplating 
a  plan  that  would  permit  se¬ 
lected  firms  who  sign  a  pledge 
to  advertise  ethically,  and  to 
allow  Bureau  scrutiny  of  their 
advertising,  to  carry  the  Bureau 
insignia  in  that  advertising;  or 
to  announce  that  it  has  BBB 
approval. 

Purpose  of  the  plan,  according 
to  Dan  Bell,  Denver  BBB  presi¬ 
dent  and  general  manager,  is  to 
upgrade  advertising  by  example 
as  in  the  past  it  has  been  too 
often  downgraded  by  example 

Pointing  out  that  this  is  the 
first  time  in  the  U.  S.  to  his 
knowledge  that  it  has  been  pro¬ 
posed  to  allow  individual  firms 
to  claim  BBB  approval  in  this 
way,  Mr.  Bell  said  that  with 
the  new  plan  the  hope  is  that 
the  Bureau  insignia  will  become 
such  a  known  standard  for  fair 
dealing  that  the  business  of  the 
firms  which  carry  it  will  in¬ 
crease. 

$30  Fee 

For  the  new  service,  members 
of  the  Bureau  will  pay  a  fee  of 
$50  a  year  in  addition  to 
their  membership  fee  of  $50. 
The  first  applicants  will  be 
rigidly  screened  with  the  idea 
of  getting  “bellwether”  firms  to 
lead  the  way,  and  must  agree  to 
let  the  Bureau  scrutinize,  and 
if  necessary,  alter  copy  before  it 
is  submitt^  for  publication. 

The  plan  has  the  unanimous 
approval  of  the  Denver  Bureau’s 
board.  Penalty  for  violating  the 
fair  advertising  code  will  be 
prompt  lifting  of  the  privilege 
to  use  the  emblem,  and  expul¬ 
sion  from  the  Bureau. 

• 

83>Page  Edition  Marks 
Opening  of  New  Bridge 

Peoria,  III 

Completion  of  the  $16  million 
Murray  M.  Baker  Bridge  link¬ 
ing  the  mini  Expressway  with 
the  nation’s  41,000-mile  Inter¬ 
state  Defense  Highway  System 
was  covered  in  83  columns  of 
news,  maps  and  pictures  in  the 
Journal  Star’s  Dedication  Edi¬ 
tion  published  Dec.  10. 

Saturation  distribution  was 
made  covering  several  surround¬ 
ing  counties.  Copies  were  also 
furnished  for  the  Association 
of  Commerce  national  mailin? 
list  of  7,200  to  give  the  dedica¬ 
tion  edition  a  grand  total  cir¬ 
culation  of  122,000. 
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You  can  sell  it  everyday  in 
The  Cleveland  PLAIN  DEALER 

The  only  Cleveland  Newspaper  that  sells  the  city  and  the  26  adjacent  counties 


Here’s  how  the 
Cleveland  Market 
sells  4'/st 

billion  dollars 


RETAIL.  SALES 

IN  CLEVELAND  AND  ADJACENT  COUNTIES* 

COMMODITY 

CLEVELAND 
CUYAHOGA  COUNTY 
(000) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Sales 

$2,336,394 

$2,030,071 

$4,366,465 

Retail  Food  Sales 

589,775 

510,796 

1,100,571 

Retail  Drug  Sales 

88,498 

55,405 

143,903 

Automotive 

435,242 

430,796 

866,038 

Gas  Stations 

146,580 

176,027 

322,607 

1  Furniture,  Household  Applionces  125,120 

104,022 

229,142 

(Source,  Sales  Management  Survry  ol  Buying  Power,  May  10,  I9SS) 


*Akron,  Canton  and  Youngstown’s  Counties  are  not  included  in  above  Sales. 

Represented  by  Cresmer  &  Woodward,  Ine,,  New  York,  Chicago.  Detroit,  Atlanta.San  Francisco,  Los  Angeles.  Member  o]  Metro  Sunday  Comics  and  Magazine  Network. 

editor  8c  publisher  for  January  3,  1959 


19 


ADVERTISER  •  NEWSPAPER 


factors,  plus  other  factors  that 
may  not  be  quite  as  important 
but  still  may  have  an  effect  on 
sales  goals,  is  unrealistic,”  Mr. 
Bolte  concluded. 


4-].  y|-  ,  »  •  Dui  sun  may  nave  an 

Major  Agencies  Greet  Bolte  concluded. 

New  Year  with  Mergers 


The  New  Year  was  welcomed 
in  this  week  with  announcements 
of  two  separate  mergers  of  ad¬ 
vertising  agencies.  Both  became 
effective  Jan.  1. 

Gardner  Advertising  Co.,  St. 
Louis,  and  Paris  &  Peart,  New 
York,  merged  to  foi-m  Gardner 
Advertising  Co.  with  combined 
billings  of  $34,000,000.  Thirty- 
one-year  old  Atherton  &  Cur¬ 
rier,  Inc.,  merged  with  14-year- 
old  Kastor,  Hilton,  Chesley  & 
Clifford,  Inc.,  to  fonn  Kastor, 
Hilton,  Chesley,  Cliflfoi'd  & 
Atherton,  Inc.,  with  blended 
billings  of  some  $18,000,000. 

Charles  E.  Claggett,  president 
of  Gardner,  will  remain  presi¬ 
dent  of  the  expanded  Gardner 
agency.  John  A.  H.  Rehm,  presi¬ 
dent  of  Paris  &  Peart,  will  be¬ 
come  vice  chairman  of  the  board 
of  Gardner  and  chief  executive 
officer  of  the  New  York  office. 
Elmer  G.  Marshutz  will  remain 
as  chairman  of  the  board. 

No  other  executive  changes 
are  contemplated  at  Gardner  and 
all  other  officers  of  the  two  agen¬ 
cies  will  retain  their  present 
positions. 

Gardner,  founded  in  1900,  has 
billings  of  $24,000,000.  Paris  & 
Peart,  established  in  1927,  has 
more  than  $10,000,000  in  bill¬ 
ings.  Among  Gardner’s  accounts 
is  the  St.  Louis  (Mo.)  Post- 
Dispatch. 

Officers  of  Kastor,  Hilton, 
Chesley,  Clifford  &  Atherton, 
Inc.,  will  be:  H.  Kastor  Kahn, 
chaii-man;  Peter  Hilton,  presi¬ 
dent;  Charles  E.  J.  Clifford,  vice 
chairman;  W.  S.  Chesley,  chair¬ 
man  of  the  Executive  Commit¬ 
tee  and  treasurer;  and  J.  W. 
Atherton,  vicepresident  and 
chairman  of  the  plans  board. 


The  agencies’  Canadian  affili¬ 
ates  (Bradley,  Venning  &  Hil¬ 
ton,  Ltd.,  and  Atherton  &  Cur¬ 
rier,  Inc.)  have  also  been  con¬ 
solidated  into  a  single  company 
known  as  Bradley,  Venning, 
Hilton  &  Atherton,  Ltd. 

*  «  * 

Robert  H.  Powell  of  Powell 
Advertising  Inc.,  Detroit,  Mich., 
and  his  staff  joined  Cunningham 
&  Walsh  Inc.  as  of  Jan.  1.  Mr. 
Powell  will  be  vicepresident  in 
charge  of  the  Cunningham  & 
Walsh  Deti’oit  office. 


Bolte  Cites  8  Factors 
Needed  To  Set  Budget 

Eight  factors  that  must  be 
analyzed  and  evaluated  careful¬ 
ly  in  setting  up  an  advertising 
budget  for  a  brand  product  were 
listed  this  week  by  Brown  Bolte, 
president  of  Sullivan,  Stauffer, 
Colwell  &  Bayles,  Inc.  Here’s 
his  list: 

1.  Total  volume  of  business 
done  by  all  brands  making  up 
the  product’s  classification,  to¬ 
gether  with  the  sales  trend  of 
the  classification. 

2.  Share  of  market  and  sales 
trend  of  the  product. 

3.  The  product’s  pi-ofit  trend. 

4.  The  sales  objective  and 
profit  objective. 

5.  Major  competitive  changes 
in  the  area  of  product,  pricing, 
advertising  weight,  copy  strat¬ 
egy  and  general  promotion. 

6.  Share  of  its  advertising  dol¬ 
lars  in  classification  vs.  its  share 
of  market. 

7.  Trade  and  consumer  pro¬ 
motional  plans. 

8.  Rate  increases. 

“A  budget  that  does  not  take 
into  consideration  all  of  these 


Everything  in  Baltimore 
revolves  around^ 


THE 


SUN 


In  Most  Major  Media 

Print  media  and  television 
continued  to  carry  more — but 
radio  less — advertising  in  which 
premiums  and  contests  are  fea¬ 
tured,  according  to  the  semi¬ 
annual  “Media  Review,”  which 
appears  in  the  January  issue  of 
Premium  Practice. 

Of  consumer  publications  mon¬ 
itored,  81%  increased  their  num¬ 
ber  of  incentive  advertisements 
— for  an  overall  average  of  30% 
— in  the  last  half  of  1958  ovei’ 
the  same  period  of  the  previous 
year. 

There  was  a  7%  Increase  of 
incentive  commercials  on  the 
three  major  TV  networks,  but 
a  32%  drop  on  radio. 

Good  Housekeeping,  Ladies’ 
Home  Journal  and  Better  Homes 
&  Gardens  lead  the  publications 
field  in  average  number  of  in¬ 
centive  ads  per  issue.  American 
Broadcarting  Co.  is  tops  in  both 
radio  and  TV. 


Firestone  Realigns 
Retail  Ad  Staff 

Akron.  Ohio 

Jack  B.  Scarcliff  has  been 
named  manager,  retail  adver¬ 
tising,  for  Firestone  Tire  & 
Rubber  Co.  He  succeeds  A.  E. 
Brubaker,  recently  named  direc¬ 
tor  of  public  relations  for  Fire¬ 
stone. 

M.  R.  Bennett,  formerly  man¬ 
ager  of  the  retail  newspaper 
advertising  department,  has 
been  named  to  succeed  Mr. 
Scarcliff  as  manager,  .sales  pro¬ 
motion. 

In  other  promotions  an¬ 
nounced:  H.  A.  Laurence  be¬ 
comes  manager  of  the  retail 
newspaper  advertising  depart¬ 
ment;  George  J.  Spraitzer  moves 
from  catalog  advertising  to  re¬ 
tail  newspaper  advertising;  and 
Paul  Yaworsky  from  advertising 
production  to  the  product  and 
technical  information  section. 


Argentine 
Tourist  Ads 
Advocated 


Buenos  Aires  ’ 

An  advertising  executive  told 
Argentina  what  she  needed  to 
do  to  get  a  bigger  share  of  the 
annual  two  billion  dollar  U.  S. 
tourist  traffic. 

The  advice  of  Shirley  Woodell, 
vicepresident  of  the  J.  Walter 
Thompson  Co.,  was  contained  in 
one  word:  “Advertise!” 

Mr.  Woodell,  who  stopped 
over  here  recently  on  his  way 
to  attend  the  seventh  Inter-  . 
American  Tourist  Conference  in  | 
Montevideo,  Uruguay,  cited 
Puerto  Rico  to  illustrate  the  old 
axiom  that  it  pays  to  advertise. 

For  every  dollar  Puerto  Rico 
spent  on  advertising  it  netted 
200  in  tourist  revenue,  he  said. 
Newspaper  and  magazine  ad¬ 
vertising  in  the  United  States, 
he  said,  had  proved  itself  the 
finest  means  of  tourist  promo¬ 
tion. 

Campaign  Launched 

Last  September,  Pan  Ameri¬ 
can  Grace  Airways  launched  a 
campaign  to  get  the  Argentine 
Government  to  spend  more 
money  to  attract  the  U.  S.  tour¬ 
ist  to  Argentina. 

At  that  time,  G.  K.  McCoun, 
the  airline’s  director  of  South 
America  sales,  pointed  out  that 
barely  3,000  American  tourists 
visited  Argentina  in  1957.  By 
contrast  over  a  million  travelled 
to  Mexico,  which  the  previous 
year  had  earned  a  tourist  reve¬ 
nue  of  $305,000,000  on  an  initial 
advertising  outlay  of  $500,000. 

Mr.  McCoun  complained  that 
his  and  other  private  airlines 
were  carrying  too  much  of  the 
Argentine  publicity  load  in  the 
U.  S.  He  suggested  Argentina 
should  spend  a  minimum  $2.')0,- 
000  a  year  in  U.  S.  advertising, 
an  investment  he  estimated 
would  pay  off  at  better  than  100- 
to-1  in  tourist  dollars. 


New  Montreal  Tab 
To  Be  Reorgan  ize<l 

Montreal 
The  Montreal  Sun,  recently- 
founded  five-day  tabloid,  is  sus¬ 
pending  publication  temporarily 
pending  reorganization. 

Lou  Miller,  managing  editor, 
.said  the  newspaper  was  well- 
received  since  its  first  issue  Nov. 
10,  but  there  were  “internal 
pi’oblems.”  Mr.  Miller  said  pub¬ 
lication  likely  will  resume  early 
in  1959. 

EDITOR  &  PU 


Hoe  &  Co.  To  Sponsor 
.4nnual  Color  Report 

R.  Hoe  &  Co.,  Inc.,  will  spon¬ 
sor  compilation  of  an  annual 
report  on  ROP  color  covering 
the  full  year  of  1958,  according 
to  announcement  by  Media 
Records,  Inc.,  compilers  of  Hoe’s 
regular  monthly  ROP  color  re¬ 
port. 

Media  Records  will  put  the 
report  together  soon  after  the 
first  of  the  year  for  distribution 
before  April  1. 
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PROMOTION 


Readers  Pick  10  Best 
News  Stories  of  1958 

By  T.  S.  Irvin 


FRIENDLY  LETTERS — Three  pupils  display  packages  of  leHers  entered 
in  the  Denver  (Colo.)  Post  "Write  a  Letter — Make  a  Friend"  contest. 
About  15,000  children  competed  for  two  expense-paid  trips  to  Disney¬ 
land  and  other  prizes.  Letters  were  forwarded  to  children  of  United 
Nations. 


The  Rochester  (N.  Y.)  Demo¬ 
crat  and  Chronicle  staged  a  con¬ 
test  this  year  in  which  readers 
were  asked  to  pick  the  10  best 
news  stories  of  the  year. 

They  were  to  pick  the  best 
out  of  the  28  suggested  by  the 
Associated  Press  to  managing 
editors,  whose  own  selections  of 
10  best  will  become  the  AP’s 
official  list  of  10  best. 

Readers  who  duplicate  the 
AP’s  list  will  receive  $100. 

We  have  no  indication  at  this 
writing  of  how  many  newspa¬ 
pers  use  this  as  a  reader  pro¬ 
motion,  but  it  seems  to  us  that 
this  is  a  promotion  that  could 
be  used  with  profit  by  every 
newspaper  in  the  country.  It 
comes  right  out  of  the  columns 
of  the  newspaper  itself,  and  is 
a  promotion  all  too  rare  among 
newspapers,  a  reader  participa¬ 
tion  promotion  based  on  the 
news.  The  Cincinnati  (Ohio) 
Enquirer  has  been  conducting  a 
reader-interest  poll  of  the  same 
kind  for  many  years,  with  al¬ 
most  nationwide  participation 
by  both  newspapermen  and  the 
public. 

*  *  * 

ANYBODY  WANT  A  JOB? 

Here’s  a  sidelight  on  the 
newspaper  recruitment  problem. 
Ed  Templin  of  the  Lexington 
(Ky.)  Herald-Leader,  chairman 
of  the  National  Newspaper  Pro¬ 
motion  Association  employment 
committee,  complains  that: 

“The  NNPA  employment  com¬ 
mittee  has  more  job  vacancies 
than  job  applicants.” 

In  other  words,  the  newspa¬ 
per  recruitment  problem  seems 


not  only  to  involve  youngsters 
choosing  newspaper  work  as  a 
lifetime  career  but  also  men  and 
women  with  experience  —  in 
this  instance  in  promotion  — 
making  themselves  available  for 
different  or  better  jobs. 

Maybe  we  ought  to  sound  this 
word  of  advice  to  working  news¬ 
paper  promotion  people.  If  you 
are  unhappy  in  your  work  and 
are  tempted  to  quit  the  news¬ 
paper  field  —  check  in  with  Ed 
Templin  before  you  do.  There 
are  many  attractive  newspaper 
promotion  jobs  open  right  now. 
•  *  * 

“SLEEPY”  S.AN  JOSE 

Dan  Stem,  PR  director  of 
the  San  Jose  (Calif.)  Mercury- 
News,  has  a  new  market  data 
booklet  going  the  rounds  that 
makes  effective  use  of  humor 
in  an  area  of  promotion  in  which 
humor  rarely  if  ever  gets  a 
chance. 

The  booklet  consists  of  brief 
captions  over  pictures.  The 
spoof  is  in  the  contrast  between 
caption  and  picture.  The  eco¬ 
nomic  facts  are  contained  in 
little  boxes  cut  into  the  pic¬ 
tures. 

“San  Jose  is  a  sleepy  little  . .  . 
Spani.sh  town  .  .  .  where  living 
conditions  are  primitive”  are  the 
first  three  captions.  The  pictures 
under  them  show  (1)  a  busy 
downtown  street  in  San  Jose, 
population  up  98%  since  1950; 
(2)  another  busy  street,  with 
the  note  that  San  Jose,  founded 
in  1777,  is  the  “oldest  civilian 
town  in  California;”  and  (3) 
a  gal  showing  off  a  new  costume 
to  some  friends  grouped  around 


a  home  swimming  pool,  with  the 
note  that  San  Jose’s  effective 
buying  income  is  10%  higher 
than  the  U.  S.  average. 

The  booklet  runs  in  this  vein 
throughout.  It  points  up  not 
only  San  Jose’s  fat  economic 
situation  right  now,  but  also 
the  fact  that  it  is  an  independ¬ 
ent  market  completely  covered 
by  the  San  Jose  newspapers  and 
not  in  the  least  dependent  upon 
San  Francisco. 

Dan  Stern  has  consistently 
made  excellent  use  of  humor  in 
his  promotions.  He  has  been 
unafraid  even  to  use  corny  hu¬ 
mor  to  make  his  promotional 
points.  There  is  nothing  corny 
about  this  booklet,  h'/wever.  The 
humor  here  has  a  bite. 

*  *  * 

HAPPY  PICTURE 

Certainly  one  of  the  best  pro¬ 
motional  pictures  of  the  year 
was  the  Bureau  of  Advertising’s 
picture  of  newspapers  cooperat¬ 
ing  in  the  “You  Auto  Buy  Now” 
campaign  stretching  for  what 
appeared  to  be  miles  and  miles 
along  an  airstrip.  (E&P,  Aug. 
23). 

Dave  Henes,  promotion  man¬ 
ager  of  the  Charlotte  (N.  C.) 
Observer,  pulled  a  good  one  for 
his  own  promotion  by  copying 
the  idea.  He  duplicated  the  pic¬ 
ture  using  thousands  of  copies 
of  the  Observer  to  illustrate  a 
full  page  promotional  ad  head¬ 
lined,  “Paving  the  Way  to  More 
Sales.” 


The  picture  aroused  so  much 
comment  in  Charlotte  that  Dave 
then  put  out  a  little  folder  re¬ 
printing  it  and  telling  the  story 
of  how  it  was  done.  It  makes 
fine  reading  —  and  makes  that 
much  better  promotion. 

*  *  * 

CLOTHES  FOR  CHILDREN 

For  12  years  now,  the  Phoenix 
(Ariz.)  Gazette  has  carried  on 
a  program  to  help  the  needy  at 
Christmas.  It  asks  readers  to 
“Adopt-A-Family”  by  sending 
in  a  contribution.  The  1957  pro¬ 
gram  netted  over  $14,000.  .411  ' 
administrative  expenses  are  i 
paid  by  the  Gazette.  ' 

This  Christmas  season,  the 
Arizona  Republic,  the  Gazette’s  ■ 
companion,  embarked  on  an-  j 
other  type  program  to  spread  j 
happiness  for  the  unfortunate. 
This  project  asked  readers  for 
children’s  clothes.  “Dress  a  Liv-  | 
ing  Doll,”  as  the  program  is  i 
called,  collected  almost  1,000  j 
articles  of  clothing  in  the  first  } 
eight  days  of  the  drive.  Social 
workers  are  amazed  at  the  ex¬ 
cellent  quality  of  the  clothes. 
Not  over  10  items  have  been  re¬ 
jected. 

*  *  * 

IN  THE  BAG 

Des  Moines  (Iowa)  Register 
and  Tribune  doing  a  good  job 
of  keeping  ad  people  hep  to 
latest  economic  facts  about  their 
market  through  a  mimeographed 
sheet  titled  simply  “Iowa’s  Ex¬ 
panding  Economy.” 
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$850,000,000 
in  New  Mexico 


this  fiscal  year 


merce  Department  $45,546,615,  Interior  Department  $29,216,- 
108,  Veterans  Administration  $23,586,000,  General  Services 
Administration  $2,078,400,  Health,  Education  and  Welfare 
Department  $32,958,924. 

The  over-all  estimate  of  850  million  dollars,  the  Senator 
said,  is  reached  by  totaling  these  specific  appropriations  with 
estimates  of  a  variety  of  grants-in-aid  allocations  and  expendi¬ 
tures  on  school  lunches,  REA  loans  and  crop  insurance  pay¬ 
ments.  The  estimates  are  based  on  expenditures  under  the 
various  programs  in  previous  years. 

Government  expenditures  such  as  these  are  only  ONE  of 
the  reasons  why  New  Mexico  is  a  red-hot  market — a  market 
you  can’t  afford  to  overlook. 

ONLY  by  the  use  of  the  sixteen  daily  newspapers  that  cover 
sixteen  separate  and  distinct  markets  in  New  Mexico,  can  you 
get  your  full  share  of  this  prosperous  and  expanding  market 
in  the  fourth  fastest-growing  state.  New  Mexico  folks  in  these 
daily  newspaper  cities  read,  believe  in  and  buy  from  advertise¬ 
ments  in  their  home  town  papers. 


Expenditures  by  the  Federal  government  in  New  Mexi(» 
in  the  fiscal  year  which  began  July  1,  1958  will  be  approxi¬ 
mately  $109,000,000  more  than  in  the  previous  fiscal  year,  to 
reach  a  total  of  approximately  $850,000,000,  according  to  in¬ 
formation  released  in  Washington  by  Senator  Clinton  P. 
Anderson  of  New  Mexico. 

The  Senator  made  public  this  breakdown  showing  anticipated 
Federal  spending  in  New  Mexico,  by  agency: 

Agriculture  Department  $44,960,277,  not  including  payments 
under  the  following  programs  for  which  estimates  are  not  now 
available:  school  lunches,  welfare  agencies,  Rural  Electrifica¬ 
tion  Administration  loans,  crop  insurance  payments. 

Atomic  Energy  Commission  $348,200,000.  This  is  compared 
with  $277,200,000  for  fiscal  1958.  Defense  Department  $273,- 
648,000,  compared  with  $233,107,000  last  year. 

Civil  Service  Commission  $65,224,  Civil  Defense  Adminis¬ 
tration  $59,000,  Post  Office  Department  $13,811,000,  Labor 
Department  $3,393,200,  State  Department  $244,195,  Treasury 
Department  $1,133,490,  Justice  Department  $445,773,  Com¬ 
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To  SELL  New  Mexico,  you’ve  got  to  TELL  New  Mexico 
in  THESE  16  daily  newspapers 


Alamogordo  Daily  News 
dr  testa  Daily  Press 
Carlsbad  Current-Argus 
Clovis  News-Journal 
Farmington  Daily  Times 
Gallup  Daily  Independent 
Hobbs  Daily  News-Sun 
Cas  Cruces  Sun-News 


Las  Vegas  Daily  Optic 
Lovington  Daily  Leader 
Portales  News-Tribune 
Raton  Daily  Range 
Roswell  Daily  Record 
Santa  Fe  New  Mexican 
Silver  City  Daily  Press 
Tucumcari  Daily  News 


Write  any  of  these  publishers — they  will  gladly  help  you  plan  a  New  Mexico  vacation  or  locate  a  new  plant  facility  or  business  location. 
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CIRCULATION 

ICMA  Leader  Sees 
1959  Total  Sales  Up 


How  does  1959  look  from  the 
circulation  side  of  the  newspa¬ 
per  business? 

James  M.  Rankin,  circulation 
dii'ector  of  the  Topeka  (Kans.) 
Capital  and  Journal  and  presi¬ 
dent  of  the  International  Circu¬ 
lation  Managers  Association,  re¬ 
plied  with  this  analysis: 

*  *  * 

1959  will  be  a  good  year  for 
circulation.  Total  distribution  of 
U.  S.  newspapers  as  of  Dec.  31, 
1959  should  exceed  that  of  the 
corresponding  date  of  1958  by  a 
substantial  figure.  This  gain  in 
readers  may  well  be  accom¬ 
plished  along  with  an  incieased 
revenue  due  to  subscription  price 
adjustments  in  many  localities. 

The  objectives  of  most  circu¬ 
lation  managers  are  the  same  — 

•  the  most  important  of  these 
being  maintenance  of  the  desired 
circulation  coverage  of  the  news¬ 
paper’s  established  territory; 

•  production  of  a  satisfactory 
revenue  based  upon  prevailing 
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These  COPLEY  "Hometown” 
Newspapers  cover  and 
sell  the  Greater  Los  Angeles 
"Hometown”  Market  — 

ALHAMBRA  POST-ADVOCATE 
BURBANK  DAILY  REVIEW 
CULVER  CITY  EVENING  STAR-NEWS 
GLENDALE  NEWS-PRESS 
MONROVIA  NEWS-POST 
SOUTH  BAY  DAILY  BREEZE 
(redondo  beach,  hermosa  beach, 

MANHATTAN  BEACH  ) 

SAN  PEDRO  NEWS-PILOT 
VENICE  EVENING  VANGUARD 

“The  Ring  of  Truth" 

COPLEY 

NEWSPAPERS 

Served  by  the  COPLEY 
Washington  Bureau  and  the 
COPLEY  News  Service 

REPRESENTED  NATIONALLY  BY 
WEST-HOLLIDAY  CO.,  INC. 


conditions  in  the  ai’ea; 

•  developing  and  holding  the 
highest  possible  degree  of  good 
will  among  the  employees  and 
readers  of  the  newspaper; 

•  finally,  accomplishing  this 
at  a  reasonable  cost. 

Outlines  Alternatives 

The  course  to  be  followed  in 
attaining  these  goals  differs 
somewhat  because  the  situations 
on  no  two  newspapers  are  ex¬ 
actly  parallel.  The  procedure 
will  in  most  instances  be  de¬ 
termined  by  the  following  con¬ 
ditions,  as  they  apply  to  the 
newspaper.  They  ai’e  listed  in 
order  of  their  importance  in 
most  localities: 

1.  The  new'spa pel’s  policy,  as 
established  by  ownership  and 
management. 

2.  The  new'spaper’s  field  — 
morning,  afternoon  or  all-day. 

3.  Local  newspaper  competi¬ 
tion  (including  consolidated 
newspapers.) 

4.  Foreign  newspaper  compe¬ 
tition. 

5.  Population  of  city  of  pub¬ 
lication,  and  prospect  for  future 
growth. 

6.  Population  of  retail  trading- 
zone  (as  established  by  ABC.) 

7.  Geographical  location  of 
city  of  publication. 

8.  Local  radio  and  television 
Competition. 

9.  Foreign  radio  and  televi¬ 
sion  competition. 

Costs  Continue  I'p 

In  the  coming  year  many 
newspapers  will  have  circula¬ 
tion  situations  develop  that 
should  bring  the  above  points 
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into  focus.  These  nine  all-im¬ 
portant  factors  should  be 
weighed  in  connection  with  any 
major  change  in  circulation 
plans  or  procedures. 

The  question  of  the  price  of 
the  newspaper  will  arise  time 
and  again  during  the  year.  Con¬ 
sideration  of  price  will  in  most 
instances  be  based  on  local  con¬ 
ditions.  The  price  may  be  in¬ 
fluenced  to  some  extent  by  de¬ 
velopments  elsew'here  but  should 
not  be  determined  by  them. 

Mail  a  Problem 

Big  problems  are  developing 
in  mail  circulation: 

The  most  difficult  one  to  con¬ 
tend  with  is  represented  by  the 
loss  of  prospective  mail  sub¬ 
scribers.  This  is  due  to  the  con¬ 
solidation  of  farms  and  the  con¬ 
tinued  movement  of  people  from 
rural  to  urban  areas. 


ation  all  phases  of  the  operation  1 
from  editorial  technique  through 
advertising  sales.  Circulation 
personnel  will  have  to  shoulder 
the  heaviest  responsibility  when 
the  course  of  action  is  decided. 

The  final  plan  must  neces¬ 
sarily  provide  for  changes  in,  I 
and  modernization  of  the  prod-  i 
uct.  The  reader  must  receive  1 
an  all-around  better  package. 
The  revamped  newspaper  must 
be  easier  and  quicker  to  read 
and  digest.  The  make-up  of 
this  improved  newspaper  will 
enable  the  hurried  reader  to 
take  less  time  in  locating  those 
parts  in  which  he  is  immediately  i 
interested.  The  ability  to  pro-  j 
vide  multi-color  will  be  para-  J 
mount.  This  modernization  will  ! 
involve  a  speed-up  in  the  me¬ 
chanical  production  of  the  news¬ 
paper  and  in  its  delivery  to  the 
readers.  | 


The  second  obstacle  is  occa¬ 
sioned  by  the  increase  in  the 
2nd-class  postage  rate  to  be 
effective  Jan.  1  in  each  of  the 
next  three  years.  It  will  be  de¬ 
cided  in  the  case  of  many  news¬ 
papers  to  r  aise  the  mail  rate  to 
offset  the  increased  postage  cost. 
This  action  will  result  in  a  loss 
in  that  classification  of  circula¬ 
tion.  Those  ciiTulation  manag¬ 
ers  w’ho  make  this  move  will,  in 
all  pi'obability,  be  influenced  to 
use  more  salesmen  in  rural 
areas  than  they  have  in  the  past 
and  depend  to  a  lesser  extent  on 
building  and  holding  this  circu¬ 
lation  through  direct-mail  ef¬ 
forts.  Dir’ect-mail  subscription 
promotion  will  be  effective  only 
as  a  means  of  renewing  a  small 
percentage  of  subscriptions  and 
presenting  bar-gain  offer-s.  The 
har’d  selling  job  will  have  to  be 
done  by  experienced  canvasser’s. 

Sales  Cost  Money 

Cir’culation  managers  have  in 
recent  year’s  per’formed  wonder’s 
in  holding  dowm  operating  costs 
in  their  depar  tments,  and  at  the 
same  time  greatly  increasing 
revenue  through  pi’ice  raises. 
This  subscription  income  has 
helped  to  offset  many  other  pub¬ 
lishing  costs  that  have  skyrock¬ 
eted.  It  is  now  becoming  appar¬ 
ent  that  circulation  costs  will 
have  to  go  up  if  the  managers 
ar  e  to  continue  a  high  degree  of 
efficiency  in  their  depar’tments, 
and  pr’oduce  the  necessary  vol¬ 
ume  of  business  under  the  stress 
of  mounting  sales  resistance. 

The  time  is  at  hand  when  the 
matter  of  newspaper  circulation 
failing  to  keep  pace  with  the 
growth  of  population,  should  be 
given  serious  consideration.  The 
approach  to  a  solution  for  this 
problem  will  carry  clear  through 
to  the  basic  policies  of  each  in¬ 
dividual  newspaper.  It  will 
bring  up  for  study  and  evalu¬ 


12,000  FOR  1,000 

Menlo  Park,  Calif. 

Twelve  thousand  sales  annu¬ 
ally  are  required  to  show  a  net 
circulation  gain  of  1,000  by 
year-end  at  the  Monterey  Pen¬ 
insula  Herald,  James  Bogart 
circulation  director,  reported  at 
a  California  publishers’  meet¬ 
ing. 

This  is  because  of  the  heavy 
tui-nover  of  military  personnel 
at  this  site  of  both  Army  and 
Navy  schools.  Courses  generally 
run  only  a  few  months. 

In  meeting  this  problem  of 
the  constant  change  of  an  im¬ 
portant  portion  of  its  subscrib¬ 
ers,  the  Herald  requires  monthly 
payments  in  advance  of  all  sub¬ 
scribers. 

Every  newspaper  should  be 
vitally  concern^  with  the 
monthly  earnings  of  each  news- 
paperboy,  A1  Rehm,  Palo  Alto 
Times  circulation  manager,  said. 

A  system  is  needed  that  will 
insure  each  boy  getting  the 
profit  he  is  promised.  The  stand¬ 
ard  should  be  $1  houi’ly  mini¬ 
mum  wage  plus  other  benefits 
and  rewards,  he  suggested. 


Gilmore  Writes  Novel 

Eddy  Gilmoi’e,  AP  foreign  cor¬ 
respondent,  born  in  Selma,  Ala., 
has  signed  a  contract  with  Put¬ 
nam  Book  Publishing  Co.  in 
New  York  to  publish  his  first 
novel,  “Troika.”  The  book  will 
also  be  published  by  Jonathen 
Cape  publishers  in  London.  It 
concerns  the  life  and  loves  of 
a  Russian  woman  during  the 
cold  war  immediately  after 
World  War  11.  This  will  be  his 
second  book.  Mr.  Gilmore  was 
stationed  in  Moscow  for  many 
years;  he  is  now  in  the  London 
bureau  of  AP. 
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Our  engineering  staff  has  the  reputation  of  setting  its 
teeth  into  a  job  and  not  letting  go  until  it’s  done  .  . .  and 
done  right.  This  is  as  it  should  be,  for  designing  and 
building  a  good  newspaper  press  is  not  an  easy  task. 
It  involves  many  advanced  and  complex  engineering 
problems.  Our  long  history  of  accomplishment  in  this 
area  has  given  us  the  benefit  of  skills  and  knowledge 
gained  over  a  century  and  a  half  of  engineering  leader¬ 
ship.  Yet,  for  all  our  experience,  no  detail  is  too  small 
or  too  trivial  . .  .  there  is  no  compromise  ...  no  sliding 
over  or  around  the  problem.  We  check  and  recheck 


every  nut,  bolt  and  mechanism  destined  to  go  into  the 
WORLD  FAMOUS  HOE  PRESS. 

Our  efforts  have  always  been  directed  toward  engi¬ 
neering  and  building  the  world’s  finest  printing  equip¬ 
ment.  Our  engineering  tenacity  results  in  HOE’s  famous 
line  of  rugged,  precision  built,  high  speed  machinery. 

You  owe  it  to  yourself  to  investigate  the  many  advan¬ 
tages  of  a  HOE  press.  They  all  add  up  to  one  thing! 
BIG  profits  in  black  and  white  as  well  as  R.O.P.  color. 
Let  us  show  you  substantiating  details. 


910  East  138th  Str««t  •  New  York  54,  N.Y. 

BRANCHES:  BOSTON  •  CHICAGO  •  SAN  FRANCISCO  •  DALLAS  •  MIAMI 
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Engineering  tenacity  results  in  rugged  HOE  equipment 


/ 


NEWSPAPER  LAW 


Divorce  Item  Libelous; 
Reputation  Is  Fragile 

By  Albert  Woodruff  Gray 


25-YEAR  MEN — E.  P.  Boyle  (second  from  right),  president  of  the  Oil 
City  (Pe.)  Derrick,  congratulates  Paul  Nelson,  one  of  five  employe*! 
who  received  25-Year  Club  pins.  From  left  are:  R.  W.  Rhoades,  vice- 
president;  Mr.  Nelson,  night  pressroom  foreman;  Myron  Kerr,  com¬ 
mercial  printing;  Mr.  Boyle,  and  George  W.  Hinske,  commerciil 
printing.  Twenty-five  employees  now  have  quarter-century  service  records. 


the  political  applecart  at  last  Respeciable  View 

night’s  Township  Committee  “jt  jg  common  knowledge  that 
meeting.  Three  top  appointments  ^  very  substantial  segment  of 

were  shelved,  at  least  temporal’-  the  respectable  population  deem  “The  conclusion, 
ily,  because  of  Township  At-  jt  disgraceful,  even  sinful,  to  opinion,  is  that  in  saying  in 
tomey  Emanuel  Gersten  s  pend-  procure  a  divorce.  To  be  sued  print  of  a  husband  and  wife  that 
ing  divorce  trial.”  for  divorce  in  this  state  involves  they  have  ceased  to  live  together 

P  X  ^  charge  of  one  of  three  wrong-  in  harmony,  does  some  injury 

rroneous  anie  conduct,  namely,  to  the  reputation  of  each.” 

The  name  of  this  attorney,  the  adultery,  extreme  cruelty  or 
publisher  later  explained,  had  desertion. 

been  erroneously  published  in  “There  seems  no  e.scaping  the 
place  of  the  name  of  another  conclusion  that  to  be  a  party  to 
man.  Further,  a  complete  retrac-  a  divorce  proceeding  suggests 
tion  and  apology  had  been  conduct  disappi’oved  by  many 
carried  by  the  newspaper  the  respectable  people.  It  does  not 
following  day.  The  publisher  establish  guilt.  Neither  does  an 
contended  the  story  was  not  indictment.  Yet  who  can  say 
defamatory  in  itself  and  as  a  that  it  is  not  injurious  to  repu- 
consequence  no  damages  should  tation  to  be  indicted?” 
be  imposed.  A  decision  in  Massachusetts 

In  granting  judgment  against  was  cited  by  the  New  Jersey 
the  newspaper,  the  coux’t  said,  court.  There,  the  court  said,  “In 
“The  article  clearly  refers  to  pagan  as  well  as  religious  phil- 
personal  divorce  proceedings.”  osophy  the  marriage  relation 
Reference  was  made  by  the  has  been  idealized.  Hence  the  at- 
court  to  another  action  in  which  tribute  of  a  high  ideal  of  mar- 
it  had  been  held  libelous  to  riage  is  harmonious  living  to- 
charge  or  impute  to  one  that  he  gether.  That  is  a  traditional 
is  a  Communist  or  Communist  accomplishment  and  end  of  suc- 
sympathizer.  cessful  marriage.  The  standing 

That  publication  and  the  one  in  a  community  of  a  man  and 
in  this  more  recent  case,  the  woman  joined  in  marriage  who 
court  said,  are  substantially  achieve  that  goal  has  been  in 
identical  except  that  in  the  cur-  the  past,  and  we  think  today  is, 
rent  action  there  is  reference  higher  than  that  of  a  man  and 

woman  having  failed  to  reach  it. 


in  our  Philadelphia  Dailies’ 
Readership  Is  Shown 

Philadelphia 
The  Philndelphia  Bulletin  has 
released  a  new  booklet  showing 
the  leadership  of  the  Evening 
Bulletin  and  the  Morning  In- 
Adopting  the  decision  of  the  quirer  by  adults,  18  years  old 
Massachusetts  court  as  con-  and  over,  in  families  in  the 
trolling  in  this  action  against  Greater  Philadelphia  Market, 
the  Newark  Ledger,  the  New  Data  was  reported  in  “Mem- 
Jersey  court  said  in  conclusion,  ber  of  the  Family,”  a  cross- 
“Reputation  is  a  fragile  section  study  of  the  families  in 
flower,  A  breath  of  unfound  the  14  county,  city  and  retail 
scandal  is  often  sufficient  to  trading  zone,  known  as  Greater 
wither  it.  Many  may  fail  to  read  Philadelphia.  The  survey  was 
the  retraction.  Many  may  forget  made  by  Publication  Research 
the  details  of  the  incident  but  Seiwice  of  Chicago, 
nevertheless  long  remember  that  Contents  include  total  reader- 
there  was  something  derogatory  ship  plus  exclusive  readership 
in  the  press  about  the  individ-  and  duplicated  readership  of 

males,  females  and  adults. 
Copies  are  available  on  request 
to  Harry  Keller,  national  adver¬ 
tising  manager,  Philadelphia 
Bulletin. 


tanquirer  ray 
60c  Dividend 


Press  Club  Aids 
Fire  Victims 

Chicago 

The  Chicago  Press  Club  has 
donated  $2,000  to  aid  hospital¬ 
ized  survivors  of  the  Our  Lady 
of  the  Angels  School  fire,  it 
was  announced  here  by  Harry 
F.  Reutlinger,  Chicago  American 
®  managing  editor  and  president 
of  the  club.  The  donation  to  St 
Anne’s  hospital  is  to  be  used  to 
defray  the  expense  of  skin 
grafting  and  other  rehabilita¬ 
tion  costs. 

Total  Enquirer  income  for  the 
year  ended  Sept.  30  was  $16,-  • 

239,381,  off  $173,000  from  a  year  ...  „ 
ago.  Total  expenses  were  $15,-  Adds  Family  Weekly 
123,129,  about  $189,400  more  Gary,  Ind. 

than  last  year.  The  Gary  Post-Tribune  has 

While  advertising  volume  for  contracted  for  Family  Weekly 
52  key  papers  was  down  an  Sunday  supplement,  according  to 
average  6.6  percent,  the  En-  H.  B.  Snyder,  editor  and  pub- 
qulrer’s  decline  was  only  4.7  lisher.  The  supplement  will  be- 
percent,  Mr.  Ferger  reported.  gin  with  the  Jan.  4  issue. 
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AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 


Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
In  Australia. 

To  keep  In  touch  with  marketing, 
advertising,  publishing  and  graphic 
arts  in  Australia  read 


fortnightly 

Annual  Subscription  to  U.  S.  |8 

1i  Hoaiiltee  St.,  Sydnay,  AsutraHe 


THE 

DUNCAN  BANNER 

EVENING  AND  SUNDAY 
Duncin  Publishing  Cempsny 

DUNCAN,  OKLAHOMA  ^ 

December  3»  1958 


Mr.  Ell  C.  Minton 
Southwest  Division  Manager 
NEA  Service^  Inc. 

Dallas,  Texas 

Dear  Eli: 


ing  SHORT  RIBS 
W  ought  to  give  it  a  whirl  ..." 


All  of  a  sudden  our  news  and  features  staff  is  being 
rated  as  a  select  group  of  esoteric  erudites.  Want  to  know 
what  happened? 

We  started  publishing  SHORT  RIBS. 

College  kids,  home  for  Thanksgiving,  let  their  morning 
coffee  cool  while  they  pawed  through  the  paper  for  SHORT 
RIBS.  We  must  have  l5  readers  per  copy  on  the  campus,  even 
though  II4.  of  them  never  lived  in  Duncan  or  heard  of  our  paper 
until  they  saw  SHORT  RIBS  in  some  local  undergraduate's  mall* 

Word  has  even  reached  some  adults  here  who  say  they 
never  read  comics.  They  blush  and  apologetically  admit  they 
read  SHORT  RIBS  because  somebody  asked  them  If  they  saw  the 
"Still  the  slowest  gun  In  the  West"  strip  or  something  else. 

Me?  Well,  we  run  probably  more  comics  than  other  news¬ 
papers  our  size,  but  SHORT  RIBS  is  one  I  would  have  bought 
on  sight  from  anybody's  syndicate*  Thanks  to  your  clairvoy¬ 
ant  top  level  brass  in  the  NEA  Main  Office,  we  get  it  at  no 
extra  cost.  So,  while  you  may  never  have  heard  a  Scotsman 
say  "Hoorayl"  you  have  at  least  heard  a  Scotch-Irlsh  publisher 
say  it* 

Any  paper  not  using  SHORT  RIBS  ought  to  give  it  a  whirl 
and  let  reader  reaction  set  in* 


-yM' 


B.  L.  Abernethy 
Publisher 


SHORT  RIBS  is  already  getting  a  'Vhirl''  in  these 
newspapers  and  nearly  200  others  .  .  .  and  more  are 
starting  it  every  day! 


Aknn  Beaeon-Journal 
Boston  Trartler 
Canton  Repository 
Cedar  Rapids  Gazette 
Cincinnati  Post  A  Times-Star 
Fort  Worth  Press 


Gary  Post-Tribune 
Houston  Press 
Knoxyille  News-Sentinel 
La  Crasse  Tribune 
Memphis  Press-Scimitar 
Miami  Daily  News 


New  York  World-Telegram 
Pittsburgh  Press 
San  Antonio  News 
San  Francisca  News 
Tulsa  Tribune 
Grand  Rapids  Press 


'  DORN'.  \ 
STILL  THE 
SLOvJEST 
6UN  IN 
m  WEST. 


NEA  SERVICE,  INC. 


1200  West  Third  Street 
Cleivliind  13.  Ohio 


I 
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FAIRCHILD 

news 


About  125.000  copies  of 
HOME  FURNISHINGS  DAILY 
will  be  moved  by  airplane  from 
New  York  to  Chicago  and  Grand 
Rapids  for  the  benefit  of  buyers  ; 
and  manufacturers  attending 
home  furnishings  markets  Jan. 
4-16.  Airplanes  and  trains  from 
40  different  cities,  coast-to-coast,  I 
will  provide  Chicago-bound  pas¬ 
sengers  with  copies  of  pre-market 
issues  and  Jan.  5  issue.  In  Chi-  . 
cago,  HOME  FURNISHINGS 
DAILY  will  be  available  in  4 
hotels  and  key  spots  in  the  Mer¬ 
chandise  Mart  and  American 
Furniture  Mart. 

Editor  Louis  Goodenough  is 
heading  a  delegation  of  14  edi¬ 
tors  and  reporters  from  New 
York,  Boston  and  Philadelphia, 
to  augment  the  Chicago  news 
bureau  coverage  of  the  show. 


Beginning  January  7,  DAILY 
NEWS  RECORD  will  inaugurate  i 
a  new  weekly  feature.  The  Fash¬ 
ion  Forum.  This  newest  of  the 
paper's  services  will  concentrate 
on  the  latest  styling  in  male  ap¬ 
parel  of  all  types,  edited  for  re¬ 
tailers  seeking  newspaper-fast  in-  | 
formation  on  style  trends. 


Jerome  Frank,  ELECTRONIC  ! 
NEWS  news  department,  will  be 
on  hand  Monday  and  Tuesday, 
Jan.  12-13,  to  help  with  the  Phila¬ 
delphia  bureau  staff  coverage  of 
the  Fifth  National  Symposium  on 
Reliability  and  Quality  Control, 
at  the  Bellevue-Stratford  Hotel. 


Sheldon  Wesson,  Fairchild's 
Japan  bureau  chief,  has  been 
given  further  responsibility  for 
direction  of  the  company’s  news 
coverage  in  Hong  Kong,  Manila, 
Taipei,  Singapore,  Karachi  and 
Bombay.  Mr.  Wesson's  super¬ 
vision  of  correspondents  in  these 
cities  will  help  the  newspapers’ 
readers  obtain  a  better  picture  of 
trade  between  the  U.  S.  and  the 
Orient,  and  trade  within  nations 
of  the  Orient. 


Carole  Sloan  has  been  ap¬ 
pointed  curtain  and  drapery  fash¬ 
ion  reporter  for  HOME  FUR¬ 
NISHINGS  DAILY.  Miss  Sloan, 
formerly  with  Allied  Purchasing 
Corp.’s  curtain  and  drapery  de¬ 
partment  as  assistant  market  rep¬ 
resentative,  replaces  Vera  Berry 
Hahn,  now  fashion  editor  of  the 
paper. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

Publithtrt  of 

Daily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 
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personal  mention 


Bishop  Named 
Prexy  of  PNI 

Palo  Alto,  Calif. 
Eugene  C.  Bishop  has  been 
named  president  of  Peninsula 
Newspapers  Incorporated  to 
succeed  George  F.  Morell,  who 
was  elected  chairman  of  the 
board. 

Dallas  R.  Wood  was  reelected 
vicepresident  and  E.  R.  Lovett 
secretary  and  treasurer,  with 
Mabel  L.  Wood  as  assistant. 
Other  directors  are  Ray  L. 
Spangler  and  Henry  L.  Millet. 

PNI  owns  the  I'alo  Alto 
Times,  Redwood  City  Tribune 
and  Burlingame  Advance-Star. 

In  a  move  set  up  by  the  three 
major  shareholders  —  Messrs. 
Morell,  Wood  and  Lovett  —  the 
PNI  policy  calls  for  retention 
of  ownership  by  working  em¬ 
ployees.  The  three  principals 
have  placed  72  per  cent  of  the 
stock  in  trusts  which  are  pur¬ 
chasing  these  .shares  for  the  ac¬ 
counts  of  full-time  employees 
through  installment  payments 
from  business  profits. 

These  trusts  were  established 
two  years  ago.  Individual  em¬ 
ployees  now  hold  28  per  cent 
of  the  stock. 

Mr.  Bishop  has  been  PNI’s 
general  manager  since  1953.  He 
also  is  chairman  of  the  commit¬ 
tee  administering  the  trusts.  He 
began  work  as  a  Palo  Alto 
Times  classified  salesman  in 
1931. 

*  *  * 

Jean-Louis  Gagnon  —  named 
,  deputy  editor-in-chief  and  chief 
of  the  editorial  department  of 
Montreal  (Que.)  La  Presse. 

*  ♦  ♦ 

Bill  Lee,  former  San  Antonio 
(Tex.)  Express  newsman  —  to 
i  public  information  officer  for 
!  the  City  of  San  Antonio  suc¬ 
ceeding  Joyce  Pubsley  Bacon 
—  to  the  San  Antonio  (Tex.) 
Light  as  reporter. 

*  *  * 

John  Frasca,  formerly  with 
I  the  Philadelphia  (Pa.)  Daily 
News  —  to  public  information 
specialist  of  the  Pennsylvania 
,  Department  of  Revenue, 
i  *  ♦  * 

Walter  W.  Geisey,  former 
i  reporter  for  the  Pittsburgh 
'  (Pa.)  Post-Gazette  —  to  Penn¬ 
sylvania  Secretary  of  Adminis¬ 
tration  and  executive  secretary 
to  the  Governor. 

«  «  * 

Robert  Bohmer,  newswriter 
and  member  of  the  editorial  fea¬ 
ture  department  of  the  Port¬ 
land  Oregon  Journal  —  to  the 


SMART  PAIR  of  publishers' 
daughters — Susie  Calvin  and  Mary 
Burges  are  straight  A  students  in 
journalism  at  the  University  of 
South  Dakota.  Susie's  father  pub¬ 
lishes  the  Vermillion  Broadcaster 
and  Mary's  publishes  the  Mllbank 
Herald  Advance. 

West  Coast  Lumberman’s  .Asso¬ 
ciation,  Portland. 

*  *  • 

Leslie  Gruber  —  to  farm  edi¬ 

tor,  Wilmington  (N.  C.)  Star- 
News. 

*  *  e 

Wesley  Haden,  a.ssistant  city 
editor  of  the  Winston-Salem 
(N.  C.)  Sentinel  —  to  Washing¬ 
ton  correspondent  during  the 
’59  Congress. 

a  *  * 

Guy  Mungeb,  formerly  a.s¬ 

sistant  news  editor  of  the  Hono¬ 
lulu  (T.  H.)  Star-Bulletin  —  to 
manager  of  the  Greensboro  (N. 
C.)  Daily  News  state  capital 
bureau  at  Raleigh,  N.  C. 

*  *  e 

Thomas  Roberts  —  to  the 
city  staff,  Woonsocket  (R.  I.) 
Call. 

*  *  e 

William  Schaefer,  formerly 
sports  writer,  Hartford  (Conn.) 
Times  —  to  sports  staff,  Port¬ 
land  (Ore.)  Oregonian. 

*  *  e 

John  Olson,  Middletown, 
Conn.,  reporter,  Hartford 
(Conn.)  Times  —  resigned  to 
enter  the  ministry.  He  is  re¬ 
placed  by  Richard  Coote,  .state 
desk  staff. 

«  *  • 

Leonard  A.  H.\rris,  editorial 
staff,  Norwalk  (Conn.)  Hour  — 
named  Norwalk  fire  commis¬ 
sioner. 

*  *  ^ 

LeRoy  Harrelson,  editor  and 
publisher  of  the  Myrtle  Beach 
(S.  C.)  News  —  to  executive 
assistant  and  press  secretary 
to  the  Governor. 

*  «  « 

Edmund  Martin,  reporter  for 
the  Hickory  (N.  C.)  Daily  Rec¬ 
ord  since  1952  —  to  communi¬ 


cations  specialist  with  General 
Electric  Co. 

*  *  * 

David  Koonce,  for  the  past 
seven  years  a  reporter  on  the 
Washington  (D.  C.)  Star  —  to 
information  officer  of  the  Presi¬ 
dent’s  Commission  on  Civil 
Rights. 

*  *  * 

Odell  Smith,  legislative,  city 
hall  and  political  reporter  for 
the  Baltimore  (Md.)  Sun  —  to 
assistant  to  the  Governor  of 
Maryland. 

*  *  * 

James  F.  Chambers  Jr.,  who 
has  been  vicepresident  and  gen¬ 
eral  manager,  named  executive 
vicepresident  and  general  man¬ 
ager  of  the  Dallas  (Tex.)  Timet 
Herald.  John  Campbell,  audi¬ 
tor  —  elected  treasurer;  George 
S.  Johnson,  director  of  circu¬ 
lation  —  elected  to  the  board 
of  directors;  Mrs.  Clara  Clark, 
named  assistant  secretary,  first 
woman  to  hold  an  executive  post 
on  the  newspaper. 

*  *  * 

Robert  J.  Doherty,  former 
Chicago  (Ill.)  Tribune  business 
news  writer  —  now  in  public 
relations  for  International  Min¬ 
erals  &  Chemical  Corp.,  Skokie, 
Ill. 

*  *  * 

Tom  Solomon  —  resigned 
Jan.  1  as  sports  editor  of  the 
Walsenburg  (Colo.)  World-In¬ 
dependent  because  of  the  press 
of  duties  as  county  treasurer. 
He  has  written  sports  for  the 
World-Independent  and  Huer¬ 
fano  World  for  nearly  25  years. 

*  *  V 

Jack  Sink,  33,  native  of  De¬ 
troit  and  political  science  stu¬ 
dent  at  the  University  of  Colo¬ 
rado  —  named  managing  editor 
of  the  Lafayette  (Colo.)  Leader. 
He  will  also  conduct  a  profes¬ 
sional  photography  studio. 

*  *  * 

Terry  Clay  Eakin,  reporter 
for  the  Denver  (Colo.)  Rocky 
Mountain  News  —  part-time  ad¬ 
ministrative  assistant  to  Repr. 
Byron  Johnson  (D-Colo.). 


Alius  Promoted 

Montreal 

The  appointment  of  John 
Alius  as  assistant  general  busi¬ 
ness  manager  has  been  an¬ 
nounced  by  Robert  W.  Keyser- 
lingk,  general  business  manager 
of  British  United  Press  w 
Canada.  Mr.  Alius  assumes  his 
new  post  after  six  year  as  man¬ 
ager  of  United  Press  Inter¬ 
national  for  Brazil. 
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When  Doctor 
Is  Sued,  Do 
You  Print  It? 

Jim  Reed,  editor  of  AMA 
News,  a  publication  of  the 
American  Medical  Association, 
says  editors  should  postpone 
publication  of  news  about  mal¬ 
practice  suits  until  the  accused 
doctor  has  had  his  day  in  court. 

Several  editors  agree  with 
this  view  expressed  by  the  for¬ 
mer  editor  of  the  Topeka  (Kas.) 
Daily  Capital,  in  a  symposium 
on  the  question  of  “playing  fair 
with  doctors”  in  the  Bulletin 
of  Ihe  American  Society  of 
Newspaper  Editors.  Others  make 
a  practice  of  publishing  news 
of  all  lawsuits  when  the  com¬ 
plaints  are  filed. 

Mr.  Reed  said  it  had  been  his 
policy  on  the  Topeka  newspaper 
to  withhold  news  of  the  filing  of 
a  damage  claim  against  a  medi¬ 
cal  practitioner  until  the  case 
had  been  tried  in  court.  Now,  as 
an  AMA  editor,  he  asked, 
‘‘wherein  does  the  greatest  pub¬ 
lic  inteiest  lie?” 

(irealer  Public  InleresI 

“The  answer  to  a  malpractice 
suit  may  not  be  filed  for  months 
or  even  years,”  Mr.  Reed  wrote. 
“Meantime,  the  physician  who 
may  later  be  proved  innocent 
may  have  his  reputation  dam¬ 
aged  immeasurably.  For  pub¬ 
lishing  such  a  story  about  a 
doctor  is  tantamount  to  convic¬ 
tion  in  the  minds  of  many  peo¬ 
ple.  And  how'  often  is  ‘equal 
space’  given  when  a  ‘not  guilty’ 
verdict  is  reached  or  when  the 
case  is  tossed  out  of  court  be¬ 
cause  of  lack  of  evidence?” 

The  problem  had  been  jwsed 
by  John  Sutlive,  editor  of  the 
Savannah  (Ga.)  Evening  Press. 
The  Bulletin  reported  views  of 
other  editors  as  follows: 

Avoid  using  such  suits  until 
they  come  up  in  court.  —  A.  H. 
Kirchhofer,  Buffalo  (N.  Y.) 
Evening  News. 

No  stories  of  malpractice 
I  charges  before  trial,  “unless  it 
I  is  a  notorious  quack  whom  we 
Would  like  to  see  nin  out  of 
town.”  —  Frank  Ahlgren,  Mem- 
phis  (Tenn.)  Commercial  .Ap¬ 
peal. 

Mils!  C.ome  to  Trial 

Most  damage  suits  against  in- 
•lividuals  are  not  handled  until 
they  come  to  trial.  —  S.  L.  Lati- 
•'so',  Columbia  (S.  C.)  State. 

Suits  against  doctors  handled 
like  all  others,  with  extreme 

—  Frank  Angelo,  Detroit 
(Mich.)  Free  Press. 


When  a  case  gets  into  court 
we  cover  it  but  not  before; 
naturally  there  are  exceptions. 

—  Alton  T.  Slitter,  Troy  (N. 
Y.)  Record. 

When  suits  are  filed  in  federal 
or  state  courts,  we  print  in¬ 
formation  about  them  at  once. 

—  Miles  H.  Wolff,  Greensboro 
(N.  C.)  Daily  News. 

K II  mors  Worse 

We  print  the  story  when  the 
suit  is  filed  in  the  belief  that 
when  news  is  temporarily  sup¬ 
pressed  rumors  that  are  worse 
than  the  fact  fly  fast.  —  Elmer 
F.  Cunningham,  Wilmington 
(Del.)  Journal-Every  Evening. 

Generally  stay  away  from 
court  suits  until  the  action 
starts  before  a  judge  and/or 
jury.  —  Orville  E.  Lomoe,  Du¬ 
luth  (Minn.)  Herald  and  News 
Tribune. 

• 

Ike’s  Message 
From  Atlas  to 
Tape  Circuits 

Los  Angelks 
The  As.sociated  Press  used  the 
actual  tape  which  recorded  a 
message  from  the  orbiting  Atlas 
satellite  to  transmit  on  its  trans¬ 
continental  news  wires  Pec.  22. 

The  message  was  President 
Eisenhower’s  Christmas  greet¬ 
ing  to  the  world. 

As  the  intricate  electronics 
equipment  of  the  Atlas  broad¬ 
cast  the  message,  it  was  re¬ 
corded  on  tape  at  the  Signal 
Corps  satellite  listening  station 
near  Corona,  east  of  Los  An¬ 
geles. 

Fed  to  Teleprinter 

The  listening  station’s  tape 
was  fed  through  the  transmit¬ 
ter  of  an  Associated  Press  tele¬ 
printer  in  the  Los  Angeles  Bu¬ 
reau. 

The  taped  message  read  on 
AP  printers  as  follows: 

PT  OF  THE  UNITED 
STATES  SPEAKING. 
THROUGH  THE  MARELS  OF 
SCIDOTIFIC  ADVANCE  MY 
VOICE  IS  COMING  TO  YOU 
FROM  A  SATELLITE  CIRCL¬ 
ING  IN  OUTER  SPACE.  MY 
MESSAGE  IS  A  SIMPLE 
ONE.  THROUGH  THIS 
UNIQUE  MEANS  I  CONVEY 
TO  YOU  AND  TO  ALL  MAN¬ 
KIND  AMERICA’S  WISH  FOR 
PEACE  ON  EARTH  AND 
GOOD  WILL  TOWARD  MEN 
EVERYWHERE. 

The  typographical  errors  in 
the  message  were  caused  on  the 
listening  post’s  tape  through 
atmospheric  interference.  The 
start  of  the  message  should  have 
read:  “This  is  the  President  of 
the  United  States  speaking.” 


Paris  Flight 
Planned  for 
Air  Writers 

By  James  Montagnes 

Toronto 

Paris,  France,  is  to  be  the  lo¬ 
cation  of  the  next  general  meet¬ 
ing  of  the  two-year  old  Inter¬ 
national  Society  of  Aviation 
Writers.  Plans  are  being  made 
for  special  flights  for  North  and 
South  American  members  via 
New  Y<i,-k  in  June.  The  meeting 
is  scheduled  for  June  12-21, 
during  the  Paris  Intei'national 
Air  Show. 

Applications  for  the  Paris 
flight  (at  about  $275  round  trip) 
are  being  accepted  by  Ross 
Willmot  (25  Farmcote  Road, 
Don  Mills,  Ont.,  a  Toronto  sub¬ 
urb).  Program  for  the  Paris 
meeting  has  not  yet  been  final¬ 
ized,  but  will  include  visits  to 
the  French  aviation  industry. 

ISAW  will  hold  a  forum  on 
jets  and  space  travel  for  its 
members  on  Jan.  14  at  the 
Rockefeller  Institute  on  East 
66th  Street,  New  York,  with 
Jerome  Lederer,  director  of  the 
Cornell-Guggenheim  Aviation 
Safety  Center,  as  moderator. 

ISAW  has  published  a  member¬ 
ship  directory  of  international 
aviation  writers  which  is  to  be 
revised  during  1959.  This  direc¬ 
tory  is  of  value  to  newspaper 
editors  as  it  lists  aeronautical 
specialist  reporters  and  writers 
throughout  the  world,  including 
freelance  as  well  as  those  em¬ 
ployed  by  leading  newspapers 
and  technical  magazines.  The 
directory  thus  gives  a  source 
of  correspondents  for  editors 
in  this  technical  field. 

Officers  of  the  ISAW  are  lo¬ 
cated  throughout  the  world.  Im¬ 
mediate  past  president,  and  the 
organization’s  first  president,  is 
Arthur  Riley,  Boston  Globe. 
Sydney  Cooper,  public  relations 
officer  of  the  International  Civil 
Aviation  Organization,  Mont¬ 
real,  is  president  this  year.  Vern 
Haugland,  As.sociated  Press, 
Washington,  and  Karl  A.  Lars- 
son,  Stockholm  Tidningen,  are 
regional  councillors. 

• 

Givney  Honoretl 

Troy,  N.  Y. 

The  Troy  Newswriters,  at 
their  25th  anniversary  dinner 
Dec.  13,  presented  a  plaque  and 
watch  to  John  Givney,  night 
editor  of  the  Albany  (N.  Y.) 
Knickerbocker  News,  and  a 
fouder  and  first  president  of  the 
Troy  organization. 
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Available  for 
syndication 
during  Lent 

One  of  the  outstanding 
inspirational  books  of 
the  year  —  and  sure  to 
be  an  Easter  best  seller 

PETER 

MARSHALLS 

glorious  story  of 

THE  FIRST 
EASTER 

Edited  by 

CATHERINE  MARSHALL, 

aiiffior  of  ‘‘A  Man  Called  Peter” 
and  ‘‘To  Live  Again.” 

•  A  magnificent  dramatic 
narrative  of  the  first  Easter 
—  from  the  Last  Supper 
through  the  Resuirection, 
told  with  all  the  force  and 
moving  simplicity  that  have 
endeared  Peter  Marshall’s 
words  to  millions  of  Ameri¬ 
cans.  The  First  Easter  has 
been  especially  prepared  for 
syndication  in  six  install¬ 
ments  of  approximately 
1,200  words  each.  For  fur¬ 
ther  details,  write,  wire  or 
telephone  Miss  Barbara  E. 
Adams,  Mc'Graw-IIill  Syndi¬ 
cate,  330  West  42nd  Street, 
New  York  36,  N.  Y. 
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1—^1  •  1  T  1  g  •  U-F  journalism  school,  said  he  recommended  by  the  consultants 

Jhlorida  J -Education  s.„„d  p,..,.™- 

the  University  of  Florida  school  A  faculty  committee  has  been 
L)-r»/-».rvr»r^  -ky-s  i  I  Vy  o  -ty  rvrYi^  rweived  for  the  academic  year,  established  at  the  University  of 

iT^rO^rSim  is  V_><ll.3.n.ff0Cl  1958-59.  Flonda  to  study  the  journalism 

O  O  The  main  item  in  the  proposed  school’s  curriculum  and  make 

By  Robert  E.  Simmons  appropriation  increase  for  the  recommendations  for  improv^ 

^  U-F  journalism  school  will  be  ments.  But  Mr.  Weimer  said  he 

for  salaries  for  four  additional  anticipates  no  major  changes.  “I 
Tallahassee,  Fla.  in  the  university  college  of  arts  staff  members.  The  consultants  think  we  have  a  sound  pro- 
One  of  the  State  of  Florida’s  and  sciences,  according  to  Dr.  said  there  was  a  need  for  a  gram,”  he  continued, 
two  journalism  schools  will  be  Charles  Davis,  dean  of  faculty,  larger  school  staff.  Mr.  Weimer  There  is  an  emphasis  on  liber- 
closed  next  June  in  a  move  to  This  is  apparently  a  transition  explained  that  the  Gainesville  al  arts  and  social  sciences  in 
improve  state-supported  journal-  since  the  radio-television  se-  school  now  has  17  teachers,  the  U-F  program  for  a  journal¬ 
ism  education  and  eliminate  quence  was  listed  in  the  1958  giving  it  a  pupil-teacher  ratio  ism  decree  Out  of  128  hours’ 
duplications  of  programs  and  FSU  catalog  only  in  the  jour-  exceeded  only  in  the  university  credit  deeded  to  get  a  bachelor’s 
expenditures.  nalism  school.  college,  a  base  curriculum  which  "egri,  pro^ 

The  action,  which  admittedly  Curriculum  Expanded  students  must  follow  during  courses  take  up  about  30  hours. 


By  Robert  El.  Simmons 


expenditures.  nalism  school. 

The  action,  which  admittedly  Curriculum  Expanded 

will  decrease  the  number  of 

journalism  graduates  turned  out  Dr.  Davis  said  the  curriculum 
annually  by  the  state  univer-  for  radio-television  majors  in 


Curriculum  Expanded  musi  loiiow  uurmg 

their  first  two  years  at  the 
Dr.  Davis  said  the  curriculum  institution. 


ei.  uis.  iwu  years  av  vne  jyjr.  Weimer  said  it  is  doubt- 
stitution.  fyj  tjjg  University  of 

160  Students  Florida  school  will  expand  its 

offerings  to  match  the  public 
If  teachers’  classrooms  were  relations  and  magazine  courses 


sities  in  Florida,  was  taken  by  the  college  of  arts  and  sciences  >‘»**ents  Offerings  to  mateh  thr^ubUc 

the  university  system  regents  on  will  include  news  gathering,  jf  teachers’  classrooms  were  relations  and  magazine  courses 
the  recommendation  of  three  editing  and  program  production,  overloaded  at  the  U-F  journal-  offered  in  the  FSU  school.  The 

hired  consultants,  prominent  in  Proposed  courses  are  much  the  jg^  school,  the  problem  was  even  apparent  drive  will  be  to 

the  fields  of  journalism  educa-  same  as  now  offered  by  the  jour-  greater  at  the  FSU  school.  Ac-  strengthen  existing  courses,  he 

tion.  (E&P,  April  26,  page  113).  nalism  school.  cording  to  Dr.  Laurence  Camp-  observed. 

They  were  Herbert  Brucker,  Next  Fall,  FSU’s  business  bell,  dean  of  the  FSU  journalism 
editor  of  the  Hartford  (Conn.)  school  will  offer  courses  in  ad-  school,  the  Tallahassee  school  Graduate  Work  Suspended 

Courant;  Ralph  D.  Casey,  direc-  vertising,  public  relations  and  last  year  had  160  students— the  Supporting  this  idea  is  the 

tor  of  the  University  of  Minne-  communications.  In  the  past,  the  same  enrollment  as  claimed  at  ^-F  graduate 

sota  School  of  Journalism,  and  business  school  has  shared  cer-  the  University  of  Florida.  But  Jn„rnnliem  offerinir«  will  he  sik- 
Norval  Neil  Luxon,  dean  of  tain  advertising  courses  offered  FSU’s  journalism  school  had  ’  „*  tLo  ond  of  tho  current 

the  University  of  North  Caro-  by  the  journalism  school.  But  only  nine  staff  members.  Si^lyeL  and  will  not  be  taken 

lina  School  of  Journalism.  the  task  of  producing  the  courses  The  FSU  school  this  year  has  up  again  until  the  school  can 

Mr.  Brucker  is  a  former  pro-  journal-  ggypu  teachers.  And  there  improve  and  adequately  staff  the 

fessor  and  assistant  to  the  dean  ^hool.  Public  relations  is  ^re  124  journalism  students,  al-  fifth  year  program,  Mr.  Weimer 

of  the  Columbia  University  desipiated  as  a  journalism  though  the  regents  announced  said. 

Graduate  School  of  Journalism,  course.  And  a  journalism  pro-  school  termination  plans  prior  suggested  by 

Mr  Tascv  is  a  former  member  lessor  reportedly  will  teach  the  to  fall  registration  ^  suggesiea 

Mr.  Casey  is  a  toriMr  memoer  ,  .  school’s  new  course  in  registration.  consultants  who  said  they 

^  the  American  Council  on  „„  j  „*.:Q_g  A  second  budget  request  that  felt  the  teachers  who  are  re- 

Education  for  Journalism  and  •  he  made,  Mr.  Weimer  said,  sponsible  for  conducting  the 

Mr.  Luxon  formerly  served  as  Charles  ^vetta,  FSU  busi-  jg  f^^.  additional  funds  to  im-  graduate  studies  should  be  well 
the  chairman  for  the  Council’s  ness  school  dean,  said  the  courses  p^ove  the  pay  scale  of  the  U-F  disciplined  in  graduate  work 
accrediting  committee.  will  be  oriented  to  business.  The  journalism  teachers.  A  Florida  before  assuming  the  teaching 

Program  Abolished  teaching  approach  will  ^  to  University  survey  showed  tasks. 

rrogram  Aimiisned  ^.^ke  the  courses  less  confining  the  FSU  teachers  were  better  There  has  been  no  indication 

The  younger  of  the  two  pro-  ii'  prof^sional  application,  he  paid,  considering  average  wages,  that  the  journalism  students  dis- 

grams  the  lO-year-old  Florida  continued. 

State  University  school  in  Talla-  None  of  the  Florida  State  average  pay  for  FSU  teachers  Tallahassee  school  will  cause 
hassee,  was  abolished.  Regents  journalism  teachers  has  been  employed  under  a  10-month  con-  any  great  enrollment  surge  at 
gave  preference  to  improving  hired  by  the  University  of  tract  was  $1,665  more  than  the  the  U-F  journalism  school.  Mr. 

building:  on  the  program  at  Florida.  With  the  exception  of  average  for  U-F  teachers  work-  Weimer  said  he  has  received 
the  University  of  Florida  at  one  professor  who  has  indicated  i^g  under  a  10-month  contract,  only  three  inquiries  from  FSU 
Gainesville  The  U-F  journalism  plans  of  retiring  at  the  end  of  The  top  pay  for  journalism  students  about  transfer  pros- 
school  has  ^n  operating  about  the  school  year  and  another  teachers  under  10-month  con-  pects. 

30  years.  Both  schools  offer^  who  reportedly  will  be  released  tract  at  FSU  was  listed  as  rnmnh«>11  <5aid  a  great 

.sequences  in  news  and  editorial  by  FSU  because  of  lack  of  ten-  $8,150  which  was  $610  more  than  w  of  the  PSU  Ldints 

work,  advertising,  and  radio  and  ure,  the  teachers  will  be  ab-  the  coomparable  salary  at  the  rnlioJSig^nVourmlism. 

television.  sorbed  by  other  schools,  accord-  University  of  Florida.  Top  ^^t  ^ho  will  nof  be  able  to  S 

Although  ..iouimalism  degrees  ing  to  present  plans.  ^ages  in  the  U-F  school  the  a  degree  before  the  school  clo.£ 

wbpP?,  ril  Budget  Trimming  ^  are  transferring  to  other  FSU 

when  its  school  is  closed,  stu-  teachers  employed  under  a  12-  --hools  mainlv  the  schools  of 

dents  who  come  to  the  'Talla-  Doing  away  with  the  FSU  month  contract.  The  highest  education  and  social  welfare. 

hassee  institution  seeking  jour-  school  appears  to  have  been  a  salary  listed  was  $10,500.  But 

nalism  training  apparently  will  welcome  response  to  Gov.  LeRoy  the  average  for  the  teachers  • 

not  be  turned  away.  Collins’  call  to  trim  state  spend-  under  the  12-month  contract  was 

Most  of  the  courses  now  of-  ing  in  what  has  been  a  bad  $7,780  which  is  three  dollars  A  Correction 
fered  by  the  journalism  school  budget  year  for  Florida.  The  less  than  the  average  at  FSU  .  Weslev  Barthelmes  nresi- 
will  be  available  next  year  Florida  State  University  jour-  where  all  the  teachers  had  10-  .  '  ^  tv  u-  /tt  C.) 

through  other  schools.  Certain  nalism  school  drew  $87,480  for  month  contracts,  according  to  °  .'  '  .Ji 

courses  which  are  intended  to  the  current  school  year.  the  survey.  Nwspaper  Guild  who  is  sch^ 

improve  journalism  students'  Salaries  of  the  displaced  jour-  Mr.  Weimer  said  he  also  hopes  ^ 

professional  polish,  such  as  typ-  nalism  school  staff  will  neces-  to  step  up  the  school’s  program  a  mem  r  ® 

ography  and  newspaper  law,  sarily  reappear  in  budgets  of  for  bringing  working  newsmen,  "as/iinflrfon  Post  T 

will  be  dropped.  other  schools  where  the  teachers  radio-television  personnel  and  Herald  staff,  not  the  Star, 

FSU  is  now  offering  bache-  employed  at  FSU,  however.  And  advertising  specialists  into  the  reported  (E&P,  Dec.  20,  pag* 
lors’  degrees  in  radio-television  Rae  0.  Weimer,  director  of  the  school’s  classrooms.  This  was  12). 
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What  Will  Tomorrow’s 


Telephones  Be  Like? 


This  country  is  going  to  be  needing 
a  lot  more  communication  service 
in  the  years  ahead.  Matter  of  fact, 
the  need  is  with  us  right  now. 

Just  the  great  increase  in  popula¬ 
tion  (there  will  be  40,000,000  more 
people  in  the  U.  S.  by  1970)  means 
that  we’ll  be  stepping  right  along  to 
keep  ahead  of  our  customers’  needs. 

The  greatest  progress  will  come, 
as  it  always  has,  from  the  Bell  Sys¬ 
tem’s  unique  concept  of  unified  re¬ 
search,  manufacturing  and  operation 
that  has  given  this  country  the  best 
telephone  service  in  the  world. 

A  vital  part  of  this  concept  is  al¬ 
ways  to  look  ahead  and  not  back. 
Many  new  things  are  already  at  hand 
or  in  sight. 

New  instruments  will  provide  an 
ever-widening  choice  for  our  cus¬ 
tomers.  Improvements  in  trans¬ 
mission  and  the  development  of 
electronic  switching  will  make  our 
services  faster  and  more  versatile. 

There  are  some  tremendous  possi¬ 
bilities  in  the  use  of  telephone  facili¬ 
ties  for  enabling  business  machines 


PICTURE  OF  TOMORROW.  tomorrow’s  telephones  be  smaller  and  lighter  and  specially- 
designed  for  each  room?  W'ill  the  dial,  mouthpiece  and  receiver  all  he  in  the  unit  you  hold 
in  your  hand?  W’ill  you  be  able  to  get  your  party  just  by  pushing  buttons,  instead  of  dialing? 
We’re  working  on  many  types  and  tcstingthcm  at  Bell  Laboratories  and  in  homes  and  offices. 


to  communicate  with  each  other— 
no  matter  how  many  miles  apart. 
Great  volumes  of  data  of  all  kinds 
can  be  transmitted  automatically 
over  telephone  lines  at  high  speed. 

We  also  have  the  prospect  of  pro¬ 
viding  picture  channels  for  many 
purposes,  in  addition  to  the  present 
networks  for  television  broadcasting. 

How  far  we  go,  and  what  we  are 


able  to  do,  depends  on  money.  To 
make  the  best  progress  and  apply  it 
to  the  greatest  advantage  of  every¬ 
body,  the  Bell  Telephone  Companies 
must  be  in  good  shape  financially. 

In  all  lines  of  business  it  is  the 
companies  whose  earnings  are  good 
that  are  able  to  make  the  best  prod¬ 
ucts,  provide  the  best  service  and 
give  the  best  values. 


BELL  TELEPHONE  SYSTEM 


Antarctica’s 
Hot  Copy  in 
Deep  Freeze 

By  Charles  Maher 
AP  (’orrespondent 


(Mr.  Maher  left  the  Los  Angeles 
Bureau  of  the  Associated  Press 
to  spend  several  months  near 
the  South  Pole  on  IGY  assign¬ 
ment.) 


Antarctica 

Covering  Operation  Deep 
Freeze  during  recent  weeks  was 
something  like  hunting  whales  in 
a  life  raft. 

Finding  what  you’re  after  in 
such  a  situation  is  one  thing. 
Getting  it  home  is  something 
else  again. 

Despite  some  noble  efforts  by 
Navy  personnel,  news  copy  was 
moving  out  of  Antarctica  with 
the  approximate  speed  of  the 
Beardmore  Glacier.  And  that 
colossal  slab,  at  last  report,  was 
covering  about  three  feet  a  day. 

Theie  were  other  problems, 
such  as  getting  to  some  outlying 
stations.  Little  America  wasn’t 
hard  to  leach,  but  the  South 
Pole — where  everybody  wants  to 
go — seemed  out  of  the  question 
this  year.  The  Navy  said  theie 
was  a  fuel  shortage  and  all 
available  space  on  flights  to  the 
pole  was  needed  for  cargo. 

Transmitler  Trouble 

The  premier  problem,  though, 
was  communications.  The  Navy 
was  having  transmitter  trouble. 
One  radioman  spent  hours  on 
more  than  one  occasion  trying  to 
make  contact  with  Press  Wire¬ 
less  in  New  York  or  Balboa  in 
Canal  Zone.  He  had  plenty  of 
luck,  and  it  was  all  rotten. 

The  whole  communications 
staff,  in  fact,  worked  like  wor¬ 
ried  burglars  trying  to  get  the 
machinery  back  in  motion.  But 
the  copy  just  sat  there,  seeming 
to  turn  a  mellow  yellow. 

For  a  week  or  so,  having  a 
story  delayed  just  24  hours 
would  have  been  a  full-blown 
windfall.  Two  days  was  more 
like  it.  Three  was  possible.  Four 
was  feared.  Five  was  spoken  of 
in  dark  whispers. 

Everyone  recognized,  of 
course,  that  the  Navy  had  a 
formidable  problem.  Getting  a 
spare  transmitter  part  down 
here  generally  requires  more 
than  a  quick  telephone  call. 
Sometimes  you  have  to  do  with 
what  you  have.  And  sometimes 
what  you  have  won’t  do. 


HEY,  YOU'RE  UNDER  ARREST! — This  rare  aerial  picture  of  a  wetback 
who  had  just  crossed  the  Mexican  border  into  the  U.S.  was  taken  by 
Chuck  Sundquist  of  the  Long  Beach  (Calif.)  Independent,  Press-Telegram 
who  was  in  a  Border  Patrol  plane  with  Bob  Whearley,  feature  writer. 
Moments  later  the  plane  landed  and  the  wetback  was  arrested,  then 
deported.  The  story  and  pictures  ran  in  Ridder  newspapers. 


Newsmen  paced  the  press 
shack  floor  in  a  manner  remin¬ 
iscent  of  first-time  fathers  in 
hospital  corridors.  Only  much 
of  what  was  uttered  here  seem¬ 
ed  to  lack  the  antiseptic  quality 
generally  associated  with  hos¬ 
pitals. 

Idea  Bounre.s 

One  reporter,  searching  for 


“Fellas,  I  got  some  good  news. 
Your  copy’s  gone.” 

“Decayed,  eh?” 

“Nope.  Gone.  Out.” 

“Out,  like  out  to  the  outside 
world?” 

“All  the  way.” 

“Lieutenant,  have  a  cigar.” 
Things  picked  up  after  that. 
By  their  considereable  labor,  the 
communications  men  got  their 


alternate  methods  of  getting  the  transmitter  gasping  in  comphre 


copy  out,  suddenly  stopped 
pacing.  He  snapped  his  fingers 
broke  into  a  victorious  grin  and 
announced  grandly: 


hensible  breaths.  And  it  wasn’t 
long  before  the  lieutenant  began 
to  acquire  the  notion  that  he 
might  somehow  again  be  entitled 


“I’ve  got  it.  We’ll  set  up  a  membership  in  the  human 


battery  of  giant  slingshots  down 
by  the  ice  and  catapult  the  copy 
to  New  Zealand.” 

Someone  agreed  it  was  a  fine 
idea,  but  the  rubber  slings  might 
crack  in  the  cold. 

“Then  how  about  stuffing  the 
stories  in  bottles  and  casting 
them  into  the  sea?” 


ace.  About  the  correspondents, 
however,  he  was  not  altogether 
certain. 


Norton  Group 
Sells  Sydney 
Publications 


Sydney,  Australia  | 
A  company  financed  through 
the  John  Fairfax,  Ltd.,  publish¬ 
ing  company  has  purchased  con¬ 
trolling  stock  in  Truth  and 
Sport.sman,  Ltd.,  publishers  of 
the  Daily  Mirror,  Sunday  .Vir- 
ror  and  other  newspapers. 

Besides  the  Mirror,  Truth  and 
Sportsman,  Ltd.  publishes 
Sportftnmn  in  Sydney  and  sepa¬ 
rate  editions  of  the  weekly 
Truth  in  Melbourne,  Brisbane,  | 
Adelaide  and  Perth.  | 

R.  A.  Irish,  chairman  of  the 
purchasing  company,  said  his  | 
organization  had  Ixiught  all  j 
shares  held  by  Ezra  Norton  and  ? 
associates,  representing  more  i\ 
than  50  percent  of  the  ordinary  ji 
capital.  Mr.  Norton  is  manag-  |i 
ing  director  of  Truth  and  |! 
Sportsman,  Ltd.  «' 

John  Fairfax,  Ltd.,  publishes 
the  Sydney  Morning  Herald,  the 
Sunday  Sun-Herald  and  the  Fi- 
nancial  Review.  i 

Mr.  Irish  said  Ti-uth  and  f' 
Sportsman,  Ltd.,  will  continue  !,; 
to  be  Australian-owned  and  its  ;i 
various  newspapers  will  con- 
tinue  to  be  published.  Total  cir-  i 
culation  of  the  company’s  pa- 
pers  is  about  2,700,000  a  week,  j: 

W.  0.  Fairfax,  chairman  of  is 
the  board  of  directors  of  John  h: 
Fairfax,  Ltd.,  said  neither  his  O 
company  nor  its  subsidiaries 
own  any  shares  in  the  purchas¬ 
ing  company  and  will  not  be  con- 
cemed  with  the  management  of 
Truth  and  Sportsman,  Ltd. 

“We  think  it  is  important  that 
the  independence  of  Tnith  and 
Sportsman,  Ltd.  should  be  main¬ 
tained,  and  its  control  should 
not  fall  into  the  hands  of  an-  ) 
other  newspaper  group.”  I 


Mortgage  Holders 
Force  Sale  of  Weekly 

St.  Petersburg,  Fla. 

According  to  a  decree  of  Cir-  • 

“Won’t  work.  The  current’s  cuit  Judge  J.  A.  Leavengood,  Open  Door  Policy 
going  the  wrong  way  Probably  majority  stock  of  the  weekl^y  At  Alabama  Capitol 
carry  the  bottles  to  Africa.  newspaper  of  the  Holiday  Isles  * 

“Who  cares  where  the  stuff  — Gulf  Beach  Journal — will  be  Montgomery,  Ala. 

goes  as  long  as  somebody  gets  sold  to  the  highest  bidder  at  John  Patterson,  Alabama’s  in¬ 
to  read  it?”  public  auction  in  Clearwater  at  coming  governor,  has  pledged 

“Still  impractical.  The  only  11  a.m.  Tuesday,  Jan.  6th,  be-  an  open  door  policy  toward 
'■eniible  way  to  work  this  is  by  cause  of  a  default  in  certain  newspapers  and  their  represen- 


air. 

“By  air?” 

‘Yeah,  we’ll  make  a  paper  air 


conditions  of  a  note.  tatives, 

The  ten-year-old  publication  In  a  written  communication 
is  the  only  weekly  newspaper  on  to  members  of  the  Alabama  As- 


plane  out  of  each  sheet  of  copy  26  miles  of  resort  beaches.  sociated  Press  Association,  Mr. 
and  fly  the  whole  bloody  works  After  many  months  of  legal  Patterson  said:  “I  am  looking 
to  Tasmania  when  the  wind  contending,  Paul  Hunter,  the  foi"ward  to  working  closely  with 
changes.”  present  publisher,  now  residing  the  press  during  the  coming  ad- 

in  Sarasota,  has  been  forced  to  ministration  and  I  want  you  to 
A  (.igar  for  the  Lieut.  ggjj  jjis  73  percent  interest  to  know  that  there  will  be  a  com- 

Then,  one  day,  the  embattled  satisfy  mortgage  holders’  de-  plete  open  door  policy  at  all 
but  somehow  still  lucid  public  mands  for  less  than  $30,000.  The  times  at  the  state  capitol  dur- 
information  officer  strode  proud-  business  showed  in  excess  of  ing  the  next  four  years,  insofar 
ly  into  the  shack  and  said :  $75,000  gross  last  year,  he  said,  as  I  am  concerned.” 
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precious 

time! 


WOOD  MASTER  FLONGS*  PROVIDE: 


•  faster  press  starts  —  MINUTES  after  composing  room  lock-up. 

•  faster  replates  for  more  flexibility  in  handling  late  news. 

•  elimination  of  hand  packing  for  a  big  gain  in  man-hours 
available  for  color  routing,  flat  casting,  improved  main¬ 
tenance  of  machines,  etc. 

Wood  Master  Flongs*  are  NOT  experimental  mats.  They  are  used 
by  leading  daily  newspapers  across  the  country.  No  major  equipment 
changes  are  necessary  and  Master  Flongs*  can  be  used  interchange¬ 
ably  with  hand-packed  mats. 


SERVING  THE  GRAPHIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  1911 
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Good  Leads 

(Continued  from  page  4) 


Bob  Meyer,  Los  Angeles,  Calif.: 

“For  consistently  memorable  leads  over  considerable  years  of  news 
coverage  in  war  and  peace,  someone  should  collect  those  written  by 
Robert  Musel  of  the  UPl  Lx)ndon  bureau.” 


Tom  Toney,  Co-Owner  and  Manager,  Port  Laraca  (Texas)  Cal¬ 
houn  County  Times: 

“Your  columns  on  memorable  leads  brought  to  mind  a  head  which 
didn’t  get  into  the  student  newspaper,  the  Daily  Texan,  about  1950,  at 
the  University  of  Texas.  Two  or  three  students  committed  suicide  during 
the  school  year  by  leaping  from  the  upper  stories  of  the  main  building 
tower.  After  one  leap,  Mark  Batterson,  now  with  the  Austin  (Texas) 
AmericanStatesman,  suggested  the  headline  should  read:  ‘Another  Stu¬ 
dent  Drops  Out  Of  School.’” 


Edmund  C.  Arnold,  Editor,  Linotype  News: 

“Let  not  your  anthology  of  leads  overlook  this  one  by  an  unknown 
(for  shame!)  music  critic:  ‘The  local  string  quartet  played  Brahms 
last  night.  Brahms  lost.’  1  was  interested  in  Frank  Ahlgren’s  (Memphis 
Commercial  Appeal)  spelling  as  ‘lede.’  1  don’t  quarrel  with  it.  In  my 
writing  on  newspaper  design,  1  spell  ‘ledding’  the  way  it  sounds.  Thus 
I  can  ledd  a  lead  and  make  sense.” 


Jim  Beizer,  Stewart  Howe  Alumni  Service: 

“A  city  editor  in  New  York  emphasized  that  he  wanted  short  leads, 
so  James  Thurber  (I  believe)  is  supposed  to  have  turned  in:  ‘Dead. 
That’s  the  way  they  found  John  Doe  today.’  ” 


David  J.  Phillips,  State  Farm  Insurance  Companies,  Blooming¬ 
ton,  111. : 

“Some  years  ago,  when  1  was  running  a  weekly  newspaper  in  Nebraska, 
1  assigned  the  usual  weather  story  to  Jim  Lioufal  just  out  of  the  Uni¬ 
versity  of  Nebraska’s  journalism  school.  There  had  been  an  early  cold 
snap,  and  (kiufal  made  a  memorable  piece  of  a  routine  seasonal  item  by 
photographing  a  pair  of  white  woolen  ‘long  johns’  flapping  in  the  brisk 
breeze  on  a  backyard  clothesline  and  leading  off  the  outlines  with: 
‘Summer  this  week  waved  the  white  flag  of  surrender.’  Later,  as  a  re¬ 
porter  for  the  Lincoln  (Neb.)  Daily  Star,  Jim  scored  a  notable  beat  in 
connection  with  a  celebrated  criminal  trial.  But  alas,  the  advertising 
business  get  bim — he’s  now  with  Leo  Burnett  in  Chicago.” 


Clark  Johnston,  Waterhury  (Conn.)  Republican  and  American: 

“Like  something  brought  in  from  the  graveyard  Mrs.  Jane  Gibson 
the  pig  woman  lay  flat  on  an  iron  hospital  bed  between  a  doctor  and  a 
nurse  in  court  today  and  croacked  out  how  she  had  shuffled  down 
DeRussey’s  Lane  one  night  more  than  four  years  ago  ‘when  the  moon 
was  bri^t  and  pretty’  and  ran  smack  into  the  middle  of  New  Jersey’s 
most  sensational  murder,  the  Hall-MiUs  case.” — Dudley  Nichols,  New 
York  World. 

“The  clouds  wept  and  the  weather  was  in  consonance  with  the  sad 
event.  No  gleam  of  cheerful  sunlight  broke  through  the  heavy  clouds 
which  hung  like  a  leaden  pall  over  the  city.” — Dispatch  from  Baltimore 
to  the  New  York  Herald  on  the  passage  of  President  Lincoln’s  funeral 
train  through  the  city. 

“What  price  glory?  Two  eyes,  two  legs,  an  arm — $12  a  month.”  St. 
Qair  McKelway’s  Washington  (D.  C.)  Herald  dispatch  on  a  veteran  of 
World  War  I  who  got  a  meager  disability  pension  and  was  living  in 
poverty. 

“A  yellow-haired  kid  with  a  mashed  nose  and  scalloped  lips  dipped 
his  finger  in  the  holy  water  font  of  St.  Jerome’s  Church,  cross^  himself 
with  the  fist  that  killed  Frankie  Jerome  and  went  to  his  knees  on  the  cold 
marble  to  pray,  when  all  that  was  left  of  the  little  fellow  was  wheeled  up 
the  aisle  to  the  altar  yesterday  for  funeral  Mass  that  preceded  the  journey 
to  the  grave.” — Westbrook  P^er  for  United  News  on  attendance  of 
boxer  Bud  Taylor  at  the  funeral  of  the  boxer  whom  he  accidentally  killed 
in  the  ring. 

“Little  Nellie  Morse,  an  innocent  girlish  horse  won  the  Preakness 
yesterday  and  the  diamond  stickpin,  the  Woodlawn  Vase,  the  $54,000 
and  the  watery  cheers  of  30,000  diving  Venuses  and  Adonises  who  went 
swimming  with  all  their  clothes  on.  Fourteen  other  horses — all  males — 
also  Preaknessed  around  the  swamp.  They  were  seeing  Nellie  home.” — 
Raymond  S.  Tompkins,  Baltimore  (Md.)  Sun. 

“It  has  come  to  pass  that  an  Indian  who  wore  the  blanket  and  received 
government  rations  is  to  guide  that  most  august  of  legislative  bodies,  the 
Senate  of  the  United  States.” — William  A.  DuPuy  in  New  York  Times 
on  election  of  Charles  Curtis  of  Kansas  as  senate  leader  in  1924. 

“President  Harding  parked  his  dignity  along  with  his  plug  hat  in  his 

34 


private  car  today  and  went  out  into  the  ripening  wheat  fields  of  Kansu  1 
as  a  harvest  hand  to  learn  for  himself  some  of  the  reasons  for  the  wid^  i 
spread  agricultural  discontent  which  he  has  heard  so  much  of  in  Wash-  ^ 
ington  during  the  last  two  years.” — George  R.  Holmes,  International  News  ! 
Service.  j 

“They  led  Ruth  Brown  Snyder  from  her  steel  cage  tonight.  Thea 
the  powerful  guards  thrust  her  irrevocably  into  the  obscene  sprawling 
oak  arms  of  the  ugly  electric  chair.” — Gene  Fowler,  New  York  Americas. 

“The  Loubiana  peasant  who  became  Louisiana’s  king  is  on  view  in 
his  Capitol  in  his  cofiBn  today.  The  face  which  in  life  never  held  the 
same  expression  for  more  than  two  seconds  is  fixed  in  a  studied  smirk— 
an  undertaker’s  idea  of  how  Huey  Long  should  have  looked.” — ^Joseph 
Cookman,  New  York  Post,  Sept.  12,  1935. 


Cliff  Carroll,  Schenectady  (N.  Y.)  Union-Star: 

“  ‘Ciarry  the  news  to  Berlin.’  That  was  the  lead  sentence  on  a  news 
story  I  never  have  forgotten.  It  began  a  story  during  World  War  1  on 
page  1  of  the  old  Utica  (N.  Y.)  Observer  when  I  was  a  cub  reporter 
there.  Written  hy  the  late  W.  W.  Canfield,  editor,  the  story  told  of  i 
strike  by  workers  at  the  Savage  Arms  Co.  Utica  plant  where  machine 
guns  were  being  made  for  our  Army.” 


Damon  Kerby,  St.  Louis  (Mo.)  Post-Dispatch: 

“John  Eidward  Wray,  distinguished  85-year-old  retired  sports  editor 
of  the  P-D,  told  me  about  a  lead  that  didn’t  make  the  paper.  The  year 
was  1900,  the  city  editor  was  a  tall,  stem  young  man  named  Oliver  K. 
Bovard — later  the  great,  legendary  managing  editor — and  the  reporter, 
a  recent  graduate  of  MIT,  was  Mr.  Wray.  It  was  his  first  day  on  the 
job. 

“Mr.  Wray’s  lead  on  a  story  about  a  little  girl  falling  from  a  window 
onto  a  bread  box  in  front  of  a  grocery  store  without  being  injured  began; 

‘Providence  and  a  bread  box  intervened  to  save  the  life  of  - .’  The 

city  editor  called  the  reporter  to  the  city  desk.  Mr.  Bovard  advised  Mr. 
Wray:  ‘About  words,  it’s  not  too  soon  for  you  to  learn  that  the  Post- 
Dispatch  uses  them  in  their  exact  meaning  and  only  in  their  exact  mean¬ 
ing.  As  far  as  Post-Dispatch  readers  are  concerned.  Providence  is  only 
a  town  in  Rhode  Island.” 


Harold  Duane  Jacobs,  Grey  Rock,  Pikesville,  Md.: 

“The  best  lead  I  ever  wrote,  I  didn’t.  It  just  carried  my  byline.  After 
World  War  I,  news  was  in  the  doldrums.  We  grabbed  at  everything 
that  seemed  readable.  An  enterprising  New  York  reporter  discovered  a 
typical  longhair  in  Bryant  Park  who  daily  preached  there  would  be  a 
world  revolution.  All  the  other  New  York  papers  got  into  the  act.  I 
was  then  New  York  manager  of  the  United  Press  but  despite  our  meager 
staff  (housed  in  the  old  Pulitzer  Building)  I  frequently  wanted  to  get 
outside.  So  I  assigned  myself  to  cover  the  story. 

“The  phony  prophet  announced  he  would  give  the  signal  for  the 
world  revolution  a  certain  morning.  I  wrote  an  early  byline  piece  aaJ 
took  the  subway  to  the  park.  I  told  Hugh  Baillie  (then  general  news 
manager  and  later  president)  I  would  phone  a  new  lead.  Percy  Soane 
thing-or-Other,  the  revolutionist,  and  a  score  of  newspaper  folk  slogged 
up  and  down  the  park  through  puddles.  We  kept  pressing  him.  ‘NowT 
Apparently  disheartened  by  the  downpour  (though  it  could  not  haw 
been  worldwide),  he  reluctantly  announced  the  revolution  was  ‘called 
off  until  tomorrow.’ 

“I  phoned  the  ofiBce.  Hugh  answered  the  phone  himself.  I  told  him 
what  had  happened,  asked  him  to  do  a  bulletin  lead  and  said  I  would  be 
in  soon  to  rewrite  the  story.  When  I  arrived  at  the  office,  all  the  tele 
graphers  stood  and  cheered  me.  BUI  Lynch,  their  chief,  handed  me  a 
bunch  of  messages  from  all  over  the  coimtry.  I  still  didn’t  know  whal 
it  was  all  about.  Then  he  showed  me  Baillie’s  handiwork:  ‘Revolution 
postponed  on  account  of  rain.  Two  revolutions  tomorrow.’  Of  course  I 
let  it  stand  and  did  no  rewriting.  I  was  a  three  days’  wonder  as  a  comic 
writer — thanks  to  Hugh.” 


Sieve  Richards,  Gommunications  Counseloi^,  Inc.,  New  York: 

“One  early  Fall  day  in  (Chicago,  Ray  Black,  an  old  Denver  Post  man- 
put  out  a  piece  which  did  a  lead  and  a  story  all  in  one.  It  was  a  dull 
night  and  Ray  and  I,  working  together,  filed  one  short  thing  which  said: 
Chicago,  Oct.  ?? — (UP) — It  is  snowing. 

“You  mentioned  Henry  McLemore,  an  old  UPer.  When  BiUy  PetroBe 
lost  a  fight  and  a  title  to  (I  forget  who)  in  about  1932-33,  Henry  wrote: 
“The  Fargo  Express  came  to  the  end  of  the  line.”  Everything  was  on  the 
loser — I  don’t  think  the  winner  was  mentioned  for  three  paragraphs. 

“When  the  fleet  steamed  into  New  York  in  the  summer  of  1934.  I  was 
assigned  to  a  post  on  the  Statue  of  Liberty.  I  don’t  remember  who  wrote 
the  piece,  but  it  said:  ‘Out  where  the  muddy  waters  of  the  bay 
the  blue  of  the  ocean,  the  mightiest  naval  armada  in  all  history  assembled 
this  afternoon  and  steamed  majestically  into  New  York  harbor.’” 


Bill  Boni,  Spokane  (Wash.)  Spokesman-Rerietv : 

“When  international  polo  matches  on  Long  Island  were  the  big  tbinj 

(Continued  on  page  39) 
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a  moderate  reduction  in  fat 
indicates  cereal  and  milk  serving 


Medical  and  nutrition  authorities  reconunend  mod¬ 
eration  and  reasonableness  in  food  choice  as  a  best 
guide  to  good  health.  When  a  moderate  reduction  of 
dietary  fat  is  indicated,  a  good  choice  is  the  cereal 
and  milk  serving  for  breakfast  and  the  late  evening 
snack. 

Both  the  breakfast  cereal  and  the  milk  contribute 


well-balanced  nourishment  and  provide  quick  and 
lasting  energy.  This  serving,  as  shown  below,  is  a 
good  source  of  many  nutrients  and  provides  about 
10  per  cent  of  the  daily  recommendations  of  high 
quality  protein,  important  B  vitamins,  and  essential 
minerals.  Served  with  nonfat  milk,  the  fat  content  is 
very  low.  * 


nutritive 
composition 
of  average 
cereal  serving 


Cereal,  1  oz. 
Whole  Milk,  4  oz. 

Cereal** 

Whole  Milk 

Sugar 

Sugar,  1  teaspoon 

1  OZ. 

4  oz. 

1  teaspoon 

CALORIES . 

.  203 

104 

83 

16 

PROTEIN . 

.  7.3  gm. 

3.1  gm. 

4.2  gm. 

FAT . 

.  5.3  gm. 

0.6  gm. 

4.7  gm.* 

CARBOHYDRATE . 

.  32.2  gm. 

22  gm. 

6.0  gm. 

4.2  gm. 

CALCIUM . 

. 0.169  gm. 

0.025  gm. 

0.144  gm. 

IRON . 

.  1.5  mg. 

1.4  mg. 

0.1  mg. 

VITAMIN  A . 

.  195  1.  U. 

— 

195  1.  U. 

THIAMINE . 

.  0.16  mg. 

0.12  mg. 

0.04  mg. 

RIBOFLAVIN . 

.  0.25  mg. 

0.04  mg. 

0.21  mg. 

NIACIN . 

1.3  mg. 

0.1  mg. 

ASCORBIC  ACID . 

.  1.5  mg. 

— 

1.5  mg. 

CHOLESTEROL . 

0 

16.4  mg.* 

*Nonfat  (skim)  milk,  4  oz.,  reduces  the  Fat  value  to  0.1  gm.  and  the  Cholesterol  value  to  0.35  mg. 

**Based  on  composite  average  of  breakfast  cereals  on  dry  weight  basis. 

Bowes^  A.  deP,^  and  Church,  C.  F.:  Food  Values  of  Portions  Commonly  Used.  8ih  ed.  Philadelphia:  A.  deP,  Bowes,  1956, 
Cereal  Institute,  Inc,:  The  Nutritional  Contribution  of  Breakfast  Cereals.  Chicago:  Cereal  Institute,  Inc.,  1956. 

Hayes,  O,  B.,  and  Rose,  C.  K.:  Supplementary  Food  Composition  Table.  J.  Am.  Dietet,  A.  33:26,  1957, 

CEREAL  INSTITUTE,  INC.  •  135  South  LaSalle  Street,  Chicago  3 

A  research  and  educational  endeavor  devoted  to  the  betterment  of  national  nutrition 
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GERALD  T.  ARTHUR,  vice  president  and  media 
manager  for  Fuller,  Smith  and  Ross,  Inc.  has  been 
with  that  agency  for  the  past  six  years.  A  graduate 
of  Harvard,  he  began  his  career  with  Peck  Adver¬ 
tising  in  1945.  Before  joining  FS&R,  he  spent  five 
years  as  assistant  media  director  in  the  New  York 
office  of  Campbell-Ewald  Co. 


MR.  ARTHUR, 
WHY 
DO  YOU 

ADVERTISE 
IN  NEWSPAPERS? 
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A.  Because  they’re  basic  and  primary  ror  carrying  your  advertising  message  to 
local  audiences  where  sales  are  made. 

Q.  How  much  advertising  do  you  normally  place  in  newspapers? 

A.  Somewhere  between  $3  and  $3.5  million  a  year. 

Q.  Do  you  read  Editor  &  Publisher,  Mr.  Arthur? 

A.  Yes  I  do,  every  week. 

Q.  Do  you  pass  your  copy  along  to  anyone  else? 

A.  Certainly.  All  my  buyers  read  it. 

Q.  Which  editorial  sections  of  E&P  do  you  prefer? 

A.  Those  that  tell  me  what  newspapers  are  doing,  the  editorials,  agency  and  adver¬ 
tising  news  section,  the  circulation  department  and  Shop  Talk  .  .  .  actually, 
just  about  the  entire  magazine. 

Q.  Do  you  find  that  it  helps  you  buy  newspaper  space  more  effectively? 

A.  Definitely.  It’s  important  for  a  media  buyer  to  know  as  much  as  possible  about 
the  different  media.  Editor  &  Publisher  is  an  invaluable  source  of  information 
about  the  actual  workings  and  problems  of  the  newspaper  business.  The  news¬ 
paper  industry  is  lucky  to  have  an  independent  book  like  E&P  to  tell  their  story. 

Q.  Do  you  ever  read  the  newspaper  ads  in  E&P,  Mr.  Arthur? 

A.  Oh  yes,  all  the  time. 

Q.  In  your  opinion,  could  they  be  improved? 

A.  I  think  so.  They  shout  too  much  about  quantitative  facts.  Most  media  people 
would  like  to  know  more  about  the  qualitative  aspects  of  newspapers  .  .  .  who 
reads  them  and  why,  what  the  newspaper  is  doing  in  its  community  and  for 
national  advertisers. 

Q.  But  have  these  ads  ever  influenced  your  selection  of  newspaper  space? 

A.  We  use  them  as  a  source  of  up-to-date  file  material  on  newspapers.  We  par¬ 
ticularly  note  and  use  facts  and  figures  on  the  newspaper’s  market.  Background 
information  often  helps  us  make  final  selections. 

Q.  Do  you  use  the  Market  Guide  and  Year  Book,  Mr.  Arthur? 

A.  Yes;  I  find  them  both  invaluable.  The  Market  Guide  is  particularly  useful 
when  planning  specialized  market  campaigns,  and  for  selecting  test  markets 
for  products  and  services. 


NEWSPAPER  EXECUTIVES:  Write  for  a  free  copy  of  “The  Right  Climate  for  Your  Newspaper  Promotion." 

Write  EDITOR  &  PUBLISHER,  147S  Broadway,  New  York  36,  N.  Y. 
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CLASSinED  CLINIC  A  1  movie  critic,  “will  go  to  Holly- 

-  1  neatres  Ask  wood  before  long;  not  every 

T  T  T7^  A  year,  maybe  every  two  or  three 

Cams  Have  Easy  Access  Editors  for  ’'T ike  Ne„„  sp.., 

XV 7  4  1  T  1  reviewer,  said:  “We  have 

To  Want  Ad  Ideas  Greater  Play  Cleveland  that  has  given  the 

*'  movies  more  coverage,  day  by 

Bv  Daniel  L.  Lionel  Cleveland  day.  We  don’t  think  we’ll  be 

Editors  of  the  Plain  Dealer,  making  any  changes  at  all.  We  ; 

C.4M,  New  York  Herald  Tribune  Press  and  Netvs  have  been  meet-  don  t  need  to.  i 

While  the  librarv  shelves  are  made  classified  ideas  to  CAMs.  with  a  group  of  motion  pic- 

peculiarly  lacking  in  books  re-  The  Miller  Automotive  Serv-  ture  distributors  and  managers  manager  ol^ew  s  ineatej, 
lating  to  classified  advertising  ice,  commencing  the  first  week  of  downtown  movie  houses,  who  „  trvine  to  do  is  ! 

techniques,  the  recent  series  in  January,  will  switch  to  a  papers  to  .  ,  ,  .  ,  nf  nur 

covering  “classified  aids”  in  this  weekly,  instead  of  a  monthly,  revitalize  their  motion  pic-  .  ^  thp  mlnmns 

department  readily  demonstrat-  format,  “to  provide  greater  flex-  ture  pages.  ^ 

ed  the  availability  of  material  ibility  for  subscribing  newspa-  The  movie  men  feel  that  tele-  j.p„Jei.shiD^  is  there  ” 

on  this  subject  for  the  asking  pers,  and  to  assure  them  that  vision  is  getting  too  much  space,  P 

from  any  CAM.  they  will  have  new  and  fresh  and  they  are  asking  editors  to  • 

In  concluding  the  series  it  is  material  to  show  to  their  classi-  give  more  attention  to  movie  Tilge  of  France 

fitting  that  some  mention  be  fied  display  advertisei’s  each  attractions  and  to  the  news  from  j  Crniiti 

made  of  some  of  the  sources  time  they  call  on  them.”  Hollj'wood  to  create  more  reader  r  re»8  Vrroup  ^ 

from  which  CAMs  themselves  Almost  every  newspaper  sub-  interest  in  this  field  of  enter-  George  F.  Tilge  of  Agence  i 
can  obtain  linage  and  result  scribes  to  one  or  more  of  these  tainment.  France  Presse  has  been  elected  j 

stimulating  ideas  to  pass  along  services  but,  as  Ted  MacDonald  Headed  by  Adrian  Awon,  president  of  the  Foreign  Press  i 

to  their  advertisers.  sadly  notes,  “Unfortunately,  Twentieth  Century-Fox  public!-  Association  in  New  York.  He  1 

Virtually  all  of  the  display  many  a  classified  salesperson  ty  man,  the  industiy  group  has  had  been  general  secretary.  j 

advertising  “mat  services”  have  never  thinks  to  look  at  his  serv’-  three  meetings  with  editors  Other  elections  announced  by  j 

copy  ideas  which  can  be  adapted  ices  for  ideas  before  making  his  j^as  made  several  sugges-  Harry  Freeman  of  TASS,  I 

to  classified.  With  the  growing  calls.  There  are  actually  classi-  tions  to  improve  the  motion  pic-  chairman  of  the  balloting  coin- 

trend  towards  accepting  classi-  fied  departments  where  the  ture  pages  and  catch  readers’  mittee,  are:  Vicepresidents  —  , 


rpi  I  A  1  movie  critic,  “will  go  to  Holly- 

1  neatres  Ask  wood  before  long;  not  every 

year,  maybe  every  two  or  three 
T7’  J  *  i.  £  years.” 

lljClltOrS  lOr  At  the  News,  Arthur  Spaeth, 

film  reviewer,  said:  “We  have 
I  TXl  always  been  the  one  paper  in 

AJireater  1  laV  Cleveland  that  has  given  the 

*'  movies  more  coverage,  day  by 
Cleveland  day.  We  don’t  think  we’ll  be 
Editors  of  the  Plain  Dealer,  making  any  changes  at  all.  We 
Press  and  Neivs  have  been  meet-  don’t  need  to.” 
ing  with  a  group  of  motion  pic-  Frank  M.  Mui’phy,  district 
ture  distributors  and  managers  manager  of  Loew’s  Theaters, 


former  status  in  the  columns 
of  the  daily  papers.  We  know 
the  readership  is  there.” 


fied  display  on  the  want  ad  service  packages  may  lie  un-  gygg 

pages  many  CAMs  are  finding  opened  for  days  or  w^ks  after  '  ^mong  the  suggestions: 


themselves  faced  with  the  neces-  their  arrival.  This  is  a  sure 
sity  of  providing,  not  only  copy  mark  of  a  classified  operation  hTp '"nf  (Florence,  Italy) ;  general  sec-  ! 

ideas  for  which  they  are  well  where  little  aid  and  comfort  Hollywood  svndicated  stories  to  retaiy  _  Ai-ne  Thoren  of  Storfc-  1 

equipped,  but  with  art  and  lay-  is  bemg  offered  to  the  adver-  gH-e  the  public  information  that  Expressen;  assistant  -  I 

outs— something  new  to  most,  tiser.’  oHvpvfUirio-  Hppc  nni-  ppvp,--  «  Roberto  D.  Socas  of  La  Nanon  f 


quarterly  round-up  of  coming 


Jean  Michel  van  Gindertael  of 
BELGA  News  Agency,  and 
George  N.  Fenin  of  Nazioru 
(Florence,  Italy) ;  general  sec- 
retaiT  —  Anie  Thoren  of  Stock- 


Metro,  Stamps-Conhaim,  Multi-  • 

Ad  Service  and  others  have  Memorial  Alcove 
timely  ads  on  gardens,  homes, 

repairs  and  maintenance  and  Delaw 

even  a  bit  of  used  car  copy.  A  Grove  Patterson 


advertising  does  not  cover;  a  ox 

change  in  pictorial  art  policies  (Buenos  Aires) ;  treasurer 
tn  use  advance,  as  well  as  cur-  Stanley  Mays  of  London  Dailf 


Itieilioriai  Alcove  to  use  advance,  as  well  as  cur-  oxaniey 

Delaware  Ohio  inclusion  on  the  finan-  olirror. 

A  Grove  Patterson  Memorial  pages  of  important  motion 

Alcove  on  Communications,  picture  operations,  and  first- 


Harry  Marlin  Dies; 


Highly  Appreciated  honoring  the  memory  of  the  hand  I’eporting  by  staff  writers  r  PnlHl  TToa<1 

TLvpp  mainr  =pr.-ipp=  late  editor  of  the  Tofcdo  (Ohio)  visiting  Hollywood.  rormer  i^uiici  neau 

Thiee  major  services,  and  oi-  wactu 


jiossibly  half  dozen  lesser  known 


'  ‘  .  -fl  11  A  +1,  the  Ohio  Methodist  Theological 

ones  cater  specifically  to  the  o  •  mu  ai  •  7  u 

needs  of  classified.  As  Ted  Mac- 

Donald  of  the  MacDonald  Ad-  ^'^rary  of  the  $4  14o,fiol 

...  o  •  1,  seminary,  which  is  under  con- 

vertising  Services  puts  it,  .  . .  ’ 

«imu  •  J  ui.  •  •  J  stiaiction, 

“There  is  no  doubt  in  my  mind  • 

that  of  all  the  aids  which  the  tf  at  j 

Classified  manager  can  offer  to  Kafflcd 

his  advertisers,  none  is  more  Cincinnati 

important  or  more  genuinely  Instead  of  taking  home 


Stars’  Names  Posted 


late  editor  of  the  Toledo  (Ohio)  visiting  Hollywood.  Former  oumi  neau 

Blade,  has  been  established  at  Stars’  Names  Posicil  Washington 

the  Ohio  Methodist  Theological  Hari-y  Leland  Martin,  a  for- 

Seminary.  The  Alcove  is  to  be  “We  publish  the  schedule  of  mer  president  of  the  American 
in  the  library  of  the  $4,14ri,fi51  movies,  downtowm  and  at  a  few  Newspaper  Guild,  died  at  Ar- 
seminary,  which  is  under  con-  suburban  houses,  in  a  box,”  said  lington,  Va.,  Dec.  23  after  a 


Philip  W.  Porter,  Sunday  editor  brief  coronary  ailment.  He  wa?  | 
of  the  Plain  Dealer,  “and  we  50  years  old  and  at  the  time  of  | 

"AT'’  flifts  increased  the  size  of  his  death  was  director  of  public  I 

Qassified  manager  can  offer  to  naff  lea  ^ 

we  are  information  of  the  American  I 

his  advertisers,  none  is  more  Cincinnati  using  the  names  of  the  stars  National  Red  Cross.  ! 

impoitant  or  more  genuinely  Instead  of  taking  home  now  for  the  first  time.”  AgraduateofColumbiaUni- 

appreciated  than  an  idea  for  a  Christmas  gifts  delivered  to  the  “We  are  not  actually  giving  versity  School  of  Journalism. 

Enquirer  editorial  room,  staffers  increase  in^  space  ”  Mr.  Martin’s  new.spapcr  career 

X«  a,^™r/ua  r,yarfor  ba  rafflad.  n;s  a  yearly  Ltd  Mr. ’port^r  "We  ha^e  iSa  dated  back  te  I93S,  meetly  i. 

SSUTtor  OatyloSS  »»ace.  Memphis. 


iw  for  the  first  time.”  A  graduate  of  Columbia  Uni-  1 

“We  are  not  actually  giving  versity  School  of  Journalism.  I 
em  any  increase  in  space,”  Mr.  Martin’s  newspaper  career  1 


- - - - , - ax  $1,  eacn  were  soiu.  rroceeas  ..ttentinn  in  tVie  nannrtj  TliPttp 

tion  costs  are  prohibitive.  Yet  went  to  the  editorial  flower  fund  ^  papers,  ine.se 

there  is  a  need  for  ton  notch  ^  men  feel  they  are  being  crowded  No  Ulleteria 

art,  layout  and  merchandistog  employees.  i,  the  papers  by  television.”  Chats,  No  News 


ideas  to  be  furnished  to  classi¬ 
fied  space  advertisers.” 

Claiming  over  150  newspaper 


62  Get  Watches 


in  the  papers  by  television.” 

At  the  Press,  Associate  Editor 
Norman  Shaw  said  that  paper 


JERI'SALEM 

Newsmen  of  the  local  Israeli 


Claiming  over  150  newspaper  Chicago  ^"7  changes,  and  foreign  press  boycotted  a  I 

clients,  the  Miller  Automotive  Sixty-two  employees  of  the  ave  no  p  ans  or  any  altera-  gpsgjou  of  the  Knesset  (parlia-  I 

and  Sales  Promotion  Service  is  Chicago  Tribune  and  WGN  re-  ictlesign  or  reapportion-  recently  because  a  P*''-  I 

an  offshoot  of  a  long  established  ceived  gold  wrist  watches  at  an  ^  °  space  or  e  movies,  ernment  ruling  prohibits  them  I 

advertising  agency  which  ca-  awards  dinner  commemorating  ®  ^ve  carrying  about  the  from  using  the  parliament  cafe-  ^ 

tered  particularly  to  automobile  their  30  years  of  service  to  the  same  space  for  films  as  we  al-  teria  during  certain  hours, 

and  real  estate  clients.  The  companies.  The  presentation  'vays  have,”  said  Mr.  Shaw.  Newsmen  claimed  they  were 

Howard  Parish  organization,  brought  to  611  the  number  of  “It’s  not  any  less  than  we  had  thereby  prevented  from  meeting 

Miami,  is  another  of  the  special-  employees  who  have  received  the  ^ve,  10  or  20  years  ago.”  members  of  parliament  and 

ized  services  which  bring  ready-  honor  watches  since  1955.  He  said  that  Stan  Anderson,  gaining  information  from  them. 
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Good  Leads 

{Continued  from  page  34) 


Greeting  Card 
Rebukes  Press 


Dallas,  Tex. 


amendment  to  allow  the  state 
to  advertise  itself. 

Allen  Duckworth,  political 
editor  of  the  Dallas  Morning 
News  said  the  News  and  othei 
Texas  papers,  favoring  pay 


■  State  Rep.  Bill  Stroman  of  raises  and  annual  sessions  in 

San  Angelo,  Texas,  wished  his  theory,  opposed  the  amendment 
on  sports  pages,  interest  reached  such  a  peak  on  one  occasion  that  press  fellow-legislators  a  Merry  because  it  was  so  loosely  drawn 
boxes  were  set  up  on  opposite  sides  of  the  field.  From  these  two  press  Christmas  and  a  Happy  New  it  left  many  undesirable  legal 
boi^  after  a  U.  S.  victory  came  identical  Irads  the  next  m^ing  by  year  free  from  the  prying  eyes  loopholes.  And  the  News,  fought 

the  late  Harry  Cross  in  the  Acw  Forfc //era/d  Trifiitfie  and  Bob  Considme  j  ,  Tipwsnaner  re-  the  ndvertUino' amendment  with 

in  Mirrnr  tanH  fnr  •  ‘Yiiniree  .~tn„  nUin„  ^nd  cais  01  newspaper  le  the  advertising  amenameni  wiin 


in  the  Mirror  (and  for  INS) :  ‘Yankee  Doodle  went  to  town  today,  riding 
a  polo  pony.’  ” 


James  McElveen,  Furman  University,  Greenville,  S.  C:  unsigned  card  urging  the  Legis- 

•’  ’  lators  to:  (1)  Take  away  floor 

“Prior  to  beginning  my  college  career  several  years  ago,  during  a  privileges  for  correspondents, 

period  of  se^ice  the  Charleston  (S.  C.)  Evening  Post,  I  wrote  a  feature  /2)  Evict  newsmen  from  press- 

on  eyeglass  fashions.  It  told  of  the  many  unusual  designs  of  frames  and  r.„nitnl  at 


porters.  editorial-page  fervor. 

The  envelopes  containing  his  '  * 

Christmas  cards  also  had  an  Boys  Give  Razors 
unsigned  card  urging  the  Legis-  Torovto 

lators  to:  (1)  Take  away  floor  ^ 


(2)  Evict  newsmen  from  press- 


arranged  for  its  carrier  boys 


on  eyeglass  fashions.  It  told  of  the  many  unusual  designs  of  frames  and  tht»  Panitnl  at  ^  make  a  Christmas  gift  to  all 

accessories  now  manufactured  for  the  ladies  particularly.  The  only  lead  .  f  ^  j  /q\  ni  •  H  f  home-delivery  subscribers  in  the 

which  would  come  to  mind  went  something  like  this:  ‘Eyeglasses  nowadays  Austin,  anU  (d)  t,lose  aoors  oi  Ontario  of  a  safetv 


are  really  making  spectacles  of  themselves.’ 


committee  hearings  to  reporters. 


razor  in  a  plastic  case.  The  gift 


Rep.  Stroman  complained  that  ^ras  included  with  each  paper 

newspapers  helped  defeat  a^  con-  delivered  on  either  Dec.  19  or 

Charles  J.  Shields,  Midwest  Publir  Relations  OHire,  Ford  Motor  stitutional  amendment  providing  £0.  The  gift  was  free  to  all  car- 

C.O.,  Chicago  (formerly  with  P/iifadefphio  Bulfetin) :  puy  raises  (to  $7,500  a  year)  riers,  through  arrangements 

“Here’s  one  for  your  file  on  ‘leads  that  live.’  A  few  years  ago,  a  annual  sessions  for  legisla-  with  Schick  (Canada)  Ltd., 

convicted  prisoner  filed  a  motion  for  a  new  trial,  a  notice  of  appeal,  a  tors,  and  helped  to  pass  an  Toronto, 

petition  for  appeal,  a  petition  for  a  writ  of  habeas  corpus,  a  motion  to 

override  a  motion  to  strike  the  defendant’s  motion  for  a  new  trial,  a - - —  - 

poverty  affidavit,  a  motion  to  be  heard  on  a  motion  for  a  new  trial,  and  ^ ^ ^ 
subpoenas  for  witnesses.  An  unnamed  UP  staffer  began  his  piece:  ‘Edward  ;  ^ 

Blank,  who  is  serving  time  in  the  Nebraska  penitentiary  for  burglary,  K  ^  I  K  M  I 

threw  the  book  at  the  judge  today’.”  H  H  ■  H  H  O 


William  W.  Wilcox  Jr.,  Makeup  Editor.  Syracuse  (N.Y.)  Herald- 
Journal  : 

“Speaking  of  memorable  leads,  when  the  late  and  great  Prof.  William 
Lyon  Phelps  was  teaching  English  at  Yale,  he  once  offered  a  red  apple 
for  the  best  lead  submitted  in  a  short  story  course.  This  one  won  hands 
down:  ‘Damn  you,  said  the  Duchess,  let  go  my  leg!’  As  for  top  headlines, 
about  1926  a  copyreader  on  the  Indianapolis  (Ind.)  News  wrote  a  two- 
columner  on  the  obit  of  an  Irish  Cardinal:  ‘Dark  Falls  the  Night  O’er 
the  Hills  of  Donegal.’  (Sheer  poetry).  I  always  liked  that  headline  to 
end  all  headlines  cited  in  Stanley  Walker’s  Ixmk,  “City  Eiditor” — ‘Gale 
Lashes  C«ast  as  Thousands  Cheer.’  A  classic,  eh?  How  about  running 
some  of  the  great  newspaper  headline-and-caption  puns  in  the  column?” 


Hal  Willard,  Washington  Post  it  Times  Herald: 

“It  happened  in  1955  when  I  was  working  on  the  UP  desk  in  London. 
It  was  shortly  before  the  marriage  of  Prince  Rainier  and  Grace  Kelly. 
.Affairs  on  the  Riviera  were  hectic  and  the  impending  marriage  was 
disrupting  normal  activity.  Then,  this  story  came  across  the  desk  from 
our  Paris  bureau:  ‘The  Cannes  Film  Festival  was  postponed  today  on 
account  of  Rainier.’  The  author:  Arthur  L.  Higbee,  now  UPl  Paris 
bureau  manager.” 


Ed  Hill,  Executive  Editor,  Rome  (Italy)  Daily  American: 

“You  might  like  the  lead  H.  Allen  Smith  produced  while  on  rewrite 
on  the  New  York  World-Telegram.  Matter  of  fact,  it  was  the  whole 
.story — a  Page  One  weather  yarn.  It  read:  ‘Snow,  followed  by  small  boys 
on  sleds.’ 

Or  the  lead  from  the  night  rewrite  bank  of  the  same  paper  on  a  story 
out  of  Newark,  N.  J.,  on  a  man  who  set  his  trousers  on  fire  while  smoking 
in  his  car.  It  went:  ‘John  Blank’s  jmcket  confounded  the  sages.  It  burned 
a  hole  in  his  money’.” 


Jerry  Chiappetta,  UPI,  Detroit,  Mich.; 

“When  they  buried  Teamsters  official  Frank  Kierdorf  of  Flint,  Mich., 
•he  human  torch  burned  to  death  in  an  alleged  attempted  arson  at  a  dry 
'"^ners,  at  a  time  when  the  Rackets  Clommittee  was  making  a  lot  of  fuss 
about  Teamsters  and  (Cadillacs,  I  sent  by  overhead  to  the  UPI  Detroit 
Bureau:  ‘Teamster  official  Frank  Kierdorf  who  allegedly  lived  by  the 
torch  and  died  by  the  torch  went  for  his  last  ride  in  a  black  Cadillac 
today.’ 

1  **7^^  deskman  in  the  bureau  tossed  it  in  the  basket  and  wrote  a  routine 
lead.  My  ‘gem’  never  moved  on  the  wires.” 
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COLOR 

in  THE  NEWS 


Full  color  advertising  in  four  color  process  . . .  and 
spot  color  with  one  or  two  colors  in  addition  to 
black  ...  is  now  yours  to  use  in  THE  BUFFALO 
EVENING  NEWS. 

THE  NEWS  first  color  page  appeared  August  26, 
1958.  From  that  date  to  November  30th,  color  adver¬ 
tising  has  reached  the  total  of  154,599  lines,  about 
evenly  divided  among  local  and  national  advertisers. 

THE  NEWS  is  proud  to  provide  its  advertisers  with 
the  opportunity  to  present  their  products  to  the  great 
Western  New  York  market  in  full  color  with  unexcel¬ 
led  quality  in  the  reproduction.  Let  us  send  you  sam¬ 
ple  tear  sheets  demonstrating  this  quality. 

Use  NEWS  COLOR  to  multiply  your  sales  in  the 
vital,  growing,  compact  Western  New  York  Market 
of  over  1,600,000  people. 

THE  NEWS  is  the  only  Buffalo  newspaper  to  offer 
all  three . . .  FULL  color . . .  FULL  coverage  . . .  FULL 
SIX  days  per  week. 

Buffalo  Evening  News 

KELLY- SMITH  CO. — National  Rapraiantativas 
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SYNDICATES 


Readers  Can  Join  Fun 
Of  Harrison’s  Panel 


By  James  L.  Collings 

A  feature  you  may  have  seen 
in  the  Saturday  Evening  Post 
has  been  picked  up  for  January 
5  release  by  the  Chicago  Sun- 
Times  Syndicate. 

It’s  “Guess  Who”  by  Bill  Har¬ 
rison.  The  daily  gag  panel  (one 
and  two  columns)  is  described 
by  the  syndicate  as  “an  in¬ 
triguing  new  kind  o  f  reader 
participation  panel,”  which  is 
fair  enough  description. 

In  case  you  haven’t  caught 
Bill’s  artistic  act  yet,  it  goes 
something  like  this:  1)  little  boy 
standing  at  top  of  hill,  watching 
two  companions  whizzing  away 
on  a  sled;  caption  —  (overline) 
“Guess  Who  .  .  .  (underline) 
the  sled  belongs  to.”  2)  har- 
rassed  husband  looking  at  pic¬ 
tures  in  a  travel  agency;  cap¬ 
tion  (overline)  “Guess  Who  .  .  . 
(underline)  has  a  house  full  of 
relatives.”  And  so  it  goes,  ex¬ 
cellent  art,  good  gags.  Top 
quality  all  the  way. 

The  artist,  bom  in  Asheville, 
N.  C.,  was  graduated  from  the 
University  of  North  Carolina  in 
1949  with  a  B.A.  degree  (art 
major).  He  sold  his  first  car¬ 
toon  to  the  Satevepost  after 
getting  his  diploma  and  has  sold 
that  magazine  and  other  slicks 


BRAINWASHING  ARTICIJIS 
Edith  Kermit  Roosevelt,  TR’s 


granddaughter  and  associate 
editor  and  columnist  with 
Spadea  Snydicate,  has  w'ritten 
three  articles,  “Brainwashing  in 
Our  High  Schools,”  available 
now. 

The  syndicate  explains : 
“Prof.  E.  Merrill  Root  of  Earl- 
ham  College,  Indiana,  is  the  first 
educator  to  publicly  challenge 
the  textbooks  that  have  been 
almost  universally  used  in  pub¬ 
lic  and  private  schools  through¬ 
out  the  nation  for  a  whole  gen¬ 
eration. 

“In  this  series  of  three  arti¬ 
cles,  reporter  Edith  Kermit 
Roosev'elt  unfolds  the  details 
that  may  cause  a  re-examina¬ 
tion  of  texts  used  everyw'here.” 

In  a  letter  to  prospective 
clients,  Jim  Spadea,  syndicate 
owner,  writes: 

“Henry  Ford  once  said,  ‘His¬ 
tory  is  bunk’  .  .  .  for  which  he 
took  much  public  abuse.  Were 
he  alive  today  he  could  point 
without  satisfaction  and  say,  ‘I 
told  you  so.’ 

“He  could  do  this  because 
he  could  name  at  least  11  dis¬ 
torted  history  books  that  many 
American  high  schools  use  to¬ 
day.  These  text  books  are  mas¬ 
terpieces  of  subtlety  and  in¬ 
nuendo.  When  the  authors  fin¬ 
ish  with  their  interpretation  of 
America’s  struggle  for  inde¬ 
pendence,  future  American  gen- 


T-riffic  teener! 

Teen-agers  are  adult  trainees  . . .  with  their 

talk,  a  culture  they  consider  groovy  —  have 

increased  more  than  a  million  in  number  since  1955, 

now  total  more  than  seventeen  million.  Symbol  and  spokesman 

of  this  vast  group  is 

Aggie  Mack 

by  Hal  Rasmusson  • . .  who  capsules  the  doings  of  the  teen 
crowd  . . .  finds  the  fun  in  their  manners  and  mores.  Aggie  has 
a  vast  teen  following  —  but  is  equally  popular  with  the  old 
fogies  of  twenty-plus!  The  entire  family  goes  for  this  feature... 
and  in  the  growing  up  generation,  it  helps  newspapers  to  get 
and  hold  tomorrow’s  reader  today!  For  proofs  and  prices, 
phone,  wire,  or  write  Mollie  Slott,  Manager  . . . 

Chieaffo  Tribune  YorhJ^etvs 

Ketf»  BulMIng,  JVpfT  Vorlc 

9f0nmCUEe9  MUCm  Tribune  Tower,  CMcaQO 


Bill  Harrison 

erations  will  pay  the  price.  .  .  .” 

*  *  * 

ADCOX-LENAHAN 

Glenn  Adcox  and  James  L. 
Lenahan  have  teamed  up  in  San 
Francisco  to  form  a  new'  com¬ 
pany,  Adcox-Lenahan,  Inc.,  “for 
the  syndication  of  new'spaper 
features,”  they  announced  this 
w’eek.  Mr.  Adcox  will  be  presi¬ 
dent  and  Mr.  Lenahan  will  serve 
as  editor.  Mr.  Lenahan  had  been 
president  and  editor  of  Ameri¬ 
can  Family  Features,  in  that 
city,  and  Mr.  Adcox  had  been 
associated  with  Columbia  Fea¬ 
tures,  in  New  York. 

• 

Segregation  Victim 

Baton  Rouge,  La. 

Editor  Leslie  Barnum  an 
nounced  Dec.  24  that  the  News- 
Leader,  a  Negro  weekly  here,  “is 
folding  because  it  is  broke  after 
segregationist  pressure  curbed 
advertising.”  Mr.  Barnum  said 
the  News- Leader  had  a  peak  cir¬ 
culation  of  12,000. 

• 

Jack  H.  Bean  Dies 

Nevada,  Mo. 

Jack  Hardin  Bean,  83,  former 
editor  and  co-owmer  of  the 
Nevada  Daily  Mail,  died  Dec.  25 
at  his  home  here.  He  retired 
about  15  years  ago. 


Corrected  Typesetter  Tape 
For  All  Leading 
Text  Features  &  Fillers 
Special  Features 
Serializations 
Available  in 

"TAPECO" 

Writ*  for  fredaeflea  Selwdale 


TAPE  PRODUCTION 
CORPORATION 

St  Petersburg, 
1  Florida 
Phone  7-4783 


il|  Fred  Othman, 
Iri  Columnist, 
Dies  in  Sleep 

r  ^  Washington 

Frederick  C.  Othman,  Wash¬ 
ington  columnist  for  United 
Feature  Syndicate,  died  in  his 
sleep  Dec.  27  of  a  heart  ail- 
^  ment.  He  w'as  53. 

|R.  Mr.  Othman,  who  wrote  enter- 

[O,  ,  tainingly  and  simply  of  major 
and  minor  events  in  the  capital, 
was  born  in  St.  Louis,  Mo.,  in 
1905.  While  attending  Washing¬ 
ton  University,  in  that  city,  he 
s.  .  .  .”  w’orked  one  Summer  with  the 
local  AP  bureau. 

The  most  memorable  part  of 
nes  L  oiice  said,  was  that 

in  s  n  probably  the  only  re- 

’  ^  porter  ever  fired  for  being  over- 

!!  w'eight.  When  the  district  man- 

ager  from  Chicago  stopped  by 
for  a  visit  he  told  the  bureau 
'  manager:  “Fire  that  guy  over 

presi-  jjg»g  to  be  an  AP 

man.” 

‘  After  graduation  from  Wash- 

ington  University,  Mr.  Othman 
"  ,  went  to  work  for  the  UP  bureau 
a  wen  Louis  in  1926.  For  the 

^  next  five  years,  as  reporter  and 

feature  writer,  he  crisscrossed 
the  country,  covering  everything 
from  the  A1  Capone  trial  to  a 
GE  La.  nudist  camp. 

gjj  Then,  bi'iefly,  the  UP  tried 
News-  executive.  He  was 

ere  “is  named  editor  of  the  Chicago  bu- 
e  after  neau.  “The  attempt  didn’t  work 
curbed  well,”  according  to  UFS,” 
m  said  Principally  because  he  couldn’t 
■ak  cir-  resist  assigning  himself  to  cover 
the  most  interesting  news 
stories.” 

Mr.  Othman  w’as  assigned  to 
Washington  in  1932  with  in- 
)A,  Mo.  structions  to  write  daily  “en- 
former  tertaining”  features.  In  those 
)f  the  days  he  found  plenty  of  ammu- 
Dec.  25  nition  —  blue  eagles,  official 
retired  duck  census  takers  and  alumi¬ 
num  legs  for  w'earing  out  silk 
stockings  at  the  Bureau  of 
Standai'ds. 

In  1937  he  w'ent  to  Holly- 
w'ood  to  do  a  motion-picture  col- 
umn,  which  he  recalled  as  a 
“lot  of  fun,”  and  in  1945  he 
became  a  columnist  for  UFS. 
He  was  the  author  of  “Man  on 
the  Half-Shell.” 

Mr.  Othman  and  his  wife,  the 
former  Hilda  Roper,  celebrated 
their  27th  wedding  anniversary 
last  Oct.  20.  Besides  Mrs.  Oth¬ 
man,  he  is  survived  by  a  brother, 
John  F.  Othman  of  St.  Louis. 

The  day  Othman  suffered  the 
heart  attack  he  was  covering  a 
house  subcommittee  investiga¬ 
tion  into  the  difficulties  of  Rep. 
Coya  Knutson  (D-Minn.),  who 
was  defeated  for  re-election. 
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Nov.  Linage 


NOVEMBER  Newspaper  Linage— 52  Cities 


Up  1.2%;  Off 
5.2%  for  Year 

November  newspaper  linage 
in  52  cities  measured  by  Media 
Records  totalled  252,861,662 
lines,  up  1.2%  over  the  249,979,- 
698  lines  tallied  in  November  of 
1957.  Linage  for  the  year  to 
date  was  down  5.2%. 

November  linage  gains  were 
reported  in  five  of  the  seven 
major  classifications  as  follow: 
Display,  1%;  Classified,  1.8%; 
Retail,  4.8%  Department  Store, 
7.4%;  and  General,  3.1%.  Lin¬ 
age  for  the  year  to  date  in  these 
five  classifications  was  down. 

Automotive  November  linage 
was  off  30.3%  and  down  22% 
for  the  year  to  date.  Financial 
linage  was  off  1.4%  in  Novem¬ 
ber  and  down  3.2%  for  the  year. 

City-by-city  figures  follow: 

1938  1957 

AKRON.  OHIO 

B«acon  Joumal-e  .  2,181,414  2,496,806 
{Beacon  Journal-S  1,297,128  1,051,036 

Grand  Total  ...  3,478,542  3,347,862 


(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Record  Measurements) 


1958 

1957 

%of 

E&P 

Linage 

Linage 

1957 

Index 

Total  Advertising 

November  . 

. .  252,861,662 

249,979,698 

101.2 

101 

October  . 

,.  259,226,400 

259,037,473 

100.1 

100.3 

Year  to  date  . . . 

,  .2,454,639,677 

2,589,506,550 

94.8 

97.4 

Display 

November  . 

. .  199,593,846 

197,663,685 

101 

100.2 

October  . . 

. .  204,155,177 

201,680,191 

101.3 

102.5 

Year  to  date  . . . 

..1,871,687,775 

1,950,043,860 

96 

98.9 

Classified 

November  . . . . , 

. .  53,267,816 

52,316,013 

101.8 

100.5 

October  . . 

. .  55,071,223 

54,457,282 

95.8 

93.1 

Year  to  date  . . . 

. .  582,951,902 

639,462,690 

91.2 

93.1 

Retail 

November  .... 

. .  149,046,975 

142,170,723 

104.8 

104.4 

October  . 

. .  143,446,516 

142,667,210 

100.5 

102.5 

Year  to  date  . . 

..1,359,855,372 

1,384,451,358 

98.2 

100.6 

Department  Store 

November  .... 

. .  58,505,843 

54,453,349 

107.4 

105.1 

October  . 

. .  52,387,497 

52,814,480 

99.2 

99.4 

General 

Year  to  date  . . 

. .  133,303,109 

170,815,563 

78 

81.7 

November  .... 

. ,  33,309,021 

32,293,983 

103.1 

91.7 

October  . 

. .  39,485,642 

38,491,989 

102.6 

99.5 

Year  to  date  . . 

, .  336,393,097 

351,266,083 

95.8 

95.9 

Automotive 

November  .... 

. .  13,565,482 

19,475,750 

69.7 

80.6 

October  . 

. .  17,092,144 

16,188,071 

105.6 

107.1 

Year  to  date  . . 

. .  501,430,440 

510,648,516 

98.2 

99.4 

Financial 

November  .... 

3,672,368 

3,723,229 

98.6 

111 

October  . 

4,130,875 

4,232,921 

97.6 

115.4 

Year  to  date  . . 

. .  42,136,197 

43,510,856 

96.8 

113.3 

ALBANY.  N,  Y. 
Knickerbocker- 

Nev.’s.e  .  1,451,649  1,389,119 

Tinies  Union-m  ..  1,208,972  1,267,607 

•Times  Union-S  ..  840,863  727,121 

Grand  Total  ...  3,501,384  3,383,847 

ALBUQUERQUE,  N.  M. 

Journal-m  .  1,383,593  1,419,662 

IJoumal-S  .  575,731  375,746 

Tribune-e  .  1,336,327  1,338,128 

Grand  Total  ...  3.295,651  3,133,536 


IMPORTANT  NOTICE 
Except  where  other  ligrures  are  specifi¬ 
cally  shown,  the  followingr  footnotes 
apply  to  Media  Records,  November. 
1958  Linatres : 

tincludes  49,617  lines  AMERICAN 
WEEKLY 

••Includes  46,375  lines  FAMILY 
WEEKLY. 

tincludes  79,104  lines  THIS  WEEK. 
{Includes  73,953  lines  PARADE, 
tincludes  1.33,787  lines  WEEKEND 
MAGAZINE. 


1,511,5.54 

2.115.857 


924,475 

4,551,886 


^  ATLANTA,  GA. 

Constitution-m  ...  1,318,292 

Joumal-e  .  2,074,364 

Journal  & 

Otnstitution-S  .  1,278,738 
(Jrand  Total  ...  4,671.394 
NOTE:  (•)  Because  of  strike  the 
AUanta  Cbnstitution  Morning  and 
Journal  Evening  did  not  publish  Nov, 
11.  1957. 

„  ATLANTIC  CITY,  N.  J. 

ffess-m  .  904.060  811,346 

••Press-S  .  311,717  128,511 

Grand  Total  ...  1,215,777  939,857 


BALTIMORE.  MD. 

•Amcrican-S  _  814.986 

News-Post-e  .  1,474,922 

Sm-m  .  1.229,.322 

.  2,25.5,6.56 

tSun-S  .  1,832,048 

Grand  Total  ...  7,606.934 


1958 


1957 


727,148 

1,641,143 

1,386,489 

2.492.815 

1,497,003 

7,744,598 


„  BINGHAMTON,  N.  Y. 

.  1,321,965  1,290,494 

|Pres8-S  .  477,680  370,956 

‘‘“"-O'  .  410,219  470,023 

Grand  Total  ...  2,209,864  2.131,473 


BUFFALO,  N.  Y. 

Courier  Express-m  1,225,721  1,379,370 

|•Courier 

Express-S  .  1.429.645  1.020,284 

tEvening  News-e  .  2,254,658  2,396,332 
Grand  Total  ...  4,910,024  4,795,986 

CAMDEN,  N.  J. 

Courier-Po.st-e  ...  1,157,326  1,170,456 

CHARLESTON,  W.  VA. 

Gazette-m  .  1.018,014  1,174,484 

Gazette-S  .  393,274 

Mail-e  .  1,007,.527  917.464 

Mail-S  .  363,738 

IGazette-Mail-S  . .  492,346 

Grind  Total  ...  2,517,887  2,848,960 

CHARLOTTE.  N.  C. 

News-e  .  1,109,536  1,078,678 

Oboerver-m  .  1,463,227  1,436.676 

tObserver-S  .  678,763  .509,100 

Grand  Total  ...  3.251..526  3,024,454 


Pw-Herald-m 

TNews-e  . 

News-S  . 

Grand  Total 
,N0TE:  Part 


BIRMINGHAM.  ALA. 


913,029 
1,775,834 
1,079,822 
3.768,685 
run  adv. 


News-e  1958—1,775.834  (25,041) 
-1.955.731  (25,218). 

.  .  BOSTON.  MASS. 

^erican-e  .  737,907 

.  820,837 


1,266,374 
1,955,731 
747,687 
3,969,792 
included 
1957 


CHICAGO,  ILL 

Tribune-m  .  3,066,353 

Tribut  e-S 
tDaily  News-e 
American-e  . . 

•American-S  . 

ISun-Times-m 
Sun-Times-S 


•Advertiser-S 
Globe-e  .... 
Globe-m 

gWie-S  . 

. 

tHerald-S  . 

Tfive!er»e  . . . . 
Grand  Total 


4.30,358 

1,564,350 

1.372,701 

1,537,098 

1,535,110 

1,5.33,557 

1,657,731 

11.189,849 


802,034 

892,353 

391,034 

1,591,874 

1.434,172 

1.110,180 

1.664.261 

1,249,269 

1,772,991 

10,908,168 


1.992.123 
1,967,006 
1,018,851 
461,344 
1,.345.211 
757,157 

Grand  Total  ...10.608,045  10,032,070 
NOTE:  Part  run  adv.  included:  1958 
—3.066,353  (488.171):  1,992,123  (992.- 
169);  461.344  (.311.432).  19.57-3,041.066 
(5.36..390):  1,. 599,071  (814,196):  369.62.3 
(238,331). 


3,041.066 

1,599.071 

2,088,698 

974,198 

369,62.3 

1,395,862 

56.3,.552 


Enquirer-m 
t^Enquirer-S  . . 

Post-e  . 

Post  & 
Times-Star-e 
Times-Star-e  . . 
Grand  Total 


CINCINNATI.  OHIO 


J 14. .306 
1,782,523 


Editor  &  publisher  for  Januaty  3,  1959 


1,874,657 

5.901.486 


2.281.022 

1,488,262 

1,461,582 


1.3.35.982 

6..566.848 


1958  1957 


CLEVELAND.  OHIO 


Pla-’n  Dealer-m  .. 

2,182.113 

2,267,660 

t^Plain  Dealer-S  . 

2.245,897 

1,793,281 

Nev/s-e  . 

889,661 

991,271 

Press-c  . 

2,591,619 

2.696.887 

Grand  Total  . . . 

7,909,290 

7,749,099 

COLUMBUS,  OHIO 

Dispatch-e  . 

1,830,.525 

2.031,951 

Diqmtch-S  . 

1,326.793 

1,070.329 

Citizen-e  . 

661,918 

792,274 

iCitizen-S  . 

Ohio  State 

420,939 

329,127 

Journal-m  . 

717.561 

786,321 

Star-w  . 

69,491 

56.464 

Grand  Total  . . . 

6,027,227 

6,066,466 

DALLAS,  TEX. 

News-m  . 

1,974.835 

2.061,886 

tNews-S  . 

810.799 

690,258 

Times  Herald^e  . . 

2.092.171 

2.175.073 

•Times  Herald-5  . . 

916,739 

725,400 

Grand  Total  . . . 

6,794,541 

5,652,617 

DAYTON.  OHIO 

Journal-Herald-m 

1,745,156 

1,851.882 

News-e  . 

2,020.584 

2,084,942 

News-S  . 

855,503 

699.008 

Grand  Total  . . . 

4,621,243 

4.635,832 

DENVER,  COLO. 

Rocky  Mt.  News-m 
{•Rocky  Mt. 

1,666,861 

1,5H6,I)56 

News-S  . 

561.624 

408,422 

Post-e  . 

2,051,737 

2.167.651 

fPost-S  . 

1,111,111 

852,303 

Grand  Total  . . . 

5.391.333 

5,014.432 

DES  MOINES,  IOWA 


Register-m  . 

.  701,381 

789.310 

Tribunc-e  . 

853.300 

1.007.667 

tRegister-S  . 

.  708,832 

602.265 

Grand  Total  . . 

.  2,263,513 

2,399,242 

DETROIT,  MICH. 

Free  Press-m  . . . 

.  1,281,885 

1,591,433 

{Free  Press-S  .. 

.  623,880 

442,431 

News-e  . 

.  2.192.365 

2,39.5.325 

tNews-S  . 

.  1.389.114 

1.148.606 

Time.-.-e  . 

.  1.032.519 

1,241.101 

•Times-S  . 

.  523.909 

451.567 

Grand  Total  . . 

.  7,043.672 

7.270.463 

DULUTH,  MINN. 

Herald-e  . 

.  814.095 

885. .521 

New8-Tribune-m 

..  646.004 

7.35.018 

News-Tribune-S  . 

.  592,855 

467,273 

Grand  Total  . . 

.  2.052,954 

2.087,812 

ELMIRA.  N.  Y. 

Advertiaer-m 

. .  364.804 

417.641 

star  Gazette-e  . . 

.  893.691 

939.488 

••Telegram-S  . . 

.  393,867 

312.088 

Grand  Total  . . 

.  1,652,362 

1,669,217 

EL  PASO.  TEXAS 


Time')-m  . 

i.339,919 

1,373,605 

•Times-S  . 

577,139 

476,632 

Herald-Post-e  .... 

1,429,888 

1,450,046 

Grand  Total  . . . 

3,346,946 

3,300,283 

ERIE 

,  PA. 

News-m  . 

1,006,168 

1,311,903 

Timjs-e  . 

1,276,215 

1,410,768 

{Times-News-S 

549,811 

464,816 

Grand  Total  . . . 

2,832,194 

3,187,487 

FOND  DU 

LAC,  WIS. 

Commonwealth 

Reporter-e  . 

643,570 

672,247 

FORT  WAYNE.  IND 

Journal  Gazette-ra 

1,217,672 

1,255,151 

{Journal 

Gazette-S  . 

642,174 

516,839 

News  Sentinel-e  . . 

1,691,204 

1,877,368 

Grand  Total  . . . 

3,551,050 

3,649,358 

FORT  WORTH.  TEXAS 


Star-Telegram-m  . 

854,612 

928,602 

Star-Telegram-e 

1,689,631 

1,825,790 

{Star-Telegram-S  . 

850,420 

606.170 

Press-e  . 

511,676 

445,414 

Press-S  . 

176,882 

124,524 

Grand  Total  . . . 

4,083,121 

3,930,500 

FRESNO 

,  CALIF. 

Bee-e  . 

1,365,652 

1,429,171 

{Bee-S  . 

724,128 

522,839 

Grand  Total  . . . 

2,089,786 

1,951,510 

GARY 

,  IND. 

Post-Tribune-e  ... 

1,516.991 

1,413,905 

Post-Tribune-S  . . . 

475.068 

268,528 

Grand  Total  . . . 

1,992,059 

1,682,433 

GLENS  FALLS.  N.  Y. 
Post-Star 

(See  Note)  _  712,804  755,461 

NOTE:  Poet-Star  Morning  sold  in 
combination  with  Times  Evening.  Lin¬ 
age  of  one  edition,  Post-Star  Morning, 
only  is  given. 


GRAND  RAPIDS.  MICH. 

Prese-e  .  1,657,785  2,207,157 

Grand  Total  ...  1.657,785  2,207,157 
NOTE:  Grand  Rapids  newspapers  on 
strike  November  25-30,  1958,  inclusive. 


In  1959 

alert  your  readers  to  the 
amazing  strides  in  the 
sciences  that  affect  our 
everyday  living. 

DAILY  NEWS  REPORT 

Step-by-step  advance¬ 
ments  in  every  major 
science.  By  wire  ...  by 
mail.  Gold  nuggets  — 
short,  short  news  stories 
—  included. 

NEWS-FEATURE  PACKET 

Weekly  service.  Exclusive 
lead  story  covering  scien¬ 
tific  progress,  informative 
column,  New  Machines 
and  Gadgets,  and  short 
article  on  plant  and  ani¬ 
mal  life.  Illustrated. 

Trial  servieas,  samples, 
on  request. 

SCIENCE  SERVICE 

1719  N  Street.  N.W. 
Washington  6,  D.  C. 


1958 

HAMMOND,  INO. 

Times-e  .  1,193,039 

Time»-S  .  538,484 

Grand  Total  ...  1,731,623 


1958  1957 

LOS  ANGELES,  CALIF. 


1,288,756 

405,622 

1,694,378 


HARRISBURG,  FA. 

Pati'iot^m  .  1,442,781  1,513,163 

JPatriot  News-S  .  506,102  334,349 

Grand  Total  ...  1,948,883  1,847,512 

NOTE;  (•)  Evening  News  carries 
the  same  amount  of  advertising  as  the 
Morning  Patriot. 


Examiner-m  . . . 

•Examiner-S  _ 

Times-m  . 

tTimes-S  . 

Herald- Express-e 
Mirroi-News-e  . 
Grand  Total  . 
NOTE:  Part 


1,716,590 

1,220,214 

3,385,236 

3,310,271 

1,231,018 

1,132,959 


1.793,299 

1,026,328 

3,344,394 

2,356,677 

1,401,688 

1,331,728 


11,996,288  11,254,114 
'un  adv.  included: 
Times-S  1958—3,310,271  (1,022,831). 

1957 — 2,356,677  (668,826).  Mirror-News- 
c  1958—1,132.959.  1957 — 1,331,728  (57,- 
712). 


HARTFORD.  CONN. 


Courant-m  .  1,021,396 

fCourant-S  .  888,790 

Times-e  .  1,857,636 

Grand  Total  ...  3,767,822 


1,212,448 

716.168 

2,067,089' 

3,984,706 


LOUISVILLE,  KY. 
Courier  Journal-m  1,342,086 
Courier  Joumal-S  1,126,020 

Times-e  .  1,364,864 

Grand  Total  ...  3,832,970 


1,444,866 

911,045 

1,477,147 

3,833,068 


HAVERHILL,  MASS. 

Journal-e  .  378,307 


HONOLULU,  T.  H. 
.\dvertiser-m  ....  457,195 

-Vdvertiser-S  .  453,756 

fStar  Bulletin-e  ..  1,625,438 
Grand  Total  ...  2,436,389 


fcun-e  . 

•“Sun-S  . 

Grand  To  al 


LOWELL,  MASS. 

668,07 


265,962 

934,037 


732,599 

262,614 

995,213 


Item-e 


MASS. 

674,779 


HOUSTON,  TEXAS 

Chronicle-e  .  2,330,885 

•Caironicle-S  .  1,409,451 

Post-m  .  1,863,660 

tPost-S  .  902,661 

Press-e  .  671,493 

Grand  Total _ 7,168,140 

NOTE:  Part  run  adv. 

Chronicle-e— 1958— 2,330.885 
1957-2,592,277  (150,846). 


2,692,277 
1,050,197 
2,049,181 
686,823 
833,637 
7,212,115 
included : 
(128,437). 


MEMPHIS,  TENN. 

Commercial 

Appeal-m  .  1,849,179  2,028,662 

tConimercial 
Appeal-S  . . . 

Press-Scimitar-e 
Grand  Total 


1,093,788 

1,100,956 

4,043,923 


860,290 

1,199,431 

4,088,383 


INDIANAPOLIS,  IND. 


News-e  ■ .  1,752,591 

Star-m  .  1,613,049 

tSlar-S  .  1,348,421 

Times-e  .  883,190 

|Times-S  .  409,283 

Grand  Total  _  6,006.634 


1,956,432 

1,859,654 

1,012,435 

1,083,351 

323,791 

6,235,663 


MERIDEN.  CONN. 

Record  Journal 

(See  Note)  _  753,222  840,894 

NOTE:  R^ord  Morning  and  Journal 
ENening  are  sold  only  in  combination. 
Linage  of  one  edition.  Record  Morning 
only  is  shown. 

MIAMI,  FLA. 

.  3,203,337 


JACKSON.  MISS. 
Clarion  Ledger-m.  841,796 
JClarion  Ledger 

&  News-S .  449,558 

Daily  News-e  ....  701,244 

State  Times-e  ....  447,845 

State  Times-S  ....  244,958 

Grand  Total  ...  2,685,401 


Herald-m 

SHeiala-S  . 

News-e  . 

tNews-S  . 

Grand  Total 
NOTE:  Part 


1,954,107 
1,268,545 
626,837 
7,052,826 
run  adv. 


3,314,987 
1,286,973 
1,500,224 
528,706 
6,630,890 
included : 


Herald-m  1958—3,203,337  (49,922).  1957 
854,524  —3.314,987  (46,745).  Herald-S  1958— 
1,954,107  (149,576).  1957—1,286,973 

(116,135). 


284,670 

691,099 

579,064 

174,389 

2,283,746 


JACKSONVILLE,  FLA. 
Times-Union-m  . .  1,805,276  1,943,490 

tTimos-Union-S  ..  881,045  629,.387 

Grand  ToUl  ...  2,686,321  2,572,877 


MILW^AUKEE,  WIS. 

Sentinel-m  .  1,294,917 

^ntinel-S  .  392,531 

Journal-e  . 3,183,070 

tJoumal-S  . 1,902,678 

Grand  Total  ...  6,773,196 


1,408,337 

310,499 

3,451,699 

1,538,476 

6,709,011 


MINNEAPOLIS.  MINN. 


JERSEY  CITY.  N.  J. 

Jersey  Journal-e  ..  1,034,698  1,070,011 

NOTE :  Part  adv.  included  -Jersey 
Journal-e  1958-1.034,698  (177,832). 

1957-1,070,011  (173,014). 


Tribune-m 

Star-e  . 

tTribune-S  . 

Grand  Total  . 

NOTE :  Part 
1958—2,279,382  (123,128).  1957-2,305,- 
021  (125.184). 


1,337,099 
2,279,382 
1,369,022 
4,985,503 
run  adv. 


1,415,855 
2.305.021 
1,069,746 
4,790,622 
included : 


KANSAS  CITY,  MO. 

Star-e  .  1,499.880  1,626,750 

Star-S  .  1,067,794  840,571 

Times-m  .  1,926,117  1,9.38,814 

Gra-d  Total  ...  4,493,791  4,406,135 


MODESTO,  CAUF. 

Bee-e  .  632,333 

SBee-S  .  285,414 

Grand  Total  , . .  917,747 


897,226 


KNOXVILLE.  TENN. 

Journal-m  .  505,022  .509,138 

News-Sentinel-e  . .  1,090,304  1,029,461 

INews-Sentinel-S  .  509,07  2  417,708 

Grand  Total  ...  2,104,.398  1,956,307 


LAWTIENCE,  MASS. 

Tribune  (See  Note)  973,033  1.021,738 
NCTE:  Tribune  Evening  and  Eagle 
Morning  are  sold  only  in  combination. 
Linage  of  one  edition.  Tribune  Evening 
only  is  shown. 


MONTREAL,  CANADA 

}»Star-e  .  2,714,576  2,649,722 

Gazette-m  .  1,593,992 

La  Presse-e  .  2,831,346 

La  Patrie-e  . 

La  Patrie-S .  241,118 

Le  Petit 

Journal-S  .  318,250 

Grand  Total  ...  7,699,282  7,380,104 

NOTE:  (•)  Includes  Weekend  Maga¬ 
zine  linage.  La  Patrie  Evening  last 
publication  November  15,  1957. 


MUNCIE,  IND. 


LITTLE  ROCK.  ARK. 

Arkansas 

Gazette-m  .  975,662  1,044,304 

{Arkansas 

Gazette-S  .  542,341  419,200 

Grand  Total  ...  1,618,003  1,463,504 


748 


668.779 

1,924,604 

4,536,131 


LONG  BEACH,  CALIF. 
Independent-m  ...  1,673,715  1,942, 

{Independent  Presb- 
Telegram-S  ....  874,132 

Press-Telegram-e  .  1,739,598 
Grand  Total  ...4,287,445 
NOTE:  Parc  run  adv.  included:  In¬ 
dependent-m  1958—1,673,715  (172,545). 
1957—1.942,748  (153,5.30).  Independent 
Press-Telegram-S— 1958— 874,132  ;  1967 
— 668,779.  Press-Telegram-e  1958 — 1,- 
739,698  (172,545).  1957—1.924,604  (153,- 
630). 


Press-e  . 

..  853,818 

930,777 

Star-m  . 

. .  841.946 

963,080 

••Star-S  . 

. .  312,827 

281,077 

Grand  Total  . 

..  2,008,591 

2,174,934 

NASHVILLE,  TENN 

Baiiner-e  . 

..  1,351,767 

1,516,346 

Tennessean-m  . . 

. .  1,357,246 

1,685,647 

Tennessean-S  . . 

. .  858,840 

711,496 

Grand  Total  . 

..  3,567,843 

3,813,489 

NEW  HAVEN.  CONN. 

Journal 

Courier-m  _ _ 

. .  480,929 

505,727 

••Register-S  . . . 

..  812,322 

646,100 

Register-e  . 

..  1,357,320 

1,497,769 

Grand  Total  . 

..  2,650,571 

2,649,596 

LO-IG  ISLAND,  N.  Y. 
Newsday-Suffolk-o  1,840,159  1,876,943 
Newsday-Nassau-e  2,211,191  2,249,331 
Grand  Total  ...  4,061,350  4,126,274 


t’Times- 

Picayune-S  . . 

Item-e  . 

Item-S  . '. 

States  &  Item-e 
Grand  Total  . 


1,400,562 

5,341,588 


522,442 

1,158,837 

110,674 


1958 

NEW  YORK,  N.  Y. 

Times-m  .  2,329,779 

Times-S  .  3,513,881 

Herald  Tribune-m  1,011,107 
tHerald  Tribune-S  1,176,717 

Mirror-m  .  844,010 

Mirror-S  .  523,488 

News-m  .  1,784,608 

News-S  .  2,420,487 

Jour:Lal 

American-e  ....  962,522 

’Journal 

American-S  ....  586,462 

Post-e  .  1,113,335 

Post-S  .  122,614 

W'orld  Telegram  & 

Sun-e  .  1,285,551  1,434,560 

Grand  Total  ...17,674.561  16,148.831 
NOTE:  Part  run  adv.  inducted: 
Miri-or-m  1958—844,010  (220,630). 

1957—862,946  (211,785).  Mirror-S  1958 
—523,488  (191,470).  1957—447,787 

(172.361).  News-m  1958-1,784,608 

(851,690).  1957—1,812,436  (892,233). 

News-S  1958—2,420,487  (1,751,581). 

1957—1,928,495  (1,408,294).  Journal- 

American-e  1958  —  962,522  (137,533). 
1957  —  1,022,422  (128,734).  Journal- 
American-S  1958  —  586,462  (144,409). 
1957—522,442  (116,116).  World  Tele¬ 
gram  &  Sun-e  1958—1,285,551  (219,722). 
1957 — 1,434,550  (257,544).  Split  run  adv. 
New3-m — 255,604  ;  S — 211,794. 


19S7 

1958 

1157 

PHILADELPHIA,  PA. 

2,215,348 

Bulletin-e  . 

..  2,082,531 

2,097,198 

2,648,248 

t’Bulletin-S  . . . 

..  1,008.802 

727,791 

1,050,756 

Inciuirer-m 

..  1,858,846 

1.866,234 

933,890 

Inquirer-S  .... 

..  2,094,584 

1,499,784 

862,946 

News-e  . 

. .  769,213 

642,804 

447,787 

News-S  . 

175,438 

1,812,436 

Grand  Total 

7,803,976 

7,009,251 

1,928,495 

NOTE :  Part 

run  adv. 

included: 

Inauirer-m  1968^1#858,846 

(26,761). 

1,022,422 

1957—1,866,236 

(30,238). 

PHOENIX.  ARIZONA 

Republic-m  .  2,219,502  2,307,070 

tRepublic-S  .  1.081.432  712,717 

Gazette-e  .  2,175,17  6  2.238,785 

Grand  Total  ...  5,426,110  5,258,592 


PITTSBURGH.  PA. 
Post  Gazette-m  ...  1,311,116 

Pre:u-e  . 

tPress-S  . 

•Sun  Telegraph-o  . 

Sun  Telegraph-S . . 

Grand  Total 


1,802.724 

1,331,674 

768,220 

696,672 

6,810,336 


1,338,381 

1,878,389 

1.055,170 

916.210 

474,330 

5,662,5(12 


PORTLAND,  ORE. 

Oi'e/onian-m  .  1,748,689 

S’Oregonian-S  .. 

Oregon  Journal-e 
tOregon 

Journal-S  . 

Grand  Total  . . 


972,991 

1,196,368 


1.839,.538 

802,582 

1,208,737 


445,048 

4,363,096 


369,683 
4,22  0.,540 


1,648,874 

2,760.634 

76,237 

244,737 


NEW  YORK  (QUEENS), 
Lung  Island 

N.  Y. 

i*ie»s-e  . 

|Lon^  Island 

1,445,688 

1,626,483 

Press-S  . 

761,230 

648,772 

Gl  and  Total  . . . 

2,206,918 

2,275,255 

NEWPORT 

NEWS,  VA. 

Press-m  . 

1,080,282 

1,175,379 

{PresK-S  . 

512,194 

372,376 

Ti  mes-Hc  rald>e 

1,059,891 

1,156,744 

Grand  Total  . . . 

2,652,367 

2,704,499 

NIAGARA  FALLS,  N. 

Y. 

Gazette-e  . 

1.072,631 

1,190,575 

•*Gazette-S  . 

217,309 

254,331 

Grand  Total  . . . 

1,289,940 

1,444,906 

NORFOLK,  VA. 

Ledger-Dispatch  & 

Portsmouth 

Star-e  . 

1,806,423 

1,924,312 

Virginian-Pilot-m  . 
fVirginian-Pilot  & 
Portsmouth 

1,938,543 

2,083,211 

Star-S  . 

1,032,685 

810,787 

Grand  Total  .  • . 

4,777,651 

4,818,310 

NOTE:  Pai't  run  adv. 

included : 

POUGHKEEPSIE,  N.  Y. 

New  Yorker-e  ...  970.741  936.837 

••New  Yorker-S  . .  475,690  370.3.58 

Grand  Total  ...  1,446,431  1.307,195 


PROVIDENCE,  R.  I. 

Bulletin-e  .  1,562,608  1,773,603 

Journal-m  .  1,201,379  1,295,749 

tJournal-S  .  1.0  8  7,36  4  7  77.802 

Grand  Total  ...  3,851,351  3,.<i47.1.54 


QUINCY,  MASS. 
Patriot  Ledger-e  .  809,747 


READING,  PA. 
Eagle  (See  Note)  1,158,035  1 

Eagle-S  .  341,200 

Grand  Total  ...  1,499,235  1 
NOTE:  Eagle  Evening  and 
Morning  sold  in  combination, 
of  one  edition  (Eagle  Even! 
shown. 


224.661 
270,956 
49.5,617 
Time* 
Linsye 
ng)  is 


RK'HMOND,  VA. 

News  Leader-e  . .  1,705,219 
Times  Dispatch-m  1,449,885 
tTimes  Dispatch-S  1,155.713 
Grand  Total  ...  4,310,817 


1. M2. 8.39 
1,482,459 
884.013 
4,179,311 


Ledger-Dispatch  &  Portsmouth-Star-e 
1958—1,806,423  (435,213),  1957-1,924,- 
312  (485,317).  Virginian-Pilotrm  1958 
-1,938,543  (266,802).  1957—2,083,211 

(259,962).  Virginian-Pilot  &  Ports¬ 
mouth  Star-S  1958-1,032,685  (270,360). 
1957—810,787  (230,526). 


OAKLAND,  CALIF. 

Tribune-e  .  1,756,630  1,818,925 

ITribune-S  .  938,388  772,946 

Grand  Total  ...  2,695,018  2,591,870 


RIVERSIDE.  CALIF. 

Press-Enterprise 

(.See  Note)  _ 1.196,881  I,3.-.4..304 

(  Press- 

Enterprise-S  . . .  453.445  287.389 

Grand  Total  ...  1,650,326  1,641.693 

NOTE:  Press-Enterprise  Morning  * 
Evening  sold  only  in  combination.  The 
Full-Run  Linage  shown  above  is  that 
of  only  one  edition  (Pres.s-Enterprife- 
Morning).  Part  run  adv.  included: 

19.58—1.199,881  (18,737).  1957-1,354,- 

3(4  (27,136). 


OKLAHOMA  CITY,  OKLAHOMA 


Oklahoman-m 
Oklahoman-S  , 

Times-e  . 

Grand  Total 
NOTE:  Part 


1,004,332 
617,727 
1,131,833 
2,753,892 
adv. 


Times-e  1958—1,131,833  (171,705) 
—1,175,805  (116,796). 


1,113,915 
521,684 
1,175,805 
2,811,404 
included: 
1957 


ROANOKE,  VA. 

Times-m  .  984,940 

STimes-S  .  493,920 

World-Newf-e  ....  984,447 

Grand  Total  ...  2,463,307 


1,163,743 

:)6fl.«'>7 

1,114.9(17 

2,638,707 


1,816,294  1,773.845 


OMAHA,  NEBR. 
#World-Herald 

(see  note)  .  1,210,994 

tWorld-Herald-S  .  1,008,996 
Grand  Total  ...  2,249,990 
(#)  World-Herald  sold  in  combina¬ 
tion  Morning  and  Evening,  linage  of 
only  one  edition,  EVENIN(i,  is  shown. 


1,315.407 

678,562 

1,993,969 


ROCHESTER,  N.  Y. 
Democrat  &  . . 

Chronicle-m  . 
fDemocrat  & 

Chronicle-S 
T'mes  Un!on-e 
Grand  Total 


1,087.732 

1,604,864 

4,508,890 


801,774 

1,662,021 

4.237,645 


PASADENA,  CALIF. 

Star-News-e  .  1,160,730 

i  Indei>endent-Star 

News-S  . 

Independent-m  . . 

Grand  Total  . . 


ROCKFORD.  ILL. 

Star  (See  Note)  ..  1,174,445 

Star-S  .  697,761 

Grand  Total  .  . .  1,772,206 
NOTE:  Star  Morning  and  RegisUr- 
Republic  Evening  sold  in  combination. 
Linage  of  only  one  edition — Sur 
1,282,224  Morning — is  shown. 


523,058 

1,110,121 

2,793,909 


417,782 

1,247,077 

2,947,083 


NEW  LONDON,  CONN. 

Day-e  .  897,333  983,208 


PAWTUCKET.  R.  I. 

Tim  s-e  .  956,407  972,823 


SACRAMENTO.  CALIF. 

{Bee-e  .  2,226,877  2,174,171 

LTnion-m  .  618,128  676.045 

••Union-S  .  491,29  9  408.254 

Grand  Total  ...  2,236,304  3,158,470 


NEW  ORLEANS.  LA. 
Times-Picayune-m  2,726,974  2,844,343 


992,421 

1,101,827 

362,606 

1,162,164 

6,463,251 


PEORIA,  ILL. 

Journal  Star  . . 

(See  Note)  . . 

{Journal  Star-S 
Grand  Total  . 

NOTE:  Journal  Star  Morning  and 


1,178,470 

672,363 

1,760,823 


1,296,149 

487,375 

1,783,524 


Journal  Star  Evening  sold  in  combina¬ 
tion.  Linage  of  only  one  edition — 
Journal  Star  Evening — is  shown. 


ST.  LOUIS.  MO. 

Globe  Dem(x:rat-m  1,519,7  65  1,622.901 
t’Globo  .. 

Democrat-S  . . . 

Post  Dispatch-e  , 

{Post  Dispatch-S 
Grand  Total  . 

NOTE:  Part 

Democnrat-m  1968 — 1,519,765 
1957—1,622,903  (190,454). 


824,297 
2,019,626 
1,367,259 
5,730,947 
run  adv. 


664,601 

2,302.695 

1.147.916 

6.737.917 
included! 
(210,049). 


EDITOR  8C  PUBLISHER  for  January 


pioneer  1 
•Pioneer 
Diipateh- 
Grand 
NOTE: 
1958—1,6 


ST 

lndepend( 

Independ 

Ximee-m 

jTimes-S 

Grand 


Exprese-r 

t&preeS' 

Eipr«s-! 

News-e 

Lighte 

Light-S 

Grand 


Union-m 
jUnion-S 
“  bunt-( 
Grand 


SA 
Chronich 
Oironic 
Examine 
■Examin 
Call-Bull 
News-e 
Grand 
NOTE 
ChronicI 

1957- 1,: 

1958- 92 
(31,206) 


Mercury 
News.e 
{Hercur 
Grand 
NOTE 
Mercury 
1957—1, 
067  (33 


Indepen 

Journ 


Gazette- 

Union 

Granc 


Times-e 


Post- 

InUII 

•Post- 

Intell 

Times-e 

Tioies-S 

Gram 


Journal 

Timee-t 

Times-9 

Gram 


Tribune 

Tribune 

Gram 


Spoken 

Revie 

tSpokei 

Revie 

Chronie 

Gran 


Record 


Herald 
1‘Hera 
_  Amei 
Post  s 
tPoet 
Grar 


News-' 

News.' 

Giwr 


Tribtm 

•Tribu 

•Tim, 

Grai 


EDI 


42 


1958  1957 

ST.  PAUL.  MINN. 

Pioneer  Press-m  .  1,119,871  1,252,798 

Press-S  ,  1,041,831  826,071 

jSh-e  . 1,651,412  1,641,865 

Total  ...  3,813,114  3,720,734 
NOTE:  Part  run  adv.  included: 
1953-1,651,412  (92,750). 

ST.  PETERSBURG.  FLA. 
Iiidependent.e  ....  741,267  1,008,783 

Independe  it-S  . . .  328,006 

.  2,188,812  2,353,363 

ITimes-S  .  914,748  760,983 

Grand  Total  ...  4,172,833  4,123,129 

SAN  ANTONIO.  TEX. 

(Snrese-m  .  1,705,611  1,519,361 

jlSipreas-News-S  .  843,995  674,993 

Eroreea-News  (Sat.)  319,710 

}jeWe  .  1,335,852  1,635,208 

.  1,569,552  1,677,352 

•Ught^S  .  838,728  677,604 


1958  1957 

TOLEDO,  OHIO 

Times-m  .  679,181  1,045,298 

Blade-e  .  1,823,049  1,974,437 

Bladc-S  .  1,182,307  876,651 

Grand  ToUl  ...  3,684,537  8,896,386 

TORONTO,  GANADA 
Globe  &  Hail-tn  ..  1,488,740  1,517,904 


t*Telegram-e  _  2,503,757  2,407,347 

Starve  .  2,686,687  2,616,343 

Star-W  .  114,476  110,803 

Grand  Total  ...  6,793.660  6,652,397 
NOTE:  (•)  Includes  Weekend  Maga¬ 
zine  linage.  Part  run  adv.  included : 
Telegram-e  1958—2,503,757  (65,807). 

1957—2,407,347  (32,933). 

TRENTON,  N.  J, 

Evening  Times-e  .  1,129,223  1,189,822 
•‘Times 

Advertiser-S  ...  516,697  417,380 

Trentonian-m  ....  758,479  825,551 


6,613,448  6,184,518  Grand  Total  ...  2,404,399  2,432,753 


SAN  DIEGO,  CALIF. 

Union-m  .  1,5.55,385  1,565,970 

(Union-S  .  1,160,662  852,560 

T  ibune-e  .  2,188,697  2,189,920 

Grand  Total  ...  4,904,744  4,608,450 

SAN  FRANCISCO.  CAUF. 

Chronicle-m  .  1,295,350  1,262,572 

nTironiclc-S  .  921,394  667,353 

Exaininer-m  .  1,857,003  1,961.059 

•Examiner-S  _  1,179,742  965,843 

Call-BulleUn-e  ...  881,474  940,889 

News-e  .  693,990  845,659 

Grand  Total  ...  6,828,953  6,643.375 
NOTE:  Part  run  adv.  included: 
Chronicle-m  1958 — '1,295,350  (44,816). 

1957— 1,262,572  (52,368).  Cnironicle-S 

1958— 921,394  (22,225).  1957  667,353 

(31,206). 

SAN  JOSE.  CALIF. 

Mercury-m  .  1,759,461  1,757,003 

New&e  .  1,728,067  1,786,779 

JMercury-New'-S  860,962  629,074 

Grand  Total  ...  4,348,490  4,172,856 
NOTE:  Part  run  aidv.  included; 
Mercury-m  1958—1.769.461  (33,267). 

1957—1,757,003.  News-e  1968-1,728,- 
067  (33,267).  1957—1,786,779. 

SAN  RAFAEL.  CALIF. 

Independent- 

Journal-e  .  906,472 

SCHENECTADY,  N.  Y. 

Gaiette^m  .  1.254.768  1,353,806 

Union  Star-e  ....  853.789  1,057,614 

Grand  Total  ...  2,108,567  2,411,320 

SCRANTON,  PA. 

.  1,070,671  1,163,961 


TROY,  N,  Y, 

Record  (See  Note)  1,127,264  1,345,551 
NOTE:  Record  Morning  and  Times- 
Record  Evening  sold  in  combination. 
Linage  of  one  edition  (Record  Morn¬ 
ing)  is  shown. 

TULSA.  OKLA. 

Tribune-e  .  1,459,812  1,613,123 

World-m  .  1,466,567  1,646,596 

World-S  .  714,201  513,688 

Grand  Total  ...  3,640,580  3,773,407 

UNION  CITY.  N.  J. 

Hudson 

Dispatch-m  ....  803,890  854,013 

UTIC.4,  N.  Y. 

Observer 

Dispatch-e  . 1,036,875  1,128,694 

••Observer 

Dispatch-S  .  499,743  413,209 

Press-m  .  1,370,174  1,362,176 

Grand  Total  ...  2,906,792  2,904,079 


_  SEATTLE.  WASH. 

Fost- 

Intelligencer-m  1,255,751  1,268,310 

•Post- 

Intelligencer-S  .  636,990  610,294 

.  1,927.781  1,892,177 

.  843,995  684,179 

Grand  Total  ...  4,664,517  4,354,960 

SHREVEPORT,  LA. 

Joumal-e  .  1.009,738  1,072,118 

i!"’*-"  1,154,289  1,306,857 

.  568.305  469,323 

Grand  Total  ...  2,732.332  2.848,298 

-  SOUTH  BEND.  IND. 

T-!k  .  1,345,685  1,414,800 

(ribun^S  .  701.193  608.304 

Grand  Total  ...  2,046.878  2.023,104 

tstea". .  964,593 

Ch^T'^  .  647.221  495,644 

(^''J^  .  1.047,958  1,027,192 

Grand  Total  ...  2,596,713  2,487,429 

STOCKTON.  CALIF. 

1^™"®  .  1,390,281  1,409,372 

Her.u  I  SYRACUSE.  N.  Y. 

>*Sreld  1.727,703 

•  •  •  •  8f7.301  642,922 

tPort  Cf  5^'i"  •  U020.388  1,103.249 
415.488  355.463 

Grand  Total  ...  3.962.345  3,829,327 

WASH. 

••  1.387.025  1,522.991 
^no  Total  ...  1,942.005  1,967.179 

Trihm,  Tampa,  fla. 

•Tittui^  . 2.073.628  2.178.447 

.  1.068.123  757.833 

Gra^d  754.237 

*nd  Total  ...  3,793.043  3,690,517 

editor  8c  publisher  1 


WASHINGTON.  D.  C. 

Newr-e  .  1,099,598  1,041,329 

Post  &  Times- 

Herald-m  .  2,644,810  2,611,873 

I  •Post  &  Times- 

Herald-S  .  1,339.626  930,979 

.Star-e  .  2,660.143  2,680.670 

t-Star-S  .  1,303,492  1,049,345 

Grand  Total  ...9,047,669  8,314,196 

WATERBURY.  CONN. 

Ameriraii-e  .  1,177.208  1.270.660 

Republican-S  ....  |29.166  306.438 

Grand  Total  ...  1,606.374  1,577,098 

WESTCHE.STER  COUNTY 

MACY  GROUP.  N.  Y, 
Mamaroneck 

Times-e  .  662,8.30  679,248 

Mount  Vernon 

Argus-e  .  834,072  846.061 

New  Rochelle 

Standard-Star-e  840,562  924,145 

Ossining  Citizen- 

Register-e  .  674.415  645,153 

P.-ekskill  Star-e  ..  563,507  532,576 

Port  Chester 

Item-e  .  792,305  826,147 

Tarrvtown 

News-e  .  658.533  659,719 

Yonkers  Herald 

Statesman-e  ....  904,043  952,213 

White  Plains  Re¬ 
porter  Dispatch-e  1.073,131  1,103.284 

Grand  Total _  7,003,398  7. 168.346 

WICHITA,  KANSAS 

Beacon-e  .  888.396  1.038.074 

•Beacon-S  .  364.484  342.398 

Eagle-m  .  1,512.942  1.707,563 

Eagle-e  .  1,110,792  1,305,892 

tEagle-S  .  520.676  497.190 

Grand  Total _  4.397,290  4,891,117 

WINSTON  SALEM.  N.  C. 
Journal  (see  Note)  1,103,031  1,070,200 

Journal  & 

Sentinel-S .  455.1.56  333,803 

Grand  Total _  1,658.187  1,404.003 

NOTE:  The  Journal  Morning  and 
Sentinel  Evening  are  sold  in  combina¬ 
tion.  Linage  of  one  edition  (Journal 
Morning)  is  shown. 

WORCESTER.  MASS. 

Telegram-S  .  675,783  582,681 

Tele;Tnm-m  .  895.767  1.008.957 

Gazette-e  .  1,121,149  1,167,438 

Grand  Total _  2,692,699  2,759.076 

YOUNGSTOWT^,  OHIO 
Vindicator 

Telegram-e  _  1,614,021  1,603,839 

IVindicator 

Telegram-S  _  1.155.801  884.129 

Grand  Total _  2.669,822  2.487,968 


FIGURES  SUPPLIED 
BY  PUBLISHERS 

ABERDEEN.  S.  D. 

1958  1957 

American-News-e  .  396,998  ."45,226 

Americaii-News-S  .  153,916  113,848 

Giaud  Total  ....  550,914  459,074 

ALTOONA,  PA. 

Mirror-e  .  1,015,343  1,046,990 

APPLETON-NEENAU-MENASHA. 

WISCONSIN 

Post-Crescent-e  ...  1,468,824  1,462,608 

BATTLE  CREEK.  MICH. 
Enquirer  &  News-e  344,186  293,006 

Enquirer  &  News-S  895,786  988,204 

Grand  Total _  1,239,972  1,281,210 

BURLINGTON,  VT. 

Free  Press-m .  708.290  785,273 

CANTON.  OHIO 

Reposito.-y-e  .  1,688,734  1,749,902 

Repository-S  .  849,702  658,056 

Grand  Total _  2,438,436  2,407,958 

CARBONDALE-HERRIN- 
MURPHYSBORO,  ILL. 
Southern 

lllinoisan-e  ....  386,358  450,166 

Southern 

Illinoisan-S  _  91,140  44,730 

Grand  Total _  477,498  494,886 

CHAMPAIGN-URBANA.  ILL. 

Courier-e  .  552.062  676,032 

Courier-S  .  258.202  203.238 

Grand  Total _  810,264  879,270 

CHILLICOTHE.  OHIO 
Gazette-e  .  049,729  750.985 

CORPUS  CHRISTI.  TEXAS 

Caller-m  .  1,487,276  1.525,216 

Cailer-e  .  1,444,436  1,466.458 

•Caller-S  .  647,862  412,090 

Grand  ToUI _  3.479.574  3,403.764 

•Sunday  figures  include  Color  Comics 
adv.  as  well  as  American  Weekly  adv. 

DAVENPORT.  IOWA 

Times-e  .  1,089,970  1,201,872 

Democrat-S  .  419.440  392.028 

Democrat-m  .  790.776  864,486 

Grand  Total _  2.300,186  2,458,386 

DAYTONA  BEACH.  FLA. 

News-e  .  760.998  701.901 

News-Journal-S  ..  264.824  196,371 

Journal-m  .  745.822  711.022 

Grand  Total _  1,771,644  1,609,294 

DECATUR.  ILL. 

Herald  & 

Review-me  .  986,300  1,099,406 

Herald  & 

Revlew-S  .  462.826  397.278 

Grand  ToUI _  1.449,126  1,496,684 

DENNISON,  TEXAS 

Denniso-i 

Herald-e  .  48.1.30  62.518 

EAST  ST.  LOUIS.  ILL. 

Joumal-e  .  447,962  463.958 

Journal-S  .  245.101  192.294 

Grand  Total _  693,063  656,252 

GRAND  FORKS.  N.  D. 
Herald-meS  .  711,540  691,580 

GREEN  BAY.  WISC. 
Press-Gazette-e  ...  1,459,794  1,326,164 

GREENWICH.  CONN. 

Time-e  .  494,326  505,806 

HUNTINGTON,  W.  VA. 


1958 

LINCOLN.  NEBR. 

Star-m  .  1,008,266 

Journal-e  .  933,254 

Joun.al  &  SUr-S  .  304,808 


1,008,266  1.010.646 

933.254  938,098 


Advert!  ser-e . 

Herald-Dispatch-m 
•Herr.ld- 
Advertiser-S  . . 


Joun.al  &  SUr-S  .  304.808  256,704 

73.670^ 

Grand  Total  ....  2,319,998  2,205,448 
•PARADE  Sunday  linage. 

MADISON.  Wise. 

CapiUl  Times-o  ..  1,088.269  1,161,944 

State  Journal-m  ..  1,105,965  1,142,365 

•SUte  Journal-S  .  574.271  454,307 

Grand  ToUl  ....  2,766,505  2,758,616 
•Includes  PARADE  73,668  lines 
(1958);  65,331  lines  (1957). 

MOLINE-ROCK  ISLAND.  ILL. 

Ai  gus-e  . .  1,002,582  1,074,206 

Dispatch-e  .  932,932  1,033,312 

Grand  Total _  1.935.514  2,107,518 

MONTGOMERY.  ALA. 

Advertiser-m  .  943,054  1,121,232 

Advertiser-S .  435,078  331,366 

Journal-e  .  945,686  1,103,550 

Grand  Total _  2,323,818  2,556.14.'< 

NEW  BEDFORD,  MASS. 
Standai-^Times-e  .  929,320  1,088,94.8 

Standard-Times-S  .  246,022  281,538 

Grand  Total _  1.175.342  1.370,486 

Includes  PARADE  246,022  lines 
(1958)  ;  281,538  lines  (1957). 

NORRISTOWN.  PA. 

Times-Herald-e  ...  722,700  821.632 

OGDEN.  UTAH 


Examiner-e  . . 

..  787,744 

778,812 

•Standard- 

Examiner-S  . . 

. .  269.492 

182,986 

Grand  ToUl  . . 

. .  1.057,236 

961,798 

•Includes  46,180  lines  Family  Weekly. 

OIL  CITY-FRANKUN, 

PA. 

Derrick-m  . 

..  516..365 

.573,642 

News-Herald-e  .. 

. .  390,773 

408,690 

Grand  Total  • . 

..  907,138 

982,332 

ORLANDO.  FLA. 

Sentinel-m  . 

. .  1.677.522 

1,542,310 

SUr-e  . 

1,628,508 

1,465,940 

Sentinel-Sur-S  . 

..  1,018,416 

725,102 

Grand  ToUl  . . 

. .  4.324.446 

3,733.352 

Fart  run  adv. 

1968—573,762;  1957— 

430.262. 

PASSAIC-CLIFTON,  N, 

,  J. 

Herald-News-e  . 

..  1,148,233 

1,213,008 

PENSACOLA.  FLA. 

Journal-m  . 

..  1.072,190 

1,098.748 

News-Journal-S 

. .  437.108 

329.3.50 

News-e  . 

. .  643.692 

731.9.34 

Grand  ToUl  . . 

..  2,152,990 

2,160,032 

PINE  BLUFF.  ARK 

Commercial-e  . . . 

..  617,120 

565.936 

••(tommercial-S 

..  195,132 

120.708 

G:  and  ToUl  . . 

. .  812.252 

686.644 

••Does  not 

include  FAMILY 

WEEKLY  46,186 

lines. 

POTTSTOWN.  PA. 

Mercury-m  . 

..  870,450 

914..382 

RAPID 

CITY,  S.  D. 

Jnurnal-d  . 

. .  522,466 

5.57.956 

Journal-S  . 

..  189.490 

174,622 

Grand  ToUl  . . 

..  711,9,56 

732,578 

SALISBURY.  N.  C. 

Salisbury  Post-e 

. .  583.408 

,567.2*0 

Salisbury  Post-S 

208.978 

1.52,754 

Grand  Total  . . 

. .  792,386 

720,0.34 

969.022  1,16.6.978 

981,135  1,222,758 


for  Jarnury  3,  1939 


Advertiser-S  ...  422.364  358.614 

Grand  Total _  2.372.521  2.747,.350 

•Includes  AMERICAN  WEEKLY  49.- 
288  lines  (1958):  54.772  lines  (1957); 
<?OMIC  WEEKLY  4.9C0  lines  (1958); 
1,306  lines  (1957). 

HYANNIS,  MASS. 

Cane  Cod  Standard- 
Times-e  .  406,616  441,840 

JOHNSTOWN.  PA. 

Tribune-Democrabsl  1,086,119  1,186,450 

KENNEWICK-PASCO-RICHLAND, 

WASHINGTON 

Trt-Cltv  Kera)d-e  .  513,786  536.641 

•Tri-Clty  Herald-S  160,223  126,928 

Grand  Total _  674,009  662,664 

•Does  not  include  Family  Weekly. 


SIOUX  FALLS.  S.  D. 
Argus-I,,ender-e  ...  67.3.050  718.578 

Argus-Leader-S  ..  299.628  221.228 

Grand  Total _  972.678  939.806 

SUPERIOR,  WISC. 

Telegram-e  .  537,796  613,522 

TUCSON.  ARIZ. 

Star-m  . .  1.4.54.698  1,411,809 

.Star-S  .  396.774  2.59.7.56 

Citizen-e  .  1.640.765  1.. 532.332 

Grand  Total _  3,492,237  3.203.897 

WAUKEGAN.  ILL. 
News-Sun-e  .  1.187.032  1.155,364 

WILMINGTON.  DEL. 
News-Joumal-meS  1,645,511  1.665.538 

WOONSOCKET,  R.  I. 
Woonsocket  Call-e  733,699  717,661 

CANADA 

CALGARY.  ALTA. 

Herald-e  .  1,839,091  1.789,9.37 


CHARLOTTETOWN.  P.  E.  I. 


Guardian-m  .  538,707 

Patriot-e  .  420,588 

Grand  Total _  959,295 

CHATHAM,  ONT. 

News-e  .  784,560 


1958 

COLUMBIA,  S.  C. 

503,109  State-m  .  893,897  946,672 

219,625  »Stato-S  .  561,740  422,534 

722,734  Record-m  .  685,867  735,619 

Grand  Total _  2,141,504  2,104,825 

•Includes  AMERICAN  WEEKLY  49,- 
808,696  573  lines  (1958);  55,835  lines  (1957). 


Rep  Firm  Issues 
Color  Folder 


EDMONTON,  ALTA. 
Edmonton 

Journal-e  .  1,909,325  1,959,648 

GALT,  ONT. 

Reporter-e  .  778,156  861,441 

GUELPH,  ONT. 

Mercury-e  .  781,693  892,419 

HAMILTON,  ONT. 

Spectator-e  .  2,343,142  2,399,809 


HAVERHILL,  MASS. 

Gazette-e  .  440,589  477,199 

JAMESTOWN.  N.  Y. 
Post-Journal-e  ...  894,415  964,985 

LEVITTOWN.  PA. 

Times-e  .  931.911  946,795 

NOTE :  Sold  in  combination  with 

Bristol  (Courier. 


Broadcast 
Revenues  Up 
6%  for  1957 


KAMLOOPS,  B.  C. 
Sentinel-e  .  322,976 


KELOWNA,  B.  C. 

Ourier-e  .  201,063  197,429 

(Began  as  daily  Sept.  9,  1957). 

KIRKLAND  LAKE.  ONT. 
Northern  News-e  .  377,324  354,030 


399,809  MONROE,  LA. 

World-m  .  713,808  729,410 

World-S  .  325,017  197,623 

285,153  News-Star-e  .  657,492  665,250 

Grand  Total  ....  1,696,317  1,592,283 


i9o7).  ijq  make  sure  that  art  direc-  * 

tors  of  New  York  advertising  ^r\r*  1 

477,199  agencies  become  thoroughly  /Q  li-il  X  i/c)  | 
familiar  with  ROP  color  in 

964,985  newspapers,  Moloney,  Regan  &  Washingtoh 

Schmitt,  Inc.,  newspaper  repre-  Total  revenues  of  the  broad- 
1  ^  trith  sentatives,  has  started  a  month-  casting  industry  for  1957  were 
ly  series  of  mailings  of  12  news-  reported  at  $1.5  billion,  or  6.1 
paper  color  advertising  tear-  percent  above  the  1956  total. 
729,410  sheets  to  art  directors  of  New  The  1957  television  revenues 


.per  color  advertising  tear-  percent  above  the  1956  total, 
eets  to  art  directors  of  New  The  1957  television  revenues 
665’250  agencies.  were  $943.2  million,  up  5.2  per- 

According  to  John  Musgat,  cent,  while  radio  revenues  rose 


Call-m  . 

News-e  . 

Grand  Total 


PATERSON,  N.  J.  ,  “  . 

.  983,478  1,068,974  velopment 


manager  of  MR&S  sales  de-  by  7.8  percent  to  $517.9  million. 


department. 


2.’20i;443  2:353;999  agency  art  directors 


Combined  radio  and  television 
profits  in  1957  were  reported  at 


MEDICINE  HAT,  ALTA. 

“  News-e  .  530,426  ( 


NAMAIMO,  B.  C. 

Free  Press-e  .  447,940 


MOOSE  JAW.  SASK. 
Times-Herald-e  . . .  523,670 


NORTH  BAY,  ONT. 
Daily  Nugget-e  . .  671,790 


ORILLIA,  ONT. 

Packet  &  Times-e  .  322,977 


OSHAWA,  ONT. 
Times  Gazette-e  ..  841,390 


OTTAWA,  ONT. 

Citizen-e  .  1.842,681  1,876,836 

Includes  Weekend  Magazine  &  Comic 
Section. 

PEMBROKE,  ONT. 

Observer-e  .  285.438  275,436 

(Began  as  daily  April  22,  1957). 

PENTICTON.  B.  C. 

Herald-e  .  245,804  263,003 

(Began  as  daily  Sept.  9,  1957). 

PORT  ARTHUR,  ONT. 

News  Chronicle-e  .  866,117  980,153 

PRINCE  ALBERT,  SASK. 
Herald-e  .  437,949  489,862 

QUEBEC  CITY,  QUE. 
Chraniole- 

Telegraph-e  -  373.451  407,824 

SARNIA,  ONT. 

Obaerver-e  .  912,917  957,671 

SASKATOON,  SASK. 
Star-Phoenix-e  ...  988,239  995.980 

SUDBURY.  ONT. 


354,030  .  ■  ’  most  never  get  a  chance  to  see  $214.6  million,  or  10.1  percent 

^  .  T  SALEM,  ORE.  color  in  their  own  New  York  below  those  for  1956.  The  1957 

647,790  Oregon  newspapers.  Only  two  Man-  television  profits  were  $160 

Statesman-m  . .  864,020  852,177  hattan  dailies  print  color  at  all ;  million,  a  decrease  of  15.6  per- 

477,727  ^5Sraman-s  ...  234.261  157,018  they  take  Only  black  and  one  cent;  1957  radio  profits  rose  by 

Grand  Total  —  2,037,357  1,933,165  color,  and  that  Very  rarely.  11  percent  to  $54.6  million.  All 

647.804  SCRANTON,  PA.  “We  hope  the  examples  ive  profit  figures  are  before  pay- 

Tribune-m  . . . —  JoS’rei  aRo'jis  helpful  to  the  ment  of  Federal  income  taxes. 

675,605  *  Grand* Total  1.0991920  i.ooo!282  u^en  who  SO  often  are  Called  on  The  four  nationwide  radio 
•Includes  PARADE  73,509  lines  to  Create  new  answers  to  the  networks  and  three  regional 
353,514  lines  (1957).  advertiser’s  problems,  and  that  radio  networks  (including  21 

WILKES-BARRE,  PA.  ^  the  result  will  be  a  greater  vol-  owned  and  operated  stations) 

980,419  ^mes-L^aderle";;  i,i63!o7o  i.isoiogo  advertising  for  reported  total  revenue  in  1957 

•independent-s  ’7041395  ’564!523  newspapers.”  of  $73.5  million  or  4.7  percent 


SCRANTON,  PA. 

Tribune-m  .  610,351 

•Scrantonian-S  . .  489,569 


•Includes  PARADE  73,509 
(1958)  :  60,095  lines  (1957). 


•Independent-S  ...  704.395  .564,523 

Grand  Total _  2,509,979  2,504,285 

•Includes  FAMILY  WEEKLY  46,- 
359  lines  (1958)  ;  44,802  lines  (1957), 


H.  B.  Averill  Retires, 
Sells  Daily  to  Phillips 

Santa  Paula,  Calif. 


Jenkins  Memorial 
Scholarship  Fund 

Ann  Arbor,  Mich. 


of  $73.5  million  or  4.7  percent 
above  that  of  1956.  There  were 
not  profits  for  this  group  be¬ 
cause  expenses  equalled  reve¬ 
nues. 

The  nation’s  3,143  other 
radio  stations  reported  total 


Establishment  of  the  Guy  H.  Tzaaa  a  u  ..Z 

T  1  -  Til  -IT  >-  revenues  of  $444.4  million  or  an 
Jenkins  Memorial  Journalism  r  oo  lo- 

Award,  at  the  University  of 


C.  E.  Phillips,  in  association  Michigan  has  been  approved  by  ^  ^ 

with  his  son,  Ross  E.,  purchased  the  Regents.  ^^4.6  million  or  11.9  percent 

above  1956. 


the  Santa  Paula  Daily  Chronicle  The  Regents  gi’anted  the  re-  ijoo. 

from  Harry  B.  Averill  and  his  quest  made  by  Mrs.  Guy  H.  network  radio  j 

daughter  Elizabeth.  Jenkins,  widow  of  the  long-time  time  rose  to  $51.7  million  in  195i 

Mr.  Averill  bought  the  Chron-  chief  of  the  Booth  Newspapers  or  6.7  percent  above  1956.  The 

icle  in  1954  after  publishing  the  bureau  in  Lansing,  who  died  in  sale  of  station  time  to  nation^ 

Mount  Vernon  (Wash.)  Skaffit  1957.  spot  advertisers  ($169.5  mil- 

Valley  Herald  for  28  years.  He  Income  from  the  fund  will  be  lion)  was  16.5  percent  higher  in 


icle  in  1954  after  publishing  the  bureau  in  Lansing,  who  died  in  sale  of  station  time  to  nation^ 

Mount  Vernon  (Wash.)  Skayit  1957.  spot  advertisers  ($169.5  mil- 

Valley  Herald  for  28  years.  He  Income  from  the  fund  will  be  lion)  was  16.5  percent  higher  in 

retired  Jan.  1.  used  for  scholarships  to  provide  1957  while  station  time  sales  to 

Mr.  Phillips  has  been  active  “full  or  part  payment  of  the  local  advertisers  ($316.5  mil- 

in  the  newspaper  field  for  35  reasonably  necessary  expenses  lion)  was  6.3  percent  above 


Star-e  .  915,809  1,148,710  years  as  advertising  director  of  worthy  young 


and  1956. 


TIMMINS,  ONT. 

Prvss-e  .  466,446 


TROIS  RIVIERES,  QUE. 
LeNouvelliste-e  ...  718,585  731,283 


and  executive  of  the  Rockford  women,  seniors  or  graduates,  A  total  of  959  or  31.1  percent 

(Ill.)  Morning  Star  and  Regis-  who  intend  to  enter  the  news-  of  the  nation’s  AM  radio  sta- 

ter-Repuhlic  and  business  man-  paper  business.”  A  resident  of  tions  reported  a  loss  from  oper- 

ager  of  the  Long  Beach  Inde-  Michigan  is  to  be  nominated,  if  ations  in  1957.  In  1956,  the 


VANCOUVER,  B.  C. 

Sun-e  .  2.616.392  2,789,956 

Province-m  .  1.439.947  1,553,801 

Includes  Weekend  Magazine  133,397 
lines  (1958);  115,075  lines  (1957). 


WELLAND,  ONT. 

Tribune-e  .  738.940 


WOODSTOCK.  ONT. 
Sentinel-Review-e  .  516,334 


.  ^  ager  of  the  Long  Beach  Inde-  Michiga 

”  '  pendent,  Press-Telegram.  He  possible, 

will  he  editor  and  publisher  of 
the  Chronicle.  .  , 

133:397  Ross  E.  Phillips  has  been  on  Award 
')-  newspaper  advertising  staffs  in 

Illinois  and  California  since  The 

882,603  1951.  He  will  be  ad  manager.  1958  Jo 
Sale  includes  a  building  erect-  present! 


Michigan  is  to  be  nominated,  if  ations  in  1957.  In  1956,  the 
possible.  comparable  percent  of  losing 

•  AM  stations  was  29.3  percent. 

Award  for  Moss  • 

Tucson  Santa  Editorial 

Tradkion  h  Kept 


1958  John  Peter  Zenger  Award, 
presented  annually  to  a  leader 


El  Diario  de  Nueva  YoA 


ed  in  1948.  The  new  owners  in  “the  endless  battle  to  protect  Spanish-language  daily. 


1958 

BLUEFIELD,  W.  VA. 

Telegraph-m  .  467,238 

•Telegraph-S  .  228,085 

Grand  Total _  695,323 


plan  to  install  additional  equip 
ment. 


plan  to  install  additional  equip-  the  freedom  of  the  press  and  alive  the  Christmas  tradition 

AnvlTIiTieilvrr'  ment.  the  people’s  right  to  know,”  will  of  publishing  the  famous  Sun 

T  Hill  1  Ijg  given  to  Congressman  John  editorial,  “Yes,  Virginia,  There 

LINAGE  SERVICE  •  E.  Moss  of  Sacramento,  Calif,  at  Is  a  Santa  Claus.” 

1958  1957  Hoe  Dividend  annual  meeting  of  the  Editor  Stanley  Ross  said  he 

BLUEFIELD,  w.  VA.  Arizona  Newspapers  Association  obtained  permission  from  me 

Teiegraph-m  .  533,156  R.  Hoe  &  Co.,  Inc.  declared  a  here,  Jan.  10.  Congressman  Moss  World-Telegram  and  Sun  to  re- 

Grand^Totai  .  .  .  .  695,.323  7i3’’57  dividend  of  12%c  per  share  on  was  selected  in  recognition  of  print  the  editorial,  as  that  paper 

•Includes  FAMILY  WEEKLY  46!359  its  Cumulative  Class  A  stock,  his  work  as  chairman  of  the  has  done  annually,  in  a  w®" 

^^-^62  lines  (1967).  payable  Jan.  15  to  holders  of  Special  Subcommittee  on  Gov-  bined  English-Spanish  edition  | 

WUlt,:  Telegram-S  sold  in  conibm»  ,xi- 

tion  with  Sunset  News-e.  record  Jan.  5.  emment  Information.  on  Christmas  Day. 


Hoe  Dividend 


tion  with  Sunset  News-e 

44 


emment  Information. 


on  Christmas  Day. 
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By  James  J.  Butler 

CORP.S  IN  COI.OR 

Within  days,  the  Washinprton 
press  corps  will  appear  in  a 
technicolor  production  staged  by 
Presidential  Secretary  James 
Hagerty  with  the  (gratis)  co¬ 
operation  of  Eastman  Kodak 
(To.  For  the  past  month,  report¬ 
ers  have  been  posing  for  new 
identification  pictures.  The  pho¬ 
tographs.  in  color,  will  replace 
White  House  black-and-white 
photos.  Miss  Frances  Knight, 
head  of  State  Department’s 
1  passport  division  and  a  former 
j  Washington  Correspondent,  took 
advantage  of  the  switch  to  ask 

*  Eastman  to  give  each  reporter 
■  an  additional  copy,  to  be  affixed 

•  to  passports  as  needed.  This,  too, 
will  be  done.  Secret  Service 

J  agents  are  supervising  the  pic- 
j  ture-making.  A  reported  mis-use 
of  WTiite  House  identification 
cards  caused  all  to  be  recalled 
about  two  years  ago.  They  were 
reissued  with  a  perforated 
!  “WH”  on  the  face  of  each.  The 
I  old  cards  will  be  turned  in  about 
;  Jan.  15,  when  the  new  ones  are 
ready. 


RIGHT  TO  TRAVFJ. 

The  right  of  correspondents 
to  go  wherever  news  is  break¬ 
ing  will  be  debated — and  prob¬ 
ably  settled  affirmatively — in  the 
new  session  of  Congress.  A  Sen¬ 
ate  subcommittee  on  Constitu¬ 
tional  Rights  conducted  hear¬ 
ings  last  March  and  April  and 
were  generally  unimpressed  with 
Stete’s  contention  that  the  con¬ 
stitutional  right  to  travel  is 
properly  diminished  by  ques¬ 
tions  of  diplomatic  policy.  News¬ 
men,  through  spokesmen,  agreed 
to  travel  at  their  own  risk,  but 
this  raised  a  question  whether 
a  citizen  may  abandon  this  con¬ 
stitutional  protection. 


PAY  INCREASES 

Average  pay  for  mechanical 
jobs  in  newspaper  plants  is 
♦3.30  an  hour  with  $.3.19  for 
oay  shifts  and  $3.41  for  night¬ 
time.  Among  individual  trades 
the  rates  range  from  $2.85  for 
mailers  to  $3.53  for  photoen- 
^vers.  The  paychecks  as  of 
““iy  1,  showed  an  increase  of 
10-4  cents-and-hour  in  average 
With  night  shifts  getting  10.6 
•^ots  and  day  side  paid  10.1 
«nts  more  than  the  July  1, 1957 
hpires.  The  data  was  gathered 
y  the  U,  S.  Bureau  of  Labor 
statistics. 

editor  8c  publisher 


BRAZILIAN  PULP  MILL 

Champion  Paper  &  Fibre  Co., 
Hamilton,  Ont.,  plans  to  spend 
$50  million  in  the  two-year 
period  ending  March  31,  1960, 
with  a  program  that  includes 
investment  in  a  new  pulp  mill 
in  Brazil,  rebuilding  and  im- 
provment  of  existing  pulp  and 
paper  production  facilities 
among  other  projects.  Permis¬ 
sion  has  been  sought  from  SEC 
to  issue  bonds  in  the  amount 
of  $20  million.  Receipts  from 
bond  sales  and  revenue  from  op¬ 
erations  will  finance  the  pro¬ 
gram. 

*  *  * 

-SHARPE  MEMORIAL 

Around  the  turn  of  the  cen¬ 
tury,  Chalkley  Melvin  Sharpe 
threw  up  his  job  as  a  staff 
artist  for  the  Philadelphia  (Pa.) 
Inquirer  and  came  to  Washing¬ 
ton  to  make  money.  (A  staff 
artist  in  those  days  illustrated 
big  stories.)  The  job  in  Wash¬ 
ington  vvas  with  the  Bureau  of 
Engraving  and  Printing  where 
he  designed  banknotes,  stamps 
and  bonds.  In  World  War  I  he 
was  on  the  Treasury’s  Liberty 
Bond  staff ;  later  he  was  an  ex¬ 
ecutive  in  transit,  then  public 
relations  director  for  the  elec¬ 
tric  pow’er  company  serving 
Washington.  From  1939  to  1949 
he  was  a  member  of  the  Board 
of  Education.  Under  his  direc¬ 
tion  schools  here  dropped  racial 
segregation.  Several  months  ago, 
the  School  Board  set  aside  a  rule 
of  long  standing,  named  a  new 
school  for  a  living  person — C. 
Melvin  Sharpe  School  (he  had 
long  since  dropped  the  “Chalk- 
ley”).  Mr.  Sharpe  died  Christ¬ 
mas  Day  at  the  age  of  77. 

*  *  * 

N  ATIONAL  IN-STITimON 

Joseph  Young,  who  writes  an 
Evening  Star  column  beamed  to 
Washington’s  biggest  employe 
group,  the  government  workers, 
failed  to  qualify  as  a  national 
organization  but  made  the  grade 
as  a  national  institution.  Civil 
Service  Commission  Chairman 
Harris  Ellsworth  presented 
Young  with  a  diamond  anniver¬ 
sary  award  “for  outstanding  co¬ 
operation  in  support  of  the 
merit  system  of  Federal  em¬ 
ployment.”  Noting  that  several 
national  organizations  received 
similar  awards,  Ellsworth  re¬ 
marked  to  the  Star  columnist: 
“Though  you  are  not  a  national 
organization  you  are  certainly 
a  national  institution  by  virtue 
of  your  readership.” 
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Reston  Sees 
No  Conspiracy 
To  Seal  News 


James  Reston,  chief  of  the 
Washington  bureau  of  the  New 
York  Times,  told  a  nationwide 
television  audience  Dec.  25  that 
“Power  in  any  free  society  has 
to  be  watched.  The  greater  the 
power,  the  greater  the  need  for 
skepticism  on  the  part  of  the 
press.” 

Mr.  Reston  was  a  guest  on 
one  of  a  series  of  telecasts  on 
the  American  press  originating 
at  WGBH-TV,  Boston,  under  a 
grant  from  the  Fund  for  the 
Republic.  The  weekly  series, 
“The  Press  and  the  People,”  is 
moderated  by  Louis  Lyons, 
curator  of  the  Nieman  Founda¬ 
tion  at  Harvard  University. 

“When  the  Defense  Depart¬ 
ment  used  to  spend  say  four, 
billion  dollars,  it  wasn’t  neces¬ 
sary  to  watch  them  too  care¬ 
fully,”  Mr.  Reston  said.  “To¬ 
day  they  spend  over  40  billion 
dollars  and  are  perhaps  the 
greatest  employers  of  people  in 
America.  With  that  amount  of 
power,  my  point  is  a  very  simple 
one,  namely,  that  you  have  to 
watch  that  kind  of  power  very 
carefully.” 

Managed  News 

Mr.  Reston  did  not  give  any 
great  importance  to  the  charge 
that  government  agencies  work 
to  suppress  news  but  allowed 
that  they  tend  to  play  up  the 
good  and  minimize  the  bad 
about  their  operations. 

“I  don’t  happen  to  believe,” 
he  said,  “that  we  are  in  a  situ¬ 
ation  in  this  country  where  the 
government  is  willfully  conspir¬ 
ing  to  keep  information  from 
the  people.  I  think  that  if  we 
have  a  problem,  it  is  more  in  the 
line  that  they  are  more  inclined 
to  manage  than  to  suppress  the 
news.” 

He  blamed  nationwide  tele¬ 
vision  si)eeches  of  top  govern¬ 
ment  officials  for  some  of  this 
managing  of  news.  “They  are 
inclined,”  he  said,  “more  and 
more  to  make  the  big,  set  pre¬ 
sentation  of  their  policy,  in  a 
television  address,  where  they 
cannot  be  questioned,  whereas, 
10  years  ago,  the  press  confer¬ 
ence  was  a  much  more  common 
thing  than  it  is  today.” 

Asked  by  Mr.  Lyons  if  report¬ 
ers  have  the  ability  to  really 


press  the  questioning  in  a  Presi¬ 
dential  press  conference,  Mr. 
Reston  said  “It  is  limited.”  He 
added,  “You  are  always  con¬ 
scious  of  the  fact  that  you  are 
standing  before  the  President 
of  the  United  States.  I  don’t 
know  about  most  people,  but  I 
think  most  reporters  have  a 
sense  of  the  majesty  of  the 
Presidency,  and  you  cannot 
press  the  President  very  far 
without  intruding  upon  proper 
manners  anS  courtesy.  You 
cannot  be  impertinent  to  the 
President  of  the  United  States.” 

Mr.  Reston  was  asked  if  he 
felt  his  colleagues  stand  “a  lit¬ 
tle  more  in  awe  of  President 
Eisenhower  than  they  did  of 
President  Truman.” 

“No,”  he  replied,  “I  wouldn’t 
say  that.  As  a  matter  of  fact. 
President  Eisenhower  has  put 
the  press  corps  much  more  at 
ease  than  President  Truman 
ever  did.  What  I  mean  is  this: 
When  we  used  to  question  Presi¬ 
dent  Truman — or  more  particu¬ 
larly  President  Roosevelt — this 
was  a  little  bit  like  pitching 
batting  practice  to  the  Yankees. 
Every  time  you  threw  one  in, 
you  wanted  to  get  ready  to  duck. 
Eisenhowever  is  less  inclined  to 
give  back  the  sharp  answer  to 
a  direct  question.” 

Editor *8  Fight 

(Continued  from  page  10) 

doing  so.  We  also  believe  that 
part  of  the  punishment  for  such 
infractions  of  the  rules  of  the 
community  should  be  public 
knowledge  of  the  infraction  and 
punishment  meted  out  by  the 
court.” 

Councilman  Rowe  Lewis,  who 
presented  the  motion,  claimed 
later  that  the  motion  was  only 
a  recommendation. 

“They  never  printed  the 
names  for  the  past  30  years,” 
he  said. 

City  Justice  MacHolley,  who 
held  office  since  Jan.  1,  1958, 
said  he  never  gave  the  names 
out  because  he  was  told  when 
he  took  over  that  it  wasn’t  done. 

“I  don’t  know  w’hat  good  it 
will  do  to  publish  the  names,” 
the  judge  said.  “But  if  any¬ 
one  wants  to  see  the  records  I 
guess  they  can.  They  are  pub¬ 
lic  records.” 

Editor  Warner  gave  other 
reasons  for  wanting  to  publish 
names  of  court  action. 

“Without  such  knowledge 
how  can  the  public  ever  under¬ 
stand  the  workings  of  justice? 
How  can  they  ever  offer  intelli¬ 
gent  instruction  to  their  chil¬ 
dren  when  the  attitude  exists 
that  there  is  no  public  notoriety, 
no  disgrace  in  breaking  the 
law,”  the  editor  declared. 
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Beebe,  Mirror-News,  second 
vicepresident ;  George  Snow,  Ex¬ 
aminer,  secretary,  and  Otto 
Rothschild,  House  of  Rothschild, 
treasurer. 


McCall’s  Pointers 
On  Color  System 


By  James  L.  Collings 


DOUBLE  DUTY— Urpo  WehmanM, 
who  drives  a  circulation  delivery 
truck  for  the  Duluth  (Minn.)  Her¬ 
ald  and  News-Tribune,  rates  as  a 
No.  I  volunteer  news  photographer 
also.  He  frequently  turns  in  pic¬ 
tures  of  fires,  accidents  and  fea¬ 
ture  incidents  that  make  Page  One. 
He's  on  the  road  in  the  early 
morning  hours. 


new  organization  is  “to  stimu-  singing  daily  on  the  Sun-Tin 
late  the  correction  of  commercial  Terrace.  A  different  cho 
evils  which  tend  to  interdict  and  group  each  day  presented 
destroy  the  value  inherent  in  half-hour  concert  of  Christn 
branded  quality  merchandise”  music, 
and  “to  teach  lawful  methods  of  • 

protecting  the  public  against  all  Pnvnrif* 

things  that  stifle  incentive  to 
increase  product  values  and  en¬ 
hance  distributive  services.” 

The  identity  of  officers  and  of 
members  of  the  board  of  direc¬ 
tors  of  QBA  will  be  announced  ^ 
at  an  early  date.  One  of  the  in¬ 
corporators,  John  W.  Anderson, 

President  of  The  Anderson  Com¬ 
pany,  Gary,  Ind.,  said  the  organ¬ 
ization  will  have  offices  in  New 
York  and  Washington. 

•  In  Governor’s  Office 

Providence,  R- 


Despite  20-degree  tempera¬ 
tures,  more  than  25,000  persons 
came  into  downto\vn  Cleveland 


now  on  would  be  held  some 
weeks  earlier  when  the  weather 
might  be  better. 


Thomas  Elected  Veep 

Murray  C.  Thomas  has  been  publisher  of  the  weekly 
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New  York  Strike 

{Continued  from  page  9) 


able  to  settle  their  particular 
problems  with  the  publishers. 

It  is  our  hope  that  the  deliv¬ 
erers,  the  Guild  and  all  the 
craft  unions  will  resolve  their 
respective  differences  which 
arose  during  these  negotiations, 
and  will  restore  their  strength 
through  unity,  respect  and  con¬ 
fidence  in  one  another. 

“We  are  all  out  for  the  same 
objective,  better  wages  and 
working  conditions  for  the  em¬ 
ployes  of  the  publishers.  We 
can  win  that  objective  best 
through  co-operation  and  un- 
der.standing. 

“I  will  certainly  lend  my 
weight  in  this  direction  if  I  am 
requested  or  permitted  to  do 
so.” 

Other  craft  unions  and  the 
Guild  had  repudiated  the  strike, 
refusing  a  plea  by  the  deliverers 
for  united  financial  support. 

Monday  Editions  Thin 

The  final  negotiations  be¬ 
tween  the  publishers  and  the 
union  committee  of  17  members, 
augmented  by  its  10-man  execu¬ 
tive  board,  took  place  Friday, 
Dec.  26,  after  a  Christmas  re¬ 
cess.  Joseph  F.  Finnegan,  head 
of  the  mediation  service,  came 
from  Washington.  He  was  as¬ 
sisted  by  Walter  Maggiolo,  na¬ 
tional  director  of  mediation  ac¬ 
tivities;  Frank  H.  Brown,  re¬ 
gional  director,  and  Commis¬ 
sioners  Herbert  L.  Haber  and 
Bernard  J.  Forman. 

For  the  most  of  the  day  the 
two  groups  met  separately.  At 
4  P.M.,  subcommittees  from  each 
group  were  brought  together, 
and  by  10  P.M.  the  settlement 
was  reached  on  the  basis  of  re¬ 
distributing  the  $7  offer. 

Then  a  day-long  vote  by  union 
members  took  place  Sunday  un¬ 
der  sponsorship  of  the  Honest 
Ballot  Association.  Results 
were  announced  shortly  after  10 
P.M.  Sunday  and  presses  of 
morning  papers  for  Monday 
started  to  roll  soon  thereafter. 

Most  of  the  editions  were 
skimpy,  since  there  was  little  ad¬ 
vertising  content  ready  to  go. 
Several  papers  ran  quick  sum¬ 
maries  of  news  that  was  missed 
and  some  planned  more  com¬ 
plete  reviews  by  Tuesday  or 
Wednesday.  The  Times  said  it 
Would  include  in  Wednesday’s 
edition  a  set  of  two-page  edi¬ 
tions,  one  for  each  day  of  the 
^rike,  that  had  been  prepared 
py  a  staff  which  continued  work- 
mg.  The  Times  also  used  a  de- 
vice  captioned  Fill-in  which 
brought  the  reader  up  to  date 
on  major  stories. 


Both  Time  and  Newsweek 
published  ads  saluting  the  re¬ 
turn  of  newspapers  to  their 
daily  task  of  public  service. 

‘Package’  Revised 

After  30  years  in  the  service, 
Mr.  Maggiolo  would  not  say 
these  negotiations  were  the 
toughest  he  had  experienced. 
Tougher  ones  arise  when  either 
both  or  one  side  have  new  and 
inexperienced  leadership,  where¬ 
as  in  this  case  both  sides  rep¬ 
resented  “mature  abilities,”  he 
said.  Mr.  Maggiolo  also  partici¬ 
pated  in  mediation  of  the  1953 
strike  and  was  very  active  this 
time.  Mr.  Finnegan  served 
chiefly  on  a  consultative  basis. 

The  rearrangement  of  the 
“package”  had  been  suggested 
several  weeks  ago  by  Commis¬ 
sioner  Haber.  But  the  time  was 
not  ripe  for  it  then. 

“It  was  one  of  many  ideas 
tossed  around  during  the  nego¬ 
tiations,”  Mr.  Haber  said.  “At 
the  tail-end  it  became  a  ‘good 
idea’.” 

Mr.  Haber  described  the  ne¬ 
gotiations  as  “difficult,  with  tre¬ 
mendous  pressures  on  all  sides, 
and  with  firm  positions  taken  by 
both  parties.” 

Priest  Says  .Strike  Unmoral 

The  Rev.  William  J.  Smith, 
director  of  St.  Patrick’s  Insti¬ 
tute  of  Labor  Relations,  Jersey 
City,  N.  J.,  issued  a  statement 
declaring  the  strike  could  not 
be  “morally  justified.” 

“To  date,  however,  no  law, 
board  or  code  has  been  estab¬ 
lished  to  prevent  such  strikes,” 
the  priest  declared. 

Father  Smith  listed  five  con¬ 
ditions  which  must  be  met  be¬ 
fore  any  strike  can  be  “morally 
justified.”  They  are: 

1.  The  cause  must  be  just. 

2.  The  means  used  in  the  exe¬ 
cution  must  be  morally  good. 

3.  The  good  anticipated  from 
the  strike  must  be  at  least 
equal  or  exceed  the  damage  that 
can  be  anticipated. 

4.  There  must  be  a  solid  hope 
of  success  before  action  is  taken. 

5.  The  strike  is  a  last  resort 
to  be  used  only  when  every  other 
means  of  peaceful  settlement 
have  either  failed  or  proved 
futile. 

Father  Smith  emphasized  the 
non-affiliation  of  the  striking 
union  with  the  AFL-CIO.  The 
AFL-CIO,  he  said,  “should  not 
be  compelled  to  bear  a  stigma 
in  the  mind  of  the  public  be¬ 
cause  of  actions  by  others  who 
either  have  been  repudiated  by 
the  AFL-CIO  or  engage  in  ac¬ 
tivities  unrelated  to  the  parent 
body.” 

Of  the  striking  union.  Father 
Smith  said,  “It  is  not  likely 


that  it  will  receive  any  awards 
for  respect  for  ideals  of  de¬ 
mocracy  from  within  or  for  a 
spirit  of  sweet  reasonableness 
in  dealing  with  the  outside 
world.”  He  said  that  two  rival 
factions  within  the  union  “gave 
an  added  impetus  to  turn  the 
contract  negotiations  into  tur¬ 
moil.” 

Other  Negotiations  On 

Still  to  be  negotiated  by  the 
New  York  publishers  are  con¬ 
tracts  that  expired  Dec.  7  with 
the  printers,  stereotypers,  pho¬ 
toengravers,  pressmen,  paper 
handlers,  electrical  workers, 
and  mailers.  A  contract  with 
the  machinists  runs  until  March 
21. 

The  typographical  union  has 
reported  a  deadlock  with  the 
publishers  to  the  Executive 
Council  and  ITU  President  El¬ 
mer  Brown  was  expected  in 
New  York  shortly  after  the  first 
of  the  year.  The  union  has  a 
membership  meeting  scheduled 
for  Jan.  18.  In  dispute  still  are 
30  sections  of  the  contract,  in¬ 
cluding  the  wage  package.  Ac¬ 
cording  to  Joseph  Brandon, 
business  agent,  recognition  of 
the  revised  International  Typo¬ 
graphical  Union  general  laws 
is  not  involved. 

Benefits  Paid 

During  the  shutdown,  the 
typographical  union  paid  benefits 
to  between  2,500  and  3,000  mem¬ 
bers,  amounting  to  $88.80  a 
week  to  heads  of  families  and 
$63.20  a  week  for  single  men. 

The  stereotypers  have  20 
propositions  on  the  table  as  yet 
unresolved,  according  to  James 
J.  McMahon,  president.  The 
wage  package  is  included  among 
them,  he  said.  About  400  men 
who  did  not  work  during  the 
drivers’  strike  Avere  paid  a 
straight  $115  a  week  in  bene¬ 
fits,  whether  single  or  head  of 
a  family. 

The  photoengravers  were 
scheduled  to  meet  Jan.  1.  Denis 
M.  Burke,  local  president,  said 
all  questions  except  those  in¬ 
volving  money  had  been  set¬ 
tled.  The  union  is  asking  for  a 
fourth  w'eek  vacation  and  five 
days  of  sick  leave,  with  pay. 
Heavily  hit  was  the  union’s  de¬ 
fense  fund,  which  amounted  to 
$126,000  when  the  blackout 
started.  During  the  first  week 
the  local  paid  285  members 
$37.60  each  in  benefits,  360  the 
second  week.  The  local  contri¬ 
bution  was  augmented  by  $50 
a  week  from  the  International, 
making  a  total  of  $87.50  a  week. 

Main  issues  are  still  unre¬ 
solved  with  the  paper  handlers, 
according  to  James  P.  Kepple, 
president.  About  350  were  af¬ 
fected  during  the  strike,  and 


wei-e  paid  $50  a  week  by  the 
local,  $25  by  the  International. 

The  mailers  will  reopen  nego¬ 
tiations  with  the  publishers, 
Monday  Jan.  5.  Nothing  of 
importance  was  settled  before 
talks  were  suspended,  accord¬ 
ing  to  William  Smollon,  local 
president,  who  will  be  succeeded 
in  office  Jan.  11  by  Thomas  M. 
Laura,  now  a  member  of  the 
negotiating  committee.  On  the 
benefit  roll  of  this  union  were 
860.  They'  received  $72.70  a 
week,  all  from  the  International. 

Claim  Layoff  Pay 

James  Mahoney,  newly  elect¬ 
ed  president  of  the  pressmen’s 
union,  was  unavailable.  The 
pressmen’s  committee  walked 
out  of  a  meeting  with  the  pub¬ 
lishers  the  week-end  before  the 
strike  which  the  drivers  started. 

The  Guild  was  pressing  a 
claim  for  lost  wages  for  3,000 
members  who  were  “locked  out” 
by  the  publishers.  The  contract 
does  not  permit  the  employers 
to  “furlough”  guildsmen  with¬ 
out  pay,  the  Guild  officers  con¬ 
tended,  asserting  “a  legal  posi¬ 
tion  for  full  layoff  pay.” 

Benefits  paid  to  guild  mem¬ 
bers  were  said  to  amount  to 
$100,000  a  week,  ranging  from 
$20  for  a  single  person  to  $40 
for  a  married  person  with  de¬ 
pendents.  Dues  of  working 
members  were  raised  to  5  per¬ 
cent  of  the  weekly  pay  check  to 
increase  the  benefit  fund.  The 
American  Newspaper  Guild 
added  enough  to  give  $10  more 
to  a  single  person  and  $20  more 
to  a  married  person. 

“New  Approaches”  Asked 

Editorially,  the  Post  called 
for  “new  approaches  and  crea¬ 
tive  thinking”  to  prevent  a 
reoccurrence  of  the  “waste  and 
sadness  of  the  last  19  days.” 

“We  offer  no  simple  formula 
for  permanent  tranquility”,  the 
editorial  stated.  “We  do  say, 
however,  that  there  must  be  a 
concerted  effort  to  find  new 
methods  and  machinery  for  the 
avoidance  of  the  kind  of  black¬ 
out  that  descended  on  the  city. 

“So,  to  our  readers,  to  our 
adverti.sers,  to  our  staff,  to  all 
those  who  rely  on  us  in  any  way, 
we  repeat  that  we  view  this 
tragic  episode  as  a  challenge  to 
everyone  in  every  phase  of 
newspaperdom,  and  to  the  na¬ 
tional  leaders  of  labor  as  well  as 
journalism.  It  calls  for  new 
approaches  and  creative  think¬ 
ing,  beginning  now.” 

The  Journal-American  chose 
to  run  without  ads  in  its  first 
paper,  giving  all  22  pages  to 
news  and  features. 

The  Long  Island  Press,  an 
evening  Newhouse  paper,  went 
to  press  on  time  at  7:30  A.M. 

(Continued  on  page  49) 
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Press  Tie-Up  I 
Hits  Stores  in  , 
Cash  Register  ' 

The  19-day  newspaper  black-  j 
out  in  New  York  hit  over-all  ^ 
Christmas  retail  sales  rigfht  in  < 
the  cash  register  to  the  dismal  j 
tune  of  $10,000,000.  The  figure,  \ 
released  this  week  by  the  city’s  i 
Department  of  Commerce,  rep-  \ 
resented  a  7%  drop  in  Christ-  ■, 
mas  sales  from  a  year  ago  and  ^ 
was  directly  attributed  to  the  , 
lack  of  major  new'spaper  ad-  \ 
vertising  in  New  York’s  nine 
dailies. 

According  to  an  Editor  & 
Publisher  telephone  survey  of 
New  York  retail  outlets,  major 
department  stores  were  the  least 
hard  hit;  specialty  stores  and  ' 
smaller  retail  operations  were 
hardest  hit.  Big  department 
stores’  sales  were  off  only  slight¬ 
ly  because  people  know  what 
they  could  find  on  the  shelves. 

The  department  stores’  major 
loss  was  caused  by  a  sharp  dip 
in  mail  and  telephone  orders, 
and  in  “big  ticket”  items  such 
as  furniture,  rugs,  and  major 
appliances  “w’hich  have  to  be 
advertised  to  be  sold.” 

According  to  the  New  York 
Board  of  Trade,  the  big  losers 
were  the  midtowm  specialty 
shops  which  rely  heavily  on 
newspaper  advertising  to  at¬ 
tract  customers  for  special 
items. 

Sales  of  automobiles  were  off 
in  some  cases  as  much  as  70%. 

Following  are  results  of  Edi¬ 
tor  &  Publisher’s  telephone 
surv'ey  of  retail  outlets  through¬ 
out  New  York  City: 

Macy’s  New  York:  “Our  mail 
and  phone  order  business  was 
off.  But  over-all  sales,  including 
suburban  branches,  were  up  over 
Christmas  season  of  ’57.” 

*  *  * 

Stern  Bros.:  “Our  store  traffic 
held  up  very  well  right  through 
Christmas.  However,  our  mail 
and  phone  orders  were  off.” 

*  «  * 

Bond  Stores,  Inc.:  “Our  sales 
were  definitely  down  due  to  lack 
of  newspaper  advertising.” 

*  *  * 

Jay  Thorpe,  women’s  special¬ 
ty  store:  “Strike  hurt  us  con¬ 
siderably,  mainly  in  mail  order 
business  we  didn’t  get.”  Sales 
of  Thorpe  ran  even  with  year 
ago  but  without  strike  “would 
probably  have  been  7%  to  8% 
ahead  of  last  year.” 


E.  J.  Korvette,  discount  house: 
“Fortunately  most  of  our  busi¬ 
ness  is  through  our  suburban 
branches  which  were  able  to  ad¬ 


vertise  in  their  local  newspa¬ 
pers.” 


Bloomingdale  Bros.:  “Despite 
the  lack  of  newspaper  advertis¬ 
ing  our  sales  held  up  during  the 
strike.” 


Gimble  Bros.,  Inc.:  “Mail  and 
phone  orders  were  down.  So 
were  furniture  sales  and  other 
‘big  ticket’  items  like  rugs  and 
major  appliances  which  have  to 
be  advertised  to  be  sold.  Subur¬ 
ban  papers  saved  the  day  for 
branch  stores.  Who  can  say 
what  we  might  have  done  sales- 
wise  had  we  been  able  to  ad¬ 
vertise  in  newspapers  during 
the  19-day  blackout?” 


Joseph  Henry  Long 


Old  Team  Scores  a  Beat 

A  team  composed  of  a  vet-  a  settlement  had  been  reached, 
eran  reporter  and  a  young  man  This  was  too  much  for  Zumbo. 


Colonel  Long 
Of  Huntington 
Dies  at  95 


Huntington,  W.  Va.  ! 

Col.  Joseph  Haiwey  Long,  95,  | 

chairman  of  the  board  of  the 
Huntington  Publishing  Co., 
died  Dec.  28.  The  company 
publishes  the  Advertiser  and 
Herald-Dispatch.  ‘ 

Colonel  Long  w’as  also  chair-  f 
man  of  the  board  of  WSAZ,  | 
Inc.,  w’hich  operates  Radio  Sta-  j 
tion  WSAZ  and  WSAZ-Tele- 
vision. 

He  had  given  almost  all  of 
his  adult  life  to  the  newspaper  5 
publishing  field,  beginning  with  « 
the  tasks  as  printer  and  press-  i 


eran  reporter  and  a  young  man  This  was  too  much  for  Zumbo.  ^ 

already  seasoned  by  the  fire  of  He  was  afraid  if  he  went  to  Kil-  ^  .  Viro-inia  nublishers  Ho 
competition  scored  a  beat  on  the  gallen  now  he  would  give  the  in  the  Southern 

newspaper  strike  settlement  Fri-  game  away.  Se  he  slipped  quiet-  Newspaper  Publishers’  Associa- 
day  night  Dec.  26.  ly  back  to  a  desk  telephone  in  Associated  Press. 

Although  there  were  some  30  the  press  room,  called  UPI  and  u.  „  farmer  no<!tma<5tPr 
reporters  and  photographers  in  told  the  desk  man  Bert  Kindig, 

the  same  room  of  the  Federal  “I  think  I’ve  ^t  a  bulletin.”  ^erm  presMent’o?  the  Hunting- 
Mediation  Seiwice  offices,  the  Zumbo  dictated  a  bulletin  . 


Mediation  Seiwice  offices,  the 


ton  Chamber  of  Commerce,  a 


team  of  James  L.  Kilgallen  and  which  quoted  a  union  source  as  presi^je^t  of  the  Ohio  Valley 
Thomas  Duffy  Zumbo  of  United  saying  an  ap^ment  had  been  ^o.,  a  director  of  the  First 

Press  International  had  new’S  reached.  Phil  Spahn,  wmo  w’as  Huntin^n  National  Bank,  a 
of  the  settlement  on  the  wires  riding  herd  on  the  night  wire  Huntington- 

a  half-hour  before  other  news-  desk,  thought  it  was  solid  Co.,  and,  for  many 

.  enough  to  move  on  the  wire.  treasurer  of  the  First 

The  first  UPI  bulletin  quot-  Kilgallen  kept  the  other  news-  rnntrrp.rntir.Tinl  Cbiirrh 


Ohio  Bridge  Co.,  and,  for  many 

„  _ _  ,,  .  years,  treasurer  of  the  First 

The  first  UPI  bulletin  quot-  Kilgallen  kept  the  other  news-  Congregational  Church, 
ing  a  union  source  as  saying  men  from  becoming  suspicious  Jonestown, 

a  settlement  had  been  reached  by  regaling  them  with  stories  21  1863  the  son  of 

moved  at  8:53  p.rn.  of  his  decades  of  reporting  He;s  gdward  Christian’  Long  and 

Kilgallen  and  Zumbo  scored  a  good  story-teller,  and  his  g^rah  Roebuck  Long  and  a  de- 

the  beat  by  keeping  their  ears  yarns  kept  his  listeners  en-  sopndant  of  immigrants  from 

open.  They  asked  questions  of  tranced.  ^  the  German  Palatinate  in  the 

the  right  people.  And  they  But  then  somebody  turned  on  earlier  history  of  the  country, 

didn’t  show’  by  so  much  as  a  the  radio.  The  UPI  story  was  j|jg  father  moved  to  Pitts- 

twitch  of  an  eyebrow  what  they  out.  The  other  reporters  sat  burgh  when  Colonel  Long  was 

were  up  to.  ^  ^  ^  his  ’teen  age,  and  the  boy 

In  fact,  when  the  final  pay-off  The  Federal  Mediation  ofn-  followed  a  natural  bent  by 

telephone  call  to  UPI’s  New  cials,  the  publishers,  the  union  launching  a  visiting  card  busi- 

York  metropolitan  desk  went  negotiators,  all  had  gone  into  ^jth  a  toy  press  and 


were  up  to. 

In  fact,  when  the  final  pay-off 


in  his  ’teen  age,  and  the  boy 
followed  a  natural  bent  by 


York  metropolitan  desk  went  negotiators,  all  had  gone  into 
through,  w’ith  Zumbo  making  the  inner  office  used  by  Media- 


ness  with  a  toy  press  ana 

,  ,,  XI.  edia-  nieagre  equipment  in  his  home, 

the  call,  Kilgallen  was  on  the  tion  Chief  Finnegan.  jggj  be  w’ent  to  Wheeling 

other  side  of  the  room  acting  The  new’smen  could  see  .^,-ork  as  a  printer  on  tbe 
as  though  he  didn’t  know  what  through  the  glass  partition,  wheeling  Sunday  Leader.  Sens- 
was  going  on.  For  all  anybody  They  could  see  the  bargaining  better  opportunities,  he  went 

could  tell,  he  w’as  still  waiting  table  opponents  of  a  few  min-  Erie  Pa.  where  he  was 

for  word  from  on  high.  utes  ago  slapping  each  other  on  employed  by  Dana  Hubbard  on 

At  Kilgallen’s  suggestion,  the  back.  They  could  see  smiles  ^be  Erie  Dispatch  as  a  printer, 
Zumbo  had  gone  to  tie  up  a  on  everybody’s  face.  They  could  remaining  there  until  1884.  In 
telephone.  He  w’ent  into  a  phone  see  that  something  had  hap-  jggs  be  returned  to  Wheeling 
booth,  and  realized  that  the  pened.  But  there  was  nothing  ^^be  charge  of  the  mechan- 
booth  next  to  him  was  tied  up  by  to  do  but  wait.  jcal  department  of  the  Wheel- 

a  negotiator  for  the  publishers.  Then,  a  final  bit  of  victory  Register,  holding  that  posi- 
telling  his  w’ife  “everybody’s  go-  for  Kilgallen  and  Zumbo  came  until  1890. 
ing  to  sign”  and  that  he  would  w’hen  Finnegan  came  out  to  that  vear  with  the  late 


be  home  early.  make  the  official 

Before  he  could  get  back  to  Kilgallen  took  1 
Kilgallen,  Zumbo  encountei’ed  a  circle  of  new’men 
man  he  knew  to  be  a  reliable  Zumbo  had  a 
source.  This  man  told  him  a  office, 
settlement  was  “in  the  bag.”  As  Finnegan 


w’nen  r  innegan  came  out  to  that  year,  with  the  lat* 

make  the  official  announcement.  Herschel  C.  Ogden  of  Wheeling, 
Kilgallen  took  his  place  in  the  be  founded  the  Wheeling  Newt, 
circle  of  new’men.  aj^d  that  partnership  thrived 

Zumbo  had  a  phone  open  to  ^nd  endured  until  Colonel  Long 


came  to  Huntington  in  1893  to 


Next  he  encountered  a  union  “settlement,”  Kilgallen  made  a 
official,  who  just  had  left  the  sign.  Zumbo  told  the  desk. 


As  Finnegan  said  the  word  launch  his  career  alone, 
ettlement,”  Kilgallen  made  a  a  son.  Walker  Long,  is  now 


negotiating  room.  He  told  him  And  UPI  had  a  two-mii 
without  any  qualification  that  jump  with  the  official  word. 


Ziumbo  tola  the  aesk.  president  of  the  publishing  com- 
And  UPI  had  a  two-minute  pany.  Another  son,  Edward, 


official  word.  died  recently. 
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Pfew  York  Strike 

(Continued  from  page  47) 

with  a  44-page  paper  that  was 
somewhat  larger  than  normal 
for  Monday.  It  carried  a  large 
amount  of  advertising  and  back¬ 
logs  of  editorial  matter.  On  Sun¬ 
day  the  Press  will  contain  three 
issues  of  Parade  and  three 
comics  sections.  As  a  promotion 
stunt  the  Press  is  inviting  read¬ 
ers  to  write  essays  on  “Why 
We’re  Glad  to  Have  the  Press 
Back  in  Our  Home.”  Prizes  of 
$1,000  will  be  paid. 

Barney  Cameron,  who  bore 
the  brunt  of  the  long  negotia¬ 
tions  with  the  drivers,  was  asked 
if  he  wished  to  elaborate  on  his 
public  statement.  He  replied  in 
the  negative,  other  than  declar¬ 
ing  that  the  newspaper  business 
should  note  with  understanding 
the  reason  the  New  Yorkers  had 
fought  so  long  and  hard  against 
further  rising  costs. 

The  Federal  Reseiwe  Board 
reported  department  store  sales 
higher  in  all  12  Reserve  Dis¬ 
tricts  except  the  New  York  dis¬ 
trict  where  they  were  off  3%. 

A  sur\’ey  conducted  by  Trend- 
ex  for  the  John  Blair  radio-TV 
representative  firm,  covering 
1,000  interviews  in  New  York 
City  on  Dec.  19,  showed  35.9 
percent  of  the  respondents  said 
they  were  not  “inconvenienced” 
by  the  lack  of  newspapers. 
Those  who  said  they  were  in¬ 
convenienced  totalled  59.1  per¬ 
cent  of  the  random  sample. 

Edward  P.  Shurick,  executive 
vicepresident  of  the  Blair  firm, 
said  the  study  had  been  author¬ 
ized  to  demonstrate  that  news¬ 
papers  are  not  above  criticism 
as  to  their  importance. 

Generally,  newspaper  charity 
drives  suffered  as  a  result  of  the 
lack  of  daily  publicity.  The  New 
York  Times  reported,  however, 
that  large  contributions  to  its 
Neediest  Ca.ses  Fund  had  put 
the  amount  collected  above  the 
figure  for  the  previous  year  at 
this  time,  but  the  number  of 
donors  was  down  about  25  per¬ 
cent. 

On  Monday,  Dec.  29,  all 
^pers  returned  to  stands.  The 
Mirror,  on  the  street  at  1 :20 
A  M.,  was  the  first  out.  No  ad¬ 
vertising  was  carried,  A  total  of 
615,000  copies  were  printed,  and 
the  circulation  department  re¬ 
ported  all  were  sold.  The  front 
page  bannered  “Hello  Again.” 

N.  Thompson,  general 
fflanager,  brought  in  11  mem¬ 
bers  of  the  national  advertising 
sales  staff  on  Sunday.  Using 
accounting  department  tele¬ 
phones,  and  assisted  by  secre¬ 
taries,  foremen,  and  chapel 
chairmen  of  the  unions,  they 
•bade  over  1,000  telephone  calls 

editor  at  PUBLISHER 


to  bring  the  staff  back  to  work. 

On  Sunday,  Jan.  4,  the  Mirror 
will  distribute  its  Sunday  Maga¬ 
zine  and  comics  of  Dec.  28,  plan¬ 
ning  on  Jan.  11  to  include  two 
such  sections  of  Jan.  4  and  the 
even  date. 

Given  the  benefit  of  a  broad¬ 
cast  over  Ed  Sullivan’s  TV  pro¬ 
gram,  urging  all  who  normally 
work  on  the  night  shift  to  tele¬ 
phone  the  city  desk,  plus  re¬ 
peated  similar  broadcasts  over 
WNEW,  the  News  had  99%  of 
its  nonnal  staff  back  on  the  job. 

“We’re  Off  and  Running 
Again”  ran  the  headline,  as  the 
News  hit  the  street  at  1 :43  A.M. 
Monday.  A  total  of  1,636,600 
copies  were  run,  as  compared  to 
the  normal  (country  included) 
of  2,095,000. 

John  H.  Glass,  advertising 
manager,  had  had  his  salesmen 


busy  during  the  strike,  asking 
retail  and  other  advertisers  to 
have  full  page  plates  ready  for 
publication.  In  the  48-page  | 
paper  there  were  26,600  lines  of  j 
advertising.  I 

Mr.  Glass  figured  the  News  i 
had  lost  $2,200,000  in  advertis-  j 
ing.  The  paper  had  sighted  a  j 
150,000-line  gain  for  1958  over 
1957. 

According  to  present  plans, 
the  News  will  run  its  roto  maga¬ 
zine  of  Dec.  21  (28  pages)  and 
comics  (12  pages)  Sunday,  Jan. 
4,  and  will  follow  Jan.  11  with 
two  of  each  supplements,  those 
of  Dec.  28  and  Jan.  4. 

The  Herald  Tribune  was  on 
the  street  at  2:51  A.M.,  run¬ 
ning  ads  standing  in  the  house, 
with  a  48-page  paper. 

By  Tuesday,  The  Times  was 
up  to  72  pages. 


V  Benefit  frcMn  our  Vost  Newspaper  Audience 


ANNOUNCEMENTS  , 
' _ ISetcxpaper  Brokerx _ | 

CONFIDENTIAL  INFORMATION  l 
Daily  Newspaper  Properties 

W.  H.  Glover  Co.. _ Ventura.  Oalif.  | 

WE  HANDLaE  only  proven  properties 
in  flouristiinz  mid-west.  Herman  Koch. 
2923  Virginia  SL.  Sioux  City.  Iowa. 
IN  TODAY’S  complex  market  your 
broker’s  services  most  often  are  not 
iin  expense.  Rathm  they  save  both 
buyer  and  seller  time  and  money. 

1  Newspaper  Service  Co.,  601  Ga.  Savings 

Bank  Bldg.,  Atlanta.  Ga. _ 

SAI.B6-PURCHASES  handled  with  dis- 
.  crction.  Write  Publishers  Service,  P.O. 

Box  3132.  Greensboro,  N.  C. _ 

WBS’i'ERN  NEWSPAPERS 
Joseph  A.  Snyder,  2234  East  Romneya 
Drive,  Anaheim,  Calif.  Day  or  Nite 

Phone:  EX  1-5238. _ 

★★THE  “Golden  Rule”  is  our  yard¬ 
stick.  A.  W.  Stypes  &  Co.,  Inc.,  625 
Market  St.,  San  Francisco  5,  Cal. 

THE  DIAL  AGia^CY 
"America’s  No.  1  Newspaper  Broker’’ 
15  Waverly,  Detroit.  Mich.  TO.  S-5864. 

IT’S  NOT  the  down  payment  that 
buys  the  newspaiJcr — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
I  is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192 _ Mt.  Pleasant,  Mich. 

OUR  CONCERN  is  equally  great  for 
the  buyer  as  for  the  seller.  We  place 
our  clients  where  they  can  be  both 
su.'cessful  and  happy.  GABBEHtT  & 
HANCOCK.  3709  B  Arlington  Ave., 
Riverside.  California. _ 

MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newsi>apers  bought 
and  sold  without  publicity. 

ISetcxpaper  Appraixer* 

200  VALUA’nONS  of  newspapers, 
subsidiaries,  television,  radio  and 
syndicates  to  date  for  tax  and 
other  purposes.  By  mail  if  de¬ 
sired  upon  receipt  of  required 
date.  Comprehensive  reports  sub¬ 
mitted.  Qualified  court  witness. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn.  N.  Y. 

Publicationx  For  Sale 

FLORIDA  WEEKLIES,  3  in  Central 
Florida.  "Your  Florida  Broker”  A.  C. 
Santo.  742  N.  Mills  St.,  Orlando.  Fla. 

SOUTHEAST  MONOPOLY  Market 
Newspapers  and  66%  interest  in  Radio 
Station  for  $160,000,  29%  down  pay¬ 
ment.  Chapman  ComiMkny,  1182  West 
Peachtree,  Atlanta,  Georgia. 
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■ANNOUNCEMENTS  , 

_ Publication*  For  Sale _  | 

IF  you  have  been  considering  the  pur¬ 
chase  of  a  western  weekly  or  daily  i 
anywhere  in  the  United  States  see  us  i 
first  I  We  oiler  an  outstanding  list  of 
profitable  properties  in  every  price  and  ^ 
gross  class. 

JACK  L.  S’TOLL  &  ASSOCIATES 
Newspaper  Broken* 

6381  Hollywood  Blvd. 

Hollywood  28,  California 

Buxine**  Opportunitiex  | 

EXPERIENCED  NEWS  -  ADVBR’nS- 
ING  man  to  purchase  interest  and  j 
I>articipate  in  operation  of  merged 
weekly-Job  shop  in  solid  Pacific  North¬ 
west  market.  Merger  will  create  larg-  I 
est  combination  shop  in  50,000  popu-  I 
lation  county  and  the  buriness  has 
minimum  60  per  cent  growth  potential 
in  3  years.  Operation  is  well  financed. 
Investment  up  to  $10,000  considered. 
Box  6315.  Eklitor  ★  Publisher. 

Buxine**  Oppttrtunitie*  fl'antetl 

DO  YOU  NEED  A 
BUYER  —  PARTNER 
PUBLISHER  — 
GENERAL  MANAGER?  j 

YOUNG  (41)  eastern  producer  avail¬ 
able  January  1  for  any  situation  de¬ 
manding  top  performance  in  building 
circulation,  advertising  linage,  com¬ 
munity  and  employee  relations  and 
PROFITS.  Top  management  record  on 
25.000  daily. 

’THOROUGHLY  experienced  all 
phases,  heavy  on  cost  control,  promo¬ 
tion  and  advertising. 

’TO?  local  and  industry  references. 
Willing  to  buy  in  or  out.  Primary 
consideration  is  good  growfttg  area. 
Prefer  Chart  Areas  2,  4,  6  and  10  for 
purchase  ...  go  anywhere  to  manage. 
WRI’TE  IMMEJDIA’TER^Y  TO 
Box  IIS,  Editor  &  Publisher 

_ Literary  Agent* _ 

AUTHOR’S  AGi24T—T.V.— MOVIES 
—  BOOKS.  No  reader’s  fee.  Naomi 
Bender  Sinks,  Northfield  Center,  Ohio. 

NEWSP.APER  SERVir.E.S 
Prex*  Engineer* 

New.maper  Press  Iiustallations 
MOVING— RE3‘AIRING  ’TRUCKING 
Ebepert  Service — World  Wide 
SKIDMORE  AND  BIASON,  INC. 
56-59  Frankfort  Street 
New  York  38.  N.  Y. 

BArclay  7-9775 


NEWSPAPER  SERVICES 
_ Press  Engineer* _ 

UPECO,  INC. 

Move — Erect — Anywhere  .  .  . 

Specializing  in  Newspaper  Presses. 
Duplex  and  Gone  E’latbeda 
Rotaries — ’Tubulars 
Cylinders. 

Lyndhurst,  N.  J.  Phone  GEhieva  8-3744 
20  minutes  from  New  York  City 

M  ACHINERY  and  SUPPLIES 
_ Composing  Rottm _ 

GOOb  MACHINES— 
LOW  PRICED 

See  them  operating  on  our  fioor 

Intertype  Model  C  . $2,760 

Intertype  Model  B .  1,960 

Intertype  Mcxlel  D  . 5.500 

Linotype  Model  5 .  1,250 

Linotype  Model  8 .  2,750 

Linotype  Model  14  .  2,750 

Linotype  Model  28  .  2,750 

ReconcUtioned  Linotype  and  Intertype 
Mags. — E^llIs,  Splits  and  all  auxiliaries. 

Rebuilt  Ludlow  outfit  .  3,760 

Rebuilt  EUrod.  5  molds .  1,350 

Large  selection  of  good  Linotype  and 
Ludlow  mats.  Send  for  li;^ 
Terms  available 

Midwest  Matrix  &  Machinery  Mart,  Inc. 
633  Plymouth  Court  Chicago  5,  III. 


FOR  SALE  MAT  ROLLERS 

Goes  46C  Heavy  Used 
Vomog  Heavy  Ubed 
Koenig  &  Bauer  Heavy  Used 
Hall  Medium  New 

UPECO.  INC. 

420  Valleybrook  Ave.,  Lyndhurst,  N.  J. 
Geneva  $-8744 


’THE  NA’nON’S  NEWSPAPER  FORMS 
roll  on  L.  &  B.  Heavy  Duty  Newspaper 
Turtles— $84.60  to  $97.60,  fob  Elkin. 
Write  for  literature.  L.  A  B.  Sales 
Company,  113  West  Market  Street, 
EHkin,  North  Carolina. 

_ Newsprint _ 

NEWSPRINT 

BUYING  — SELLING 

BUNGE  PULP  &  PAPEHt  CO. 

45  W.  45  St.,  N.Y.  36.  JU  2-4830  ;  2-5178 


Advertising  Rates 

CLASSIFIED 

Line  Rotes  EACH  CONSECUTIVE 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  50c  per  line  each 
insertion;  3  times  @  55c;  2  ®  60c; 
1  @  65c.  Add  20c  for  Box  Service. 
JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  8c  stamped 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  ®  95c  per  line  each  insertion; 
3  times  ®  $1.()0;  2  times  ®  $1.05; 
1  @  $1.10.  3  line  minimum.  Add  20c 
for  Box  Service. 

$1.00  SERVICE  CHARGE  FOR  AIRMAIL. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  4  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy. 

DISPLAY  RATES 


Agate 

1 

6 

13 

26 

52 

Lines 

Time 

Times 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Editor  &  Publisher 

1700  Times  Tower,  N.  Y.  36,  N.  Y. 
Pheoe  BRyoat  9-3052 
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MACHINERY  and  SUPPUES 
Newsprint _ 


NEWSPRINT  —  All  Sizes 
BEHRENS  PULP  &  PAPER  CX). 

70  E.  45  St.,  N.  Y..  N.  Y.  -  MU  6-5675 


Direct  Mill  Shipments  Fine  quality 
Newsprint.  All  sizes  Rolls  and  Sheets. 
Brockman  Paper  Corp.,  555  West¬ 
chester  Ave.,  New  York.  MO  5-6022. 


Press  Room 


TWO 

lO-page.  DUPLEX  TUBULARS  2  to  1. 
22%"  30  H.P.  AC,  Drives.  Co 
Stereotype. 


ONE 


Stereotype. 

Fountains. 


Balloon  Former, 


ONE 


Folder.  Balloon  Formers.  Color  Hump 
22%',  luO  H.P.  AC,  C-W  Drive 


11164  Saticoy  St. 


M.4CH1NERY  and  SUPPLIES 

HELP  WANTED 

Press  Room 

Display  Advertising 

BOSTON  GLOBE 

HOE  PRESSES 

2— OCTTUPLE  Preasea  (1937-1932) 

2 — DOUBLE  Seattuple  Presses 

ALL  Steel  Cylinder,  Roller  Bearing 
Unite  with  Hoe  Patent  Ink  Pumpe. 
Double  F'oldere  with  C-H  (Tonveyore. 

3  Arm  Reels  with  Automatic  Tensions. 
Portable  Color  Fountains. 

PRICED  FOR  QUICK  SALE 
IMMEDIATELY  AVAILABLE 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  N.  Y.  17— OX  7-4590 

ADVER’nSING  SALESMAN 

Strong  on  selling  and  layout.  Per¬ 
manent  position  on  109,000  plus  paper 
in  Chart  Area  2.  The  man  we  want 
may  now  be  employed  os  a  retail  ad 
manager  or  space  salesman  on  small 
daily.  Write  Box  5213,  Editor  &  Pub¬ 
lisher. 

TOP  NOTCH  advertising  salesman  for 
growing  Southern  California  Daily. 
We  NEED  a  man  with  ideas,  layout 
and  competitive  selling  ability.  We 
OFTER  opportunity,  future,  above 
average  pay  plus  the  finest  climate  in 
the  USA.  Address  replies  to  Box  6416, 
Editor  &  Publisher. 

DUPLEX  FLAT  BED  Model  QQ  AB, 
two-pass  8-page  press.  Running  prize 
w’inn  ng  daily  now.  Must  move  in  Feb¬ 
ruary  coordinating  wiuh  plant  expan¬ 
sion.  The  Daily  Leader,  Stuttgart, 
Arkansas. 

UNUSUAL  OPPORTUNITY 

THE  country’s  fifth  largest  retail  fur¬ 
niture  advertiser  is  looking  for  a  top 
notch  advertising  manager  to  handle 
all  phases  of  its  advertising  program. 
Radio,  Television.  Newspayier  and  Di¬ 
rect  Mail.  Must  be  strong  on  promo¬ 
tional  type  advertising  plus  public  re¬ 
lations  experience.  Give  complete  de¬ 
tails  in  first  letter.  Box  5400,  Editor 
&  Publisher. 

$15,000  BUYS 

48  Pg.  Hoe  Press 

DRIVE  and  starting  motors,  control 
panel,  pair  of  folders,  conveyor.  Avail¬ 
able  immediately.  Contact  Philip  H. 

HELP  WANTED 


9. 


Display  Advertising 


IF  YOU... 

•  have  a  minimum  of  3  to  5  yetn 
successful  display  advertising  mIIui 
(and  layout)  experience 

•  are  between  25  and  40 

•  are  interested  in  making  a  peins 
nent  connectun  where  you  htn 
room  to  expand 

YOU  MAY  BE  THE  MAN- 

for  the  Gary  Post-Tribune’s  first  stal 

opening  in  4  years.  Write  Adv.  Hit. 

Gary  Post-Tribune — Gary,  Indiana. 


M.'.N  OVETl  21  desirous  of  leainim 
display  and  classified  advertising  uln 
South  Jersey  daily.  Start  at  $65.00  pha 
car  allowance.  fSill  company  beneftU. 
All  details  first  letter.  Box  522>, 
Editor  &  Publisher. _ 


YOUNG,  AMBITIOUS  display  mu 
wanted  for  competitive  situation  «itli 
modern  suburban  weekly.  Prefer  nui 
with  one  or  two  years  all-around  o- 
Iieriencc.  Base  $85.00  plus  commissioa. 
car  allowance  and  many  other  bene 
fits.  Write  fully  to  Roy  Burton,  Ket- 
tering-Oakwood  Times,  2980  Far  Hilb 
Avenue,  Kettering  19,  Ohio. 


Editorial 


Sun  Valley,  Calif.  ERECTORS 

POpIar  6-0610 


HOE  32  page  newspaper  &  magazine  | 
straightline  unit — piquet  11  x  15% — 

2  color  one  side,  one  color  reverse — 
additional  fold  added  for  digest  size 
books. 

158  FOOT  Jeffrey  paper  roll  con¬ 
veyor — 2  15  HP  motors 

HOE  double  plate  tail  cutter  21’/i' 
HOE  Full  Page  Flat  Shaver 
HOE  Stereotyoe  Saw 
HAMMOND  full  page  saw  trimmer 
with  router  and  jigsaw 

HAMILTON  steel  ad  man  cabinet 
HAMILTON  steel  newspaper  single 
tier  cabinet 

MORRI^N  slug  stripper 
MORRISON  power  router 
^51x75  &  39x65  Hamilton  steel  stones 
with  8%  X  13  galleys  and  steel  matter 
boards. 

APEX  PRIN’nNG  MACHINERY 
CO..  INC. 

210  Elizabeth  St..  New  York  12 
_ worth  6-0070 


32  PAGE 

DUPLEX  TUBULAR  PRESS 

2  to  1  Model  4  Plate  Wide 
Double  Folder  for  Double  Delivery 
or  2  Section  Paper  AC  Drive 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  Street  New  York  17 
Oxford  7-4590 


Name  your  own  price 
Must  vacate  building  at  once 
4  or  6  Units  Hoe— 23-9/16  in.  cutoff 
Four  units  (64-32  pages)  Arch  type, 
cylinders  roller  bearing,  steel,  bronze, 
fabroil  gearing,  spray  fountains,  dou¬ 
ble  foldere  shaft  driven,  tabloid  slit¬ 
ters,  offside  subway  delivery  to  con¬ 
veyor,  sub^ructure  two  roll  positions, 
electric  hoists,  automatic  tensions,  two 
Cutler-Hammer  75-7.5  H.P.  two  motor 
hall  bearing  drives,  220  v,  3  ph.  60 
cycle,  now  geared  32,800,  ink  tank, 
plate  hoist,  now  using  68  in.  rolls  (9 
cols.  11  ems)  40  inch  diameters. 

Fifth  unit  Hoe  Z  pattern  heavy  con¬ 
struction,  like  substructure,  gives  80- 
40  pages.  Sell  4  or  5  units.  Will  dem¬ 
onstrate.  Crane  rail  over  press,  unit 
transportation  bases  available. 

R.  Pape — Repubiican-American, 
Waterbury  20,  Conn.  PLaza  4-0141. 

SCOTT  4  unit  press,  double  folder, 
substructure.  AC  motor  drive  and 
stereo  machinery.  DUPLEX  Model  E 
8  page  Flat  Bed  Press.  (TOSS  32  page 
single  width  press  with  color  and  AC 
motor  drive.  John  Griffiths  Co.,  415  Lex¬ 
ington  Ave.,  New  York  17. 


8  PAGE  FLATBED  PRESSES 


8  DUPLEX.  Model  AB 
Located:  NEW  YORK  CITY 
SANFORD,  N.  C. 
WOODLAND.  CALIF. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  N.  Y,  17— OX  7-4690 


Young,  Dispatch,  York,  Pa. 


PRESS  MOTOR  DRIVES  of  25.  40, 
50,  60,  75,  100,  150  H.P.  AC.  George 
C.  Oxford,  Box  903,  Boise,  Idaho. 

Wanted  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 

MAT  ROLLERS 

STEREJ  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  N.Y.  17— OX  7-4590 

WILL  Buy  for  Cash.  Complete  Plant 
also  Individual  Machine  and  Ejuip- 
msnt — anywhere  in  U.S.A. 
PRINTCfftAFT  REPRESENTATIVES 
277  Broadway  New  York  7,  N.  Y. 

WANTED :  8-page  Duplex  or  Goss 
flat-bed.  Advise  serial  no.  and  when 
available.  Northern  Machine  Works 
323  N.  4th  St.,  Phila.  6.  Pa. 

NEWSPAPER  EQUIPMENT 

NEWSPAPFSI  PRESSRS 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  City  5,  Mo. 

TOP  PRICES  for  Plants  Anywhere. 
GENER.AL  PRINTING  EQUIPMENT 
5708  N.  W.  2nd  Ave.,  Miami  37,  Fla. 

WANTFID  3  unit  24/48  page  press. 
22%'  cutoff  with  double  folder.  AC 
drive.  Box  119,  Flditor  &  Publisher. 

HELP  WANTED 

Circulation 

WE  ARE  GROWING.  Need  a  live 
awake  supervisor.  Morning  and  Sun¬ 
day.  Chart  Area  2.  Reasonable  starting 
salary  and  car  allowance.  Unusual  op¬ 
portunity.  Give  full  information — sal¬ 
ary  expected.  Strictly  confidential. 
Write  Box  5419,  Eiditor  &  Publisher. 

27  YEIAR  OLD  Ciiicago  suburban 
weekly  wants  Circulation  Manager  by 
February  1.  Growing  area.  Now  over 
10,000.  Possibilities  great  for  hustler, 
man  of  proven  ability.  Give  refer¬ 
ences,  desired  pay,  etc.  Box  112,  ESditor 
&  Publisher. 

Classified  Advertising 

CLASSIFIED  MANAGER  —  18.000 

daily.  Write  D.  Grandon,  The  Daily 
Gazette,  Sterling,  Illinois. 

CLASSIFIED  ADVERTISING  MAN¬ 
AGER  for  12,600  A.B.C.  P.M.  daily, 
familiar  with  all  phases  of  depart¬ 
ment.  EXCELLENT  SALARY.  Past 
managerial  experience  not  necessarily 
required  if  you  can  sell  yourself  to 
management.  Incentive  bonus.  Grow¬ 
ing,  progressive  city  of  40,000  midway 
between  Philadelphia  and  Atlantic 
City.  Write  in  derail,  also  giving  sal¬ 
ary  requirements  to  C.  P.  Leuchter, 
Times  Journal.  Vinelanl,  N.  J. 


ADVERTISING  DIRECTOR 

for  large  metropolitan  daily  in 
(Thart  Area  #9.  Present  direc¬ 
tor  retiring.  Must  be  aggres¬ 
sive  have  sales  ideas,  and  be 
able  to  lead  men.  Write  giving 
complete  experience,  age,  sal¬ 
ary  expected,  availability,  ref¬ 
erences,  and  other  personal 
facts. 

BOX  117,  EDITOR  &  PUBLISHER 


ADVERTISING  SALESMAN,  can  move 
into  working  Director’s  spot  after  prov¬ 
ing  ability.  Permanent,  excellent  work¬ 
ing  conditions,  challenging  growth  po¬ 
tential,  progressive  management,  profit 
sharing,  iiension,  hospitalization.  Morn¬ 
ing  daily  over  14,000  Chart  Area  6. 
Salary  open  plus  car  allowance  and 
bonuses.  Job  available  now.  Write  Air 
Mail  full  details,  W.  G.  Stroud,  ’Tupelo 
(Mississippi)  Journal. 

ADVERTISING  S\LESMAN  wanted 
for  six-day  daily.  Must  be  aggressive, 
strong  on  layout,  sales.  (Commission. 
Neosho  (Missouri  >  Daily  News. _ 

DISPLAY  ADVERTISING  SALESMAN 
for  rapidly  growing  semi-weekly  in 
New  York  suburban  area.  Experience 
in  selling,  servicing  retail  accounts. 
Must  have  car.  Write  full  details,  sal¬ 
ary  range  to  Box  122,  Editor  &  Pub- 
lisher. _ 

UNDEIRSOLD,  under-10,000  daily  in 
CSiart  Area  11  has  opening  for  display 
manager.  Men  of  only  average  to  good 
ability  need  not  .tpply.  Applicant  must 
bi  able  and  anxious  to  produce  su¬ 
perior  results  both  as  a  salesman  and 
sah«  manager.  Salary  open.  Sell  us  in 
first  letter.  Box  115,  Editor  &  Pub¬ 
lisher. 


COURT  HOUSE  and  general  af«g^ 
ment  reporter  by  9860  cireulation  daily. 
Some  camera  experience  helpful  bal 
not  absolutely  neceesary.  Write  R.  $ 
Marvin,  Beatrice  (Neb.)  Daily  San. 
NEW  F’AST  GROWING  weekly  U 
Rockland  (>>unty.  New  York,  (acroa 
Hudson  from  Westchester)  needs  idi- 
tor-reporter  by  mid-January.  Scad 
concise  one  page  letter  to  Clarkstoet 
Citizen,  '18  Maple  Ave.,  New  CIt;, 

New  York. _ _ 

REPORTER  for  morning  paper.  Fii» 
night  week.  List  education,  expericned, 
salary  expected.  Missoulian,  Missooli, 

Montana. _ _ 

WANTED  —  experienced  sports  writo 
who  can  use  camera.  Apply  Managiai 
Editor,  Beaumont  (Texas)  Journal. 
FIRST-CLASS  general  reporter  needed 
by  40,000-plus  afternoon  daily  in  diait 
area  2.  We  are  growing  and  hard¬ 
hitting  ;  this  is  not  an  easy  job.  Bet 
we  offer  $127.50  top  minimum,  excel¬ 
lent  fringes,  promotion  opportunity- 
Box  5416,  Editor  &  Publisher, 
WOMAN  CAPABLE  OF  WRI’TING  li- 
teresting  local  features  and  editiu 
stimulating,  attractive  women's  pap. 
Write  full  details  airmail  to  Doe 
Keown,  Skagit  Valley  Herald,  Mount 

Vernon,  Washington. _ 

REPORTER  for  100,000  plus  daily 
Excellent  insurance,  hospitalization 
and  pension  benefits.  Recent  collep 
graduate  or  someone  with  small  duly 
experience  preferred.  Write,  includiw 
work  samples,  to  personnel  depart¬ 
ment,  South  Bend  Tribune,  Soufi 
Bend  26,  Indiana.  _ _ 

JOB  MARKET  letter,  with  list  of  avail¬ 
able  jobs  and  nationwide  employment 
conditions.  Bill  McKee  Birch  Personnel. 
59  E.  Madison,  Chicago,  Illinois. 
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EDITOR  &  PUBLISHER  for  January  3,  1959 


HELP  WANTED 


EDITOR-WRITER 

$10,000-$  1 2.000 

monthly  magaiine  seeks  top¬ 
flight  man  under  40  to  edit  and 
rewt-ite  natural  history,  scientific 
tnd  travel  articles.  Must  have 
popular  touch,  the  ability  to  draw 
out  authors  and  improve  stories 
and  to  write  soundly,  lucidly, 
interestingly.  Feature  writing, 
picture  caption  and  headline  ex¬ 
perience  desirable.  Opportunity  for 
advancement  within  large  long 
established  organization.  Submit 
confidential  resume  giving  full  par¬ 
ticulars  on  education,  positions 
held,  writings,  domestic  and  for- 
eigi  travel.  Box  100,  Editor  & 
Publisher. 


INSTRUCTION 


Classified  Advertising 


SITUATIONS  WANTED 


Display  Advertising 


NOW — it’s  up  to  318  newspapers  that  saLE^'^LUsP 
have  enrolled  students  in  the  20  lesTOn  PROMOTION 

Howard  Parish  Course  in  Classified  ALL-AROUND  experience.  Self  sUrter, 
Advertising.  ideas-copy-go-getter.  Chart  Area  2.  Box 

,  ,  ,  .  ,  5422,  Editor  &  Publisher, 

One  big  reason  it  s  a  smart  plan  for 
newspapers  .  .  .  their  salespeople  get  Editorial 

top  notch  training  AT  HOME  and  ON  — ■  " 

THEIR  OWN  TIME.  The  salespeople  COPY  READER — 7  years  Big  City 
go  for  it,  because  it  helps  them  do  a  daily.  Rim  swing  man.  Slot,  makeup, 
better  and  makes  them  worth  more  telegraph  chair.  Young,  steady.  Pro¬ 


to  their  newspapers.  motion  chance  important.  Box  6143, 

Editor  St  Publisher. 

If  you’ve  been  putting  off  enrolling  EDITORIAL  EXECUTIVE 

your  Classified  people  in  this  course  Exceptional  professional,  civic  and 
that  gets  more  liuge  and  revenue  .  .  .  educational  background.  Has  directed 
now’s  a  good  time  to  quit  being  a  news  operation  on  papers  of  8,000  to 
"putter-offer”  I  Write  or  phone  us  their  400,000  circulation.  Exjierienced  in 
names  .  .  .  or  if  you’d  rather,  we  II  problems  of  costs,  personnel,  produc- 
send  descriptive  brochure  and  regular  jjQn  and  policy.  Qualified  to  advise 
enrollment  forms.  The  tab  is  just  66  publisher,  assist  chief  editor,  or  take 
bucks  apiece,  and  when  your  people  jun  charge  of  putting  out  paper,  in- 
have  finished  the  course,  if  you  don  t  eluding  editorial  page.  High  standards. 
EXCELLENT  OPPORTUNITY  for  a  best  investments  "pop  references.  Box  5224,  Editor  t 

beginning  reporter  who  wants  a  good  u  “i*  _ 

wlary  plus  a  chance  to  obtain  the  *  bushel  of  fresh  Florida  ^VITH  12  years  exiierience  in 

wide  and  varied  experience  possible  oranges  i  news  gathering,  editing,  head  writing, 

on  a  small  daily.  Write  W.  G.  Wheeler.  r-  eh!,  im  wanU  good  paying  job  on  staff 

New  Albany  (Indiana)  Tribune.  Have  clippings,  will 

REPORTER  with  1-2  years  experience :  ^  spaper  e  ec  ti  ^  ,  anywhere.  Experience  overseas 


EXCELLENT  OPPORTUNITY  for  a 


some  knowledge  Page  1  makeup  will 
help:  midwesterner  preferred;  job  open 
m  midwest  8,000  morning  daily.  No 
Sunday  work.  Pull  details  in  your  first 
letter  to  Box  109,  Blditor  &  Publisher. 


THE  PRESS  CHRONICLE  has 
an  opening  for  womens’  pages 
editor.  Prefer  experienced  re¬ 
porter  desirous  of  handling  own 
d^iartment.  Salary  in  keeping 
with  ability  and  experience. 
Permanent  position.  Many  ex¬ 
tras.  Interested,  qualified  appli¬ 
cants  will  be  invited  for  inter¬ 
view.  Submit  clippings,  infor¬ 
mation.  qualifications,  personal 
data  to:  C.  A.  Jones.  Pub¬ 
lisher;  or  S.  Lee  Vance.  Ex- 
excutive  Editor:  PO  Box  240. 
Johnson  CSty,  Tennessee. 


TOP  REPORTING  job  on  11,000,  pro- 


Do  yourself  a  favor.  Check  this  im-  Havi"  clinote™  w"iM 

^rtant  newspaper  executive’s  ad  to-  “ny^hLre.  ExperlOTce  ^^'erseas 

and  in  chart  area  8.  Managed  small 

gf-MooT  nTVTqTfiM  ntr  weekly,  wrote  on  26,000  dally.  Spar- 

S(  HOOL  DIVISION  OP  ambition,  energy. 

HOWARD  PARISH  promotion  minded.  Must  leave  present 

ASSOaATES,  INCORPORATED  ?0.“mrrriir2“h1id«n: 

Classified  Advertising  Development  9'’*®  staje  officer  in  civic 

Services  For  NewsDaoers  Since  1938  Wire.  Give  salary  and  resume 

Services  for  Newspapers  since  suitable  I’ll  fly  to  you  for 

2900  N.  W.  79th  St..  Miami  47.  Florida  interview.  Dave  Hicks.  1610  West 


PLaza  4-5591 

_ Linotype  School _ 

OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 

Linotype,  Intertype  Instruction 
Free  Information 

SITUATIONS  WANTED 

Administrative 


22  Terr.,  Lawrence.  Kansas. 

REPOR’ITNG  job  on  daily  wanted  by 
world  traveled  young  woman  B.A. 
journalism,  editorial  experience.  Will 
relocate  anywhere  U.  S.  or  Canada. 
Box  5314,  Editor  Sc  Publisher. 

AG  JOURNAUSM  DEGREIE.  family 
I  man.  32.  veteran,  SDX.  Practical  ex¬ 
perience  in  agriculture,  midwest.  Ex¬ 
perience  handling  men  and  dealing 
with  public.  Private  business  experi¬ 
ence.  Dependable,  not  alergic  to  work. 


Krewve  daily.  Modem  plant,  irood  ex-  FORMHHt  BUSINESS  MANAGER  and  Box  6407,  Editor  &  Publisher. 

city  Controller  of  40,000  circulation  daily,  ay>«**  ««  a  a  j  t  u. 

pcration.  Permanent  opportunity  for  is  interested  in  position  with  ajfjrres-  CHART  AREA  11  post  wanted  by  able 

^^t  man.  Write  complete  data  to  sive  daily  located  in  a  southwestern  reporter-photogrrapher,  24,  married, 

^rw  Northridge.  Managing  Editor,  state.  Box  101,  Editor  t  Publisher.  H'f®®  yeS" 

The  Geneva  (New  York)  Times.  .=io,.«  Ksen  a 


competent  desk  man  for 
50,000  circulation  Momin.g,  Evening, 

■  nnday  New  England  newspaper — 
quality  demanded  for  quality  newspa- 
Per.  Box  5104,  Editor  &  Publisher, 

WANTED 

managing  editor 

Growing,  high  class  daily.  Chart  Area 
trained  Managing 
|Mitor.  Must  effectively  employ  talents 
m  young,  aggressive,  professional  staff, 
.te  strong  on  local  news  and  news  lo- 
.tehzation,  alert  for  features  and  pic- 
®I’b*l'’t’ttiities,  expert  in  typog- 
makeup.  New  offices  and 
’i  j  «iuipmeiit,  congenial  per- 
,»nnel  and  sounl  financial  backing 
107  Write  Box 

itrila  *  Publisher,  giving  de¬ 
mand  rete“?’  «'ao  age 


READY  WILLING  ABLE 

ABLE  with  29  years  newspaper 
experience  to  be  the  general  man¬ 
ager  of  your  small  city  daily. 
Solid  in  advertising,  management, 
promotions  and  production. 
WILLING  and  capable  of  in¬ 
creasing  your  advertising  sales 
and  readership  with  proven  legiti¬ 
mate  methods. 

READY  after  being  a  partial 
owner  and  advertising  manager  of 
a  newspaper  chain.  Age  51.  Sold, 
available  now. 

Vernon  Niclcless  Jr. 


salary.  Box  6420,  Editor  Sc  Publisher. 


DESKMAN,  28,  college  degree,  six 
years  best  exiierience.  Family  man. 
Box  5411,  Editor  &  Publisher. 


EXPERIENCED  all  around  newsman. 
46,  former  NYC  AP  staffer-editor, 
seeks  responsible,  permanent  spot  any¬ 
where.  Tops  desk,  sports,  ideas,  fea¬ 
tures.  Write  Box  5410,  Blditor  Sc  Pub¬ 
lisher. 


EXPERIENCED  and  capable  newsman 
wants  solid  position  with  secure  future. 
Editor  two  dailies  and  top  weekly.  Good 
on  makeup.  References.  Connecticut 
preferred.  Box  5424,  Editor  &  Pub¬ 
lisher. 


.512  S.  Park,  La  Grange,  III,  EXPERIENCED  NEWSMAN.  Present 

Telephone  FTeetwood  2-5050  four  year  appointment  in  top  public 

_  executive  position  ends  January.  Can 

Circulation  offer  14  years  good,  hard  reporting. 

_ _ _ _  -  newsroom  experience  U.  S.  and  over- 

CIRCULATION  MANAGER,  8  years  seas.  Reporter  or  management  job 
all  phases.  Recently  strayed  to  weekly,  sought  on  daily  or  weekly  at  recognized 
Would  like  return  to  daily.  Box  6201,  local  rates,  preferably  Southwest.  Far 


Circulation 


SITUATIONS  WANTED 


Editorial 


YUUNG  MAN  on  medium  daily,  over 
two  years  dailies,  wants  job  on  me¬ 
dium  daily,  public  relations  or  in¬ 
dustrial  journalism.  Veteran.  Car. 
Clippings.  Box  6408,  Editor  A  Pub¬ 
lisher.  _ 


BEGINNER,  wants  small-town 
daily  reporting  spot,  BA.  27, 

Vet.  Chart  Areas  1,  2,  3,  4, 

6  preferred.  Box  108,  Editor  & 

Publisher^ _ 

COMPEl'ENT  newsman  wants  copy 
desk  or  rewrite  job.  18  years  metro¬ 
politan  daily  experience.  Immediately 
available.  Box  110,  Editor  &  Pub- 

lisher^ _ 

C^YDBkSK/REPOtlTlNG  spot  sought 
by  woman,  25.  BASJ.  3  years  news 
desk,  40,000  daily.  Accurate,  fast. 
Available  now.  Relocate.  Box  113,  Edi¬ 
tor  &  Publisher, 


DESKMAN  reporter,  highest  metro- 
liolitan  standards,  now  employed  80.000 
circulation  daily.  College  grad,  mar¬ 
ried.  Box  105.  Editor  &  Publisher. 


6  YEARS  UPI  Correspondent  and  syn¬ 
dicated  gossip  columnist  in  Mexico 
English  papers.  Have  managed  weekly 
newspaper  and  magazines.  Control 
Spanish  and  English  languages.  Seeks 
position.  Age  26,  veteran,  married,  1 
child.  Box  120,  Editor  &  Publisher. 


GENERAL  REPORTER,  29,  available 
now,  3%  years  experience,  spot  news, 
features,  and  know  photography.  Have 
car,  and  can  relocate.  B.  S.  Vet.  Sean 
D.  Ryan,  49  Sparhawk  St.,  Amesbury, 
Massachusetts. 


"I  DREAMED  I  worked  For  a  cru¬ 
sading  boss  who  demanded  and  got, 
colorful  reporting  and  we  built  a  paper. 
The  circulation  went  up  alarmingly ; 
we  ran  home  town  features  with  guts, 
and  we  made  news  and  newspapermen 
because  we  were  same.  Yours  at  37, 
Susan.  Box  114,  Editor  &  Publisher.” 


LONG  LEGGED  reporter  seeks  short- 
handed  editor.  Responsible,  27,  moder¬ 
ate  experience.  Pix,  clips,  personal  de¬ 
tails  upon  request.  Box  116,  Editor  & 
Publisher. 


2  J-GRADS,  one  with  N.Y.C.  wire 
service  experience,  going  to  Australia, 
seek  free  lance  writing  and  picture  as- 
sig.nments.  Bo.t  123,  Editor  St  Pub¬ 
lisher. 


WEEKLY  EDITOR  seeks  retuin  to 
daily  in  east;  merger  victim:  BA: 
BSJ;  grew  up  in  mechanical;  versa¬ 
tile  editorial  man,  32,  single :  send 
full  explicit  offer:  interview;  Box  111, 
Editor  &  Publisher. 


WRITER.  36,  experienced  features,  col¬ 
umns.  radio  copy,  editorials,  copy- 
desk.  Now  300. 000-plus  rewriteman. 
Seeks  editor  spot,  or  writing  chore,  on 
magazines,  newspapers,  public  rela¬ 
tions.  Box  102,  Editor  &  Ihiblisher. 


♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  competent 
personnel  coast-to-roast  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 

6  E.  46  St..  New  York.  OXford  7-672R 


Mechanical 


Editor  &  Publisher. 


West  or  Florida.  Box  5401,  Editor  & 
Publisher. 


LANCERSI  Sell  your  photos  to  *  uononvi. 

huge  house  organ  market  4  000  CIRCULATION  MAN:  Young,  but  ex-  - 

^pany  magazines  huv  p'nvment  perienced  as  district  manager  for  large  _ 

from  810  to  *100  for  single  pictures  (300,000)  and  as  Circulation  NEWSMAN,  Missouri  ’51,  experienced 

snd  captions.  FVee  information  Gehitie  Manager  for  chain  of  weeklies  (18,-  large  daily  wire  service  and  national 
"rees  Pictures.  151  W'.  4Rth  NYC  000)-  Thoroughly  familiar  with  all  magazine  seeks  industrial  or  trade  as- 
"*  — — — i— — 1— phasee  of  circulation  building,  but  spe-  sociation  job.  Southeiwt  preferred.  Box 

Mechanical  cializing  in  carrier  development.  Proven  5406,  Editor  Sc  Publisher. 

pTAMT,  vr«xT.  — —  performance.  Highest  recommendations.  _ 

PrmtinL  ”A”A(.ER  for  commercial  Chart  Areas  4-6-9.  Box  6404,  Editor  -viawqMAM  in  Vx-aw.-!..,./..,, 

Si  "  $175.r00  an-  Sc  Publisher.  .**-i  vi’  ’  li-  ®  Experience 

""»lly.  midwest.  Salary  and  stock  available.  Missouri  grad,  experi- 

R.  Krehbiel,  Box  88,  Norton.  Ks!  _ Display  Advertising  Sn-r 

_J‘rnmotion—Puhlif  Relation 


Display  Adt>ertising 


NEWSMAN  ...  10  years  Experience 
now  available.  Missouri  grad,  experi¬ 
enced  in  all  phases  of  newspaper 
work  .  .  .  SDX  .  .  .  Box  6421,  ^itor 
&  Publisher. 


ptsuTZZ - SUCCESSFUL  YOUNG  MAN  - 

nrBLICTTY-PUBLIC  RELA’HONS  PHOTOJOURNAUST.  single,  29.  now 

Kan  ixd  -nrevu  Experienced  all  phases  of  newspaper  managing  editor  at  85,000  but  stag- 

^  x's-'i  K':rwr.i\5K?.“n,„’n‘5 

gcnTr, I  c^fternal  houne  orsan  and  siree  Ad  Manager  position.  Ex  weekly  best  on  cameras  (My  own  set-aps):  ace 

catioTT'TK  -I®  Relations  activities.  Lo-  publisher.  Available  January  9.  All  on  sports,  news  background,  columns, 
full  deWls""ir.tl^i  rep'i«  answered.  Box  104,  Editor  Sc 

pnA  Oi  experience,  backfrround  ^  a  Seaboard  but  can  ko  within  rea- 

tnp  ?  ir^,**®^^J*^inents.  Box  103,  Edi-  Rnblisher.  son.  Box  6412,  Editor  i  Publisher. 

^  •  Publisher. 

editor  ac  PUBLISHER  for  January  3,  1959 


PRODUCTION  MANAGER 

NOW  employed  seeks  greater  security. 
Experienced  hot  and  cold  type,  rapid 
edge  engraving.  stereo  and  press 
rooms.  ’Thorough'y  experienced  all 
phases  color. 

BOX  121,  EDITOR  Sc  PUBLISHER 

Promotion — Public  Relations 

COLLEGE  SPORTS  or  news  bureau 
or  industrial.  'Two  years  metropolitan 
university  sports  publicity.  Seven 
years  newspaper  experience.  Prefer 
downstate  Illinois.  Box  6808,  Editor 
St  Publisher. 


YOUNG  MAN,  veteran,  college  gradu¬ 
ate,  presently  employ^  with  publie 
relations  staff  of  large  industrial  cor¬ 
poration  wants  increased  responsibility 
with  smaller  firm,  agency  or  college. 
4  years  experience  media  contact,  pro¬ 
motional  and  educational  relations  ac¬ 
tivities.  Box  6402,  Editor  Sc  Publisher. 


Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


*11/1 


By  Robert  U.  Brown 

It  has  been  estimated  that  the 
deliverers’  strike  against  New 
York  newspapers  cost  about 
$50,000,000  —  about  $25,000,000 
in  lost  newspaper  advertising 
and  circulation  revenue,  $5,000,- 
000  in  lost  wages  to  newspaper 
employes,  $10,000,000  in  lost  re¬ 
tail  sales,  and  another  $10,000,- 
000  in  lost  revenue  to  other 
businesses  which  depend  upon 
newspapers  and  newspaper  ad¬ 
vertising. 

And  to  what  purpose? 

Even  the  strikers  didn’t  gain 
anything.  They  ended  up  with 
the  same  amount  of  increase  in 
wages  and  fringe  benefits  that 
they  refused  to  accept  three- 
weeks  ago  although  in  slightly 
different  proportions. 

After  this  wasteful  demon¬ 
stration  it  might  be  helpful  to 
take  a  look  at  what  another 
newspaper  union  has  done  to 
avoid  strikes  and  maintain  in¬ 
dustrial  harmony,  and  why. 

*  «  * 

Several  months  ago  the  In¬ 
ternational  Printing  Pressmen 
and  Assistants’  Union  of  North 
America  renewed  for  another 
five  years  its  55-year-old  arbi¬ 
tration  agreement  with  the 
American  Newspaper  Publish¬ 
ers  Association.  It  is  the  oldest 
continuous  arbitration  agree¬ 
ment  in  American  labor  rela¬ 
tions. 

In  the  December  issue  of  The 
American  Pressmen,  published 
by  the  union.  President  Thomas 
E.  Dunwody  urged  his  locals  to 
sign  arbitration  agreements 
with  publishers.  Fulfillment  of 
the  over-all  understanding  de¬ 
pends  upon  local  negotiations 
and  agreements. 

“In  some  cases,  we  feel  sure 
that  if  our  local  unions  would 
take  the  initiative  in  trying  to 
get  management  to  join  with 
them  in  arbitration,  they  would 
be  successful  in  most  cases  and 
if  our  membership  would  listen 
less  to  those  who  prefer  strikes 
and  lockouts  to  a  peaceful  prac¬ 
tical  means  of  settling  disputes, 
they  would  look  to  arbitration 
in  an  entirely  different  man¬ 
ner,’’  Mr.  Dunwody  wrote. 

“There  are  radicals  in  unions 
and  very  definitely  also  in  man¬ 
agement  who  prefer  industrial 
strife  to  industrial  peace.  We 
have  always  had  them  and  pos¬ 
sibly  always  will.  .  .  . 

“Sooner  or  later  industrial  re¬ 
lations  must  be  put  on  a  high 
plane.  Sooner  or  later  labor 
unions  and  management  in  their 
relationship  must  grow  up.  To¬ 


day,  more  than  ever  before, 
there  are  just  reasons  for  this. 

“The  time  has  come  when  all 
elements  of  our  society  must 
realize  that  our  countries,  in¬ 
dustrially  as  well  as  otherwise, 
are  facing  a  serious  period  be¬ 
cause  of  the  growth  of  com¬ 
munism  and  because  it  is  the  in¬ 
tent  of  the  leaders  that  regrard- 
less  of  what  it  takes,  America 
and  the  Western  nations  must 
be  subjected  to  a  secondary  po¬ 
sition  in  order  for  communistic 
nations  to  rule  the  world.  Amer¬ 
ica  has  been  considered  great 
because  of  its  outstanding  lead¬ 
ership  in  industry.  Cripple  our 
industry  and  you  will  relegate 
us  from  the  leading  industrial 
nations  in  the  world.  There 
must  come  sooner  or  later  a 
recognition  of  the  competition 
which  we  are  facing  today  in¬ 
dustrially  and  an  acknowledge¬ 
ment  that  if  this  can  be  accom¬ 
plished  we  will  be  a  secondary 
nation. 

“We  must  realize  that  if  a 
worthy  objective  can  be  reached 
through  any  means  of  industrial 
peace,  we  will  have  by  far  a 
greater  victory  than  if  it  is  ac¬ 
complished  by  might.  Power  to 
any  individual  or  to  any  nation 
is  a  temporary  arrangement  in 
the  history  of  mankind.  You 
can’t  win  a  lasting  victory 
through  power  and  discord.  It 
can  only  come  through  peaceful 
settlements  as  far  as  our  indus¬ 
try  is  concerned.’’ 

Mr.  Dunwody  said  that  the 
pressmen’s  union  had  been  able 
to  establish  good  relations  in  a 
majority  of  cases  in  the  print¬ 
ing  industry  “and  as  a  result 
has  been  able  to  avoid  wasteful 
strikes  and  lockouts.  In  the 
great  majority  of  cases  it  has 
been  able  to  reach  reasonable 
objectives  in  a  peaceful  and  eco¬ 
nomic  manner.  Wherever  bad 
relations  exist  they  have  been 
costly  to  both  sides  and  detri¬ 
mental  to  the  progress  and  well¬ 
being  of  each.” 

*  *  * 

If  only  all  union  members  and 
union  leaders  would  appreciate 
the  truth  of  that  last  statement! 

We  have  never  seen  a  strike 
where  either  side  won  anything. 
They  both  suffered  considerably, 
and  this  is  particularly  true 
where  a  strike  causes  a  suspen¬ 
sion  of  business. 

The  deliverers’  strike  in  New 
York  is  a  perfect  example.  It 
cost  $50,000,000  in  lost  revenues 
and  wages  which  will  never  be 
regained. 


"Ladies  and  gentlemen,  we've  broken  all  records  for  retail  linage.' 


The  policies  of  the  Interna¬ 
tional  Typographical  Union 
over  the  past  16  years  provide 
another  example.  During  that 
period  the  union  spent  over  $14,- 
000,000  fighting  the  Taft-Hart- 
ley  Law  and  an  estimated  $25,- 
000,000  through  Unitypo,  Inc., 
to  establish  competitive  newspa¬ 
pers  in  some  cities.  Add  to  this 
uncounted  millions  lost  or  spent 
by  publishers  in  these  squabbles. 
The  net  result  was  that  ITU 
lost  employment  on  94  news¬ 
papers. 

Perhaps  compulsory  arbitra¬ 
tion  is  the  only  way  to  end  these 
wasteful  strikes. 

• 

Strike  Continues 

San  Francisco 
Conditions  remain  unchanged 
at  the  Costa  Mesa  Globe-Herald 
&  Pilot  where  printers  struck 
Dec.  3.  “They’re  still  striking 
and  we’re  still  publishing,” 
Walter  Burrough,  publisher, 
said. 


Chi,  News  Appoints 
Promotion  Director 

Chicai;; 

Arthur  E.  Hall,  vicepreside: 
and  general  manager  of  the  Cf 
cago  Daily  News,  announce 
that  David  A.  Lindsey  will  s 
promotion  director  of  the  Dai; 
News,  effective  Jan.  5. 

Arthur  C.  Youngberg  Jr.,  k 
resigned  to  become  president  '- 
Youngberg-Carlson  Co.,  Chicap 

Robert  S.  Harms  of  the  Ne^; 
promotion  staff  has  been  name 
assistant  promotion  director. 

Mr.  Lindsey  has  resigned  t 
position  as  promotion  manage 
of  the  Appleton  (Wis.)  Pof 
Crescent  to  take  the  post.  He  : 
a  1942  graduate  of  the  Med. 
School  of  Journalism  at  Nort: 
western  University. 

He  has  held  positions  as  r.: 
tional  advertising  manager  :: 
the  Omaha  (Neb.)  PPorl 
Herald,  Janesville  (Wis.)  Gs 
zette  and  the  Appleton  Pot- 
Crescent. 


ALLEN  KANDER 


NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 


EDITOR  at  PUBLISHER  for  January  3, 


Mergenthaler  Linotype  Company 


Tiiis  tra(l(Miiark  ick'ntifics  tlu*  oiiK 
coniplfti*  siistcm  for  iitilizinn  a  ihorouiihly  now  concc'pt  of  pliotocom- 
position  tlnoin^li  tlu*  ontiro  production  cvclc*  of  pliototx  pc'sottinii, 
rc'\  ision  and  corroction,  aiuf  inakcMip  to  fnfl-pasic*  size*. 

As  rc‘\ olntionary  as  tlu*  liistorio  in\ c'litions  of  joliann  (intoniMMU 
and  Ottmar  Mc'ruc'ntlialor,  LINOFl  LM  lu'cnnu's  a  \alnal)l(‘  companion 
of  tlu‘  tinu'-tostc'd  IdNOdA  FF  line*. 

IdNOFlLM  is  tlic'  product  of  skilled  rc'sc'arcli  and  (‘iinineerinn 
and  of  intc*nsi\e  fic'ld  tc*sting. 


Place  your  order  NOW  for  purchase  or  lease 


For  the  best  in  cold  type  or  hot  metal,  write 


29  Ryerson  Street 


LINOTYPE 


Brooklyn  5,  N.  Y. 


SrI  oil  the  IJiiofiliii  ill  SiKirldii  Hliirk  iiikI  Cuh  ilonm 


NO  MATTER  HOW  YOU  LOOK  AT  IT 


METROPOLITAN  AREA 


where  550,000  people  (156,700  families)  have 
an  effective  buying  income  of  $907,076,000 
.  .  .  where  retail  sales  total  $703,150,000  .  .  . 
a  combined  schedule  gives  you 

198,000  DAILY  CIRCULATION 
121,275  SUNDAY  CIRCULATION 


76-COUNTY  MEMPHIS  MARKET 


where  2,541,300  people  (678,700  families)  have 
an  effective  buying  income  of  $2,596,598,000  .  . 
where  retail  sales  total  $1,979,012,000  ...  a 
combined  schedule  gives  you 

50%  DAILY  COVERAGE 
35%  SUNDAY  COVERAGE 


Sales  Management  “Survey  of  Huying 
Power”  5/10/58;  Adju8te<l  Circulation 
ABC  Audit.  3,'3i;58 


To  sell  the  South . . .  You  MUST  sell  Memphis 

THE  Commercial 
Appeal 

(Morning-Sunday) 


(Evening) 


Combined  Daily  Circulation;  356,433 


Sunday  Commercial  Appeal:  255.182 


SCRIPPS • HOWARD  NEWSPAPERS 


N£WyORK.W„rU.T.I<grom4n<.Sun  COLUMBUS . Ciri»A 


CLEVELAND  . frttt  CINCINNATI  .  .  .  Poll  i  Timoi  Slor 

PITTSBURGH . Pr.ii  KENTUCKY  .  .  .  K.nfucLy  tdilion. 

SAN  FRANCISCO . N.wi  Cincinnoli  Poll  i  Timoi  Slor 

INDIANAPOLIS . Timoi  KNOXVILLE  ....  rlowi-Sonlinol 


DENVER  .  .  .  Rocky  Mounloin  N.wi 
BIRMINGHAM  ....  Poil  Horold 

MEMPHIS . Proii-Scimilar 

MEMPHIS  .  .  .  Commorciol  Appoal 
WASHINGTON . N.wi 


EVANSVILLE . Prou 

HOUSTON . Prou 

FORT  WORTH . Prou 

ALBUQUERQUE . T' bvM 

EL  PASO . Horal  Pod 


General  Advertlilng  Department,  330  Pork  Avenue,  New  Terk  City 


Chicago  San  Francisco  Detroit  Cincinnati  Philadelphia  C  oBot 


